SECOND  CLASS  P.  O.  ENTRY 


Editor  &  PublishiBE 


THE  FOURTH  ESTAT 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Sears  talks 
tough  to 
newspapers 
(See  Page  7) 

CWA  protests 
pay  cuts  at 
Denver  Post 
(See  Page  9) 

Detroit  JDA 
gets  court 
approval 
(See  Page  16) 


Before  America  covered  its  tracks. 


America’s  first  subwas.  1898. 

j 

The  first  subway  in  America.  It  was  built  in  Boston  to 
alleviate,  growing  traffic  problems.  And  within  just  a  few  years 
subways  all  over  America  would  take  urban  transportation  to  a 
whole  new  level  of  excellence. 

But  years  before  Boston  subways  took  people  underground, 

.  The  Boston  Globe  was  taking  them  to  new  heights  with  coverage 
of  the  fast-moving  world  around  them. 

From  the  first  transatlantic  flight  to  the  first  man  in  space. 

From  horses  to  horsepower.  From  time  spent  sailing  on  Boston’s 
=  Charles  River  to  time  saved  on  The  Concorde.  Whether  it  could 
be  found  on  land  or  sea,  above  ground  or  below,  you  could  be 
sure  it  would  surface  in  the  Globe. 

Which  is  why  long  before  Boston’s  streetcars  became  sub¬ 
way  cars,  people  were  making  tracks  for  the  Globe. 

’  Boston  (globe 

•X  wholly  ow  ned  subsidi^ary  of  .Affiliated  Publications,  Inc. 


When  You  Go  to  the  Beach  in 
L.A.,  You’re  in  Copiey  Country 
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'•  H^ywOOdP^ 

LAXffl  if/NGLEWOUL 

CIMTUWY  I  11  VO  » 


From  Malibu  to  San  Pedro,  the  beautiful 
Los  Angeles  coast,  that’s  Copley 
Country.  Copley  Los  Angeles 
Newspapers  —  one  big  newspaper  with 
three  distinctive  local  personalities  —  in 
the  north  it’s  the  Outlook;  in  the  south, 
the  News  Pilot;  all  tied  together  by  the 
Daily  Breeze  in  the  middle. 

If  you  have  ever  flown  into  LAX,  you 
were  in  the  heart  of  Copley  Country,  head 
north  or  south,  and  feel  the  excitement  of 
growth  and  power  of  this  great  market. 
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Los  Angelos  County  I  San  Bernardino  I 
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Daily  Breeze  News-Pilot  The  Outlook 

5215  Torrance  Blvd.,  Torrance,  CA  90509  (213)540-5511 

Represented  nationally  by  Sawyer /Ferguson /Walker 


AMERICA’S 
FASTEST 
GROWING  , 
MAJOR  DAILY 
NEWSPAPER! 


Between  September  1987 
and  September  1988,  The  Palm 
Beach  Post’s  daily  circulation  rose 
10%  to  147,564  —  ranking  The 
Post  as  the  fastest-growing  major 
daily  newspaper  in  the  U.S.^ 

Better  yet,  our  daily  circula¬ 
tion  has  increased  at  twice  the 


rate  of  population  growth  in  our 
circulation  area^  —  a  remarkable 
accomplishment  when  one  con¬ 
siders  that  this  market  includes 
Palm  Beach  County,  the  second 
fastest-growing  major  metropoli¬ 
tan  area  in  the  U.S,^ 

In  such  a  dynamic  environ¬ 


ment,  opportunity  doesn’t  wait 
for  second-best.  At  The  Palm 
Beach  Post,  our  success  is  the 
result  of  an  unwavering  dedica¬ 
tion  to  being  the  best  —  the 
best  newspaper  for  our  readers 
and  the  best  marketplace  for  our 
advertisers. 


(1)  Rankings  are  among  non-nationally  distributed  major  newspapers  with  a  combined  daily  (2)  Represents  the  combined  population  of  Palm  Beach,  Martin,  St.  Lude,  Indian  River, 
circulation  of  100,000  or  more  on  September  30, 1987.  SOURCE:  Audit  Bureau  of  Circulation  Okeechobee,  Hendry  and  Glades  counties.  SOURCE:  1987  Florida  Estimate  of  Population, 
(ABC)  FAS-FAX,  Circulation  averages  for  six  months  ended  September  30,  1987  and  February  1987,  Bureau  of  Economic  and  Business  Research,  University  of  Florida. 
September  30,  1988,  subject  to  audit.  (3)  SOURCE:  Bureau  of  the  Census,  U.S.  Department  of  Commerce. 
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FEBRUARY 

10— Risk  and  Reform,  Legal  Issues  Conference  for  Journalist:  Covering 
Liability  and  Insurance  Reform;  cosponsored  by  the  Foundation  for 
American  Communications,  Miami  Herald  and  Florida  Press  Associ¬ 
ation;  Rorida  State  Conference  Center,  Tallahassee. 

10-11 — National  FOI  Assembly,  Sponsored  by  The  Freedom  of  Information 
Foundation  of  Texas,  Southern  Methodist  University,  Dallas. 
10-11— Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 
vale,  Calif. 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

15- 17— Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

16- 18 — Arkansas  Press  Association,  Winter  Convention,  Little  Rock. 

16-18 — Georgia  Press  Association  Press  Institute,  Georgia  Center  for  Con¬ 
tinuing  Education,  Athens. 

16-18— ASNE's  Minority  Conference/Job  Fairs:  Doubletree  Hotel,  New 
Orleans,  and  Ramada  Inn,  Winston-Salem,  N.C. 

16- 18 — California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 

mont,  San  Francisco. 

17- 18— Minnesota  News  Photographers  Association,  Annual  Meeting,  Min¬ 

neapolis  Hyatt  Regency. 

17-19— Alabama  Press  Association,  Winter  Convention,  Point  Clear. 

23-24 — New  England  Newspaper  Advertising  Executives  Association, 
Winter  Sales  Convention,  Back  Bay  Hilton,  Boston. 

23-25— South  Carolina  Press  Association,  Mid-Winter  Meeting,  Charleston. 
23-26 — Maryland-Delaware-D.C.  Press  Association,  Winter  Convention, 
Hotel  DuPont,  Wilmington,  Del. 

25— Investigative  Reporters  &  Editors,  College  Student  Conference, 
Baton  Rouge,  La. 

25-26— Women  in  Photojournalism  Conference,  Sponsored  by  the  National 
Press  Photographers  Association,  Austin  Crest  Hotel  on  Town  Lake, 
Austin,  Texas. 

25- 3/1— Inland  Daily  Press  Association,  Westin  LaPaloma,  Tucson. 

26- 28— SNPA  Key  Executive  Conference,  Lake  Buena  Vista,  Fla. 

MARCH 

4-6 — Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 
Center,  Chicago,  lil. 

6-11— Newspaper  In  Education  Week. 

SeminarsiWorkshopsIClinics 

FEBRUARY 

1-3— ICMA,  Fleet  Management  Seminar,  Marriott  Rivenvalk,  San  Antonio. 
10-11 — California  Polytechnic  State  University,  Statistical  Process  Color  for 
Printers,  Workshop,  San  Luis  Obispo. 

10-12— Indiana  News  Photographers  Association,  Seminar  and  Contest, 
Sheraton  Northwest  at  Pendleton  Pike,  Indianapolis. 

12-15— SNPA  Foundation  Seminar,  Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12- 17— Poynter  Institute  for  Media  Studies.  Seminar  for  Professional  Jour¬ 

nalists,  Graphics:  Design  &  Typography,  St.  Petersburg. 

13- 16 — ANPA  Management  Deveiopment  Workshop,  Radisson  Gunter 

Hotel,  San  Antonio. 

15-17— ANPA  Workshop,  Compensation-Benefits,  Planning  and  Adminis¬ 
tration  for  Newspapers,  Hyatt  at  Los  Angeles  Airport. 

19-22— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (over 
50,000  circulation),  Miami. 

19-3/1— American  Press  Institute,  Executive  Editors  and  Managing  Editors 
(under  75,000  circulation),  Reston,  Va. 

19- 3/1— The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 

Leadership,  St.  Petersburg. 

20- 22— ANPA/INAME,  Leadership  in  the  Advertising  Department  Workshop, 

Omni  Royal  Orleans,  New  Orleans. 

26-28 — ANPA/INFE,  Budgeting/Planning  Workshop  for  Non-Financial 
Newspaper  Executives,  Sheraton  Grand  Hotel,  Tampa-Westshore. 
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The  4th  Estate 


By  Doug  Borgstedt 


"  FROM  HOW  ON,  MURPHY,  YOUR  BEAT  IS 
EXCLUSIVE  COVERAGE  OF  THE  BUSH  GRANDCHILPREN/' 


About  Awards 


Eclipse  Awards.  Jennie  Rees,  turf  writer  for  the  Louis¬ 
ville  Courier-Journal,  and  Billy  Reed,  sports  columnist  for 
the  Lexington  Herald-Leader,  have  been  named  the  1988 
Eclipse  Award  winners  for  excellence  in  magazine  and 
newspaper  writing,  respectively.  The  Eclipse  Awards  are 
sponsored  by  the  Thoroughbred  Racing  Association, 
National  Turf  Writers  Association  and  the  Daily  Racing 
Form. 

Distinguished  achievement.  The  University  of  Southern 
California  Journalism  Alumni  Association  recently  hon¬ 
ored  Rovert  G.  Maynard,  editor  and  publisher  of  the 
Oakland  (Calif.)  Tribune,  and  the  newspaper  Newsday 
with  awards  for  distinguished  achievement  in  journalism. 

Broadcast  journalist  Linda  Ellerbee  also  was  honored. 

lU  honors  Dilts.  The  Indiana  University  School  of  Jour¬ 
nalism  has  named  Jon  P.  Dilts,  associate  dean  for  its 
regional  campus  programming  and  associate  professor  of 
journalism,  as  the  1988  winner  of  the  $10,000  Gretchen 
A.  Kemp  Award. 

The  award  is  in  recognition  of  teaching  excellence. 

N.J.  Historical  Society  Award.  Douglas  Eldridge,  a  for¬ 
mer  reporter  for  the  defunct  Newark  News,  won  the 
William  Whitehead  Award  of  the  New  Jersey  Historical 
Society  for  his  article,  “The  Rise  and  Fall  of  the  Newark 
News:  A  Personal  Perspective.” 

Eldridge  is  now  editor-in-chief  of  the  Hudson  Reporter 
group  of  seven  weeklies  and  semiweeklies  based  in  Hobo¬ 
ken. 


Lawton  paper  changes  name 

The  Lawton  (Okla.)  Morning  Press  has  changed  its 
name  to  the  Lawton  Constitution  AM  edition.  The  Lawton 
Publishing  Co.  afternoon  newspaper  is  now  known  as  the 
Lawton  Constitution  PM  edition. 
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What  better  place  — 

to  reach  Newspaper  Editors 
than  at  the  A.  S.N.E.  Conference 
in  Mishington,  D.  C.  I 


The  American  Society  of  Newspaper  Editors  is  holding  its  65th 
annual  conference  in  Washington,  D.C.  April  1 1-14.  Newspaper 
Editors  from  throughout  the  U.S.  and  Canada  will  be  attending 
this  very  important  conference  —  and  E&P’s  April  8th  issue  will 
be  there  and  will  be  read  there! 

Many  Newspaper  Editors  from  throughout  U  ,S.  and  Canada  will 
not  be  able  to  make  it  to  the  conference  and  will  be  busy 
attending  to  affairs  at  home  —  E&P’s  April  8th  issue  will  reach 
them  there  and  wiU  be  read  there! 


Editor  St  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  President  Jemes  Wright  Brown 

FSrdinend  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-19S9 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June,  1988—27,735 
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Fairness  by  law 

Sixteen  months  ago  the  FCC  eliminated  its  “fairness  doctrine” 
because,  as  it  said: 

“The  record  reflects  that  broadcasters  from  television  anchors  to 
small  radio  station  journalists  perceived  the  fairness  doctrine  to 
operate  as  a  demonstrable  deterrent  in  the  coverage  of  controversial 
issues.  Indeed,  the  record  is  replete  with  descriptions  from  broad¬ 
casters  who  have  candidly  recounted  specific  instances  in  which  they 
decided  not  to  air  controversial  matters  of  public  importance  because 
such  broadcasts  might  trigger  fairness  doctrine  obligations.” 

Now  some  members  of  Congress  want  to  legislate  fairness  by  law. 
Rep.  John  Dingell  (D-Mich.)  has  introduced  such  a  bill  in  spite  of  the 
FCC  statement  that  the  effect  of  the  doctrine  while  in  force  only 
served  to  dampen  expressions  of  opinion. 

This  is  an  attempt  to  put  Congress  in  charge  of  supervising  and 
monitoring  the  expression  of  views  on  the  electronic  media.  It  would, 
in  effect,  establish  by  law  the  right  of  reply. 

In  1974  the  U.S.  Supreme  Court  ruled  unconstitutional  a  right-of- 
reply  statute  in  Florida.  We  don’t  know  why  Rep.  Dingell  and  some 
other  congressmen  believe  it  has  suddenly  become  constitutional. 
And,  if  Congress  believes  it  can  so  restrict  and  control  opinions  on  the 
air,  it  also  probably  believes  it  can  control  them  in  print. 

The  American  Society  of  Newspaper  Editors  has  issued  a  “Press 
Alert”  in  this  matter  urging  all  members  to  “sound  off  editorially  and 
contact  their  elected  representatives”  because  of  the  gravity  of  the 
issue.  It  concerns  all  media.  ASNE  president  John  Seigenthaler 
says:  “Fairness  is  subjective.  It  cannot  be  legislated.  Congress 
should  stay  out  cf  the  business  of  telling  the  news  media  what  they 
can  and  cannot  say.” 

Amen! 

Cameras  in  court 

The  use  of  cameras  in  the  courts  appears  to  have  cleared  an 
important  hurdle  in  the  J oel  Steinberg  trial  in  New  Y ork  City.  It  was 
the  most  important  trial  to  be  photographed  under  the  New  York 
State  yearlong  experiment;  it  received  the  most  extensive  photo¬ 
graphic  coverage  of  any  trial  during  that  experiment;  and  it  appears 
to  have  been  done  by  media  vdthout  any  of  the  usual  charges  of 
sensationalism  and  exploitation  that  some  lawyers  equate  with  the 
press  and  cameras. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Sears’  “requests” 

The  Sears  spokesman  at  INAME  explained  the  company’s  adver¬ 
tising  and  sales  strategy  and  objectives  and  outlined  a  series  of 
“requests”  to  newspapers  for  negotiated  corporate  contracts  that 
will  cover  all  Sears  affiliated  companies,  “more  realistic  ROP  rates, 
significant  discounts,”  etc.  Sears  has  so  much  clout  in  the  advertising 
marketplace  that  it  will  probably  get  from  some  newspapers  a  large 
part  of  what  it  is  demanding.  We  would  caution  that  what  Sears  gets 
from  newspapers  in  the  way  of  concessions  others  will  demand. 
Significant  advertising  discounts  could  be  dangerous  to  one’s  health. 
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Letters  to  the  Editor 


Tells  young  journalists  to  get  as  much  experience  as  possible 


I  just  finished  your  article  on  sports 
journalists  in  “Shop  Talk  at  Thirty” 
in  the  Jan.  14  issue  of  E&P.  It  seems 
to  me  we  just  need  to  return  to  the 
fundamental  meaning  in  names  to 
determine  what  a  professional  is. 

First,  a  journalist  is  one  who 
gathers  news  or  keeps  a  journal.  A 
professional  is  one  who  does  this  for  a 
living  and  gets  paid  for  it.  The  ability 
to  ask  for  and  get  paid  for  any  service 
we  render  is  always  qualified  by  past 
learning  and  working  experiences. 

Before  anyone  thinks  I  am  discour¬ 
aging  going  to  college  and  getting  a 
degree,  let  me  state  that  the  person 
who  does  that  gains  a  real  plus  and 
can  use  it  as  a  springboard  for  faster 
advancement  in  the  writing  field.  I 
would  also  suggest  that  students  be 
required  to  gather  some  practical 
experience  before  they  can  receive 
their  diploma. 

I  will  give  you  a  case  in  point  that 
involved  a  project  where  I  was  want¬ 
ing  information  gathered  for  a  survey 
I  wanted  to  do.  I  was  working  as  the 
advertising  manager  of  the  Lompoc 
(Calif.)  Record  and  had  offered  the 
journalism  department  at  San  Luis 
Obispo,  Calif.,  $800  to  use  any 
way  they  wanted  for  the  department  if 
they  would  assist  me. 

All  I  required  was  seven  or  eight 
journalism  students  to  come  into 
town  for  a  Saturday  and  go  door  to 
door  with  a  questionnaire.  Ask  the 
questions  and  put  down  the  answers, 
^etty  simple  to  me.  Yet,  the  depart¬ 
ment  head  told  me  he  could  not  get 
support  from  the  students  when  they 
found  out  they  would  have  to  inter¬ 
view  real  live  people. 

My  comment  was,  “What  do  they 
think  they  will  be  doing  as  report¬ 
ers?”  I  told  the  professor  that  perhaps 
he  should  counsel  the  students  and 
suggest  they  switch  majors  if  they 


Correction 

Due  to  a  transcription  error,  a  “no” 
was  added  to  a  sentence  in  the  Jan.  14 
letter  from  Dwight  Geduldig,  senior 
vice  president  of  United  Press  Inter¬ 
national  for  corporate  affairs. 

The  correct  sentence  reads: 
“There  is  a  difference,  however, 
between  organizations  which  have 
payment  problems  and  those  which 
deliberately  walk  away  from  an  agree¬ 
ment  without  attempting  to  negotiate 
real  or  perceived  concerns.” 


found  talking  to  people  difficult. 

Newspaper  and  magazine  publish¬ 
ing  has  always  been  a  tough  business. 

It  isn’t  going  to  get  any  easier  in  the 
future.  If  you  are  going  to  be  in  this 
business,  you  need  all  the  working 
tools  you  can  gather  for  any  measure 
of  success.  My  advice,  get  all  you  can 
any  way  you  can.  You’ll  need  it. 

I  love  this  business  or  profession, 
however  you  want  to  state  it,  and 
have  been  in  it  since  1953  starting  in 

Offers  enlightenment 

After  reading  the  results  of  the 
Marklein  and  Wise  study,  “Is  a  mas¬ 
ter’s  degree  helpful  in  journalism?” 
{E&P,  Dec.  24),  I  feel  compelled  to 
enlighten  some  of  the  editors 
surveyed. 

It  seems  many  would  squash  the 
thought  of  pursuing  a  higher  degree  or 
see  little,  if  any,  benefits  from  the 
additional  schooling. 

Speaking  for  myself,  I  found  the 
decision  to  pursue  a  higher  degree  to 
be  the  best  one  I’ve  ever  made.  After 
working  several  years  in  the  daily 
grind  of  the  newspaper  publishing 
world  and  a  short  stint  in  magazine 
editing,  returning  to  the  classroom 
gave  me  a  new  perspective  on  every¬ 
thing  I  thought  I  knew.  The  discipline 
and  dedication  only  serves  to  accen- 


the  backshop  and  pressroom.  Over 
the  years  my  total  experience  has 
brought  me  to  where  I  am  now.  I 
would  hope  our  younger  generation 
would  have  that  same  dedication  and 
determination  to  make  it  work.  That’s 
what  will  count  in  the  long  run. 

Robert  Bostick 

(Bostick  is  editor  and  publisher  of 
the  Lake  Havasu  City  [Ariz.]  Herald.) 


tuate  a  well-rounded  writer,  reporter, 
researcher  —  and  scholar. 

I,  for  one,  wonder  what  kind  of 
writers  —  let  alone  reporters  — 
would  be  showing  up  at  editors’ 
doors  if  there  weren’t  well-trained, 
well-disciplined  and  experienced  pro¬ 
fessors  (complete  with  M.A.’s  and 
Ph.D.’s  to  help  mold,  encourage, 
question,  inspire  and  challenge 
would-be  journalists. 

As  a  full-time  student  media 
adviser  who  works  every  day  with 
students  who  strive  to  publish  pro¬ 
fessional  newspapers  and  magazines, 
I  have  developed  a  real  sense  of 
appreciation  for  my  graduate  degree 
for,  without  it.  I’d  be  missing  out  on 
many  enriching  experiences.  The 
(Continued  on  page  39) 
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America’s  Leading  Pediatrician 

Weekly  advice  on  the  most 
important  issues  facing  parents 
today — from  sibling  rivalry  and 
sleep  problems  to  day  care  and 
discipline. 

For  details  on  Dr.  Brazelton’s 
new  column  “Families  Today,” 
call  Debra  Pettas  at  The  New 
York  Times  Syndication 
Sales  Corp.,  800-972-3550  or 
I  (2 1 2)  645-3000.  Or  call  Connie 
1  White  in  the  Los  Angeles  office 
I  at  (213)  933-5802. 
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Hershey,  PA 


This  coming  March,  thousands  of  Newspaper  Equip¬ 
ment  buyers  will  head  East  to  the  AMERICA  EAST 
OPERATIONS  conference  in  Hershey,  PA  scheduled 
for  March  29-31.  It  is  the  largest  regional  trade  show  of  newspaper  equipment  held  in 
the  U.S. 


Key  buyers  of  equipment  for  11  regional  states  and  beyond  will  be  at  this  show  in  full- 
force  —  and  so  will  E&P!  We  will  have  distribution  of  our  March  25  issue  at  the  con¬ 
ference.  It  is  to  the  “tech"  pages  of  E&P  that  these  buyers  turn  to  read  about  new. 
beneficial  developments.  E&P  is  a  familiar  sight  to,  these  newspaper  industry  people 
and  the  best  possible  vehicle  for  you  to  place  your  ad.  Show  the  buyers  the  products 
you  have  to  offer,  invite  them  to  your  booth  or  simply  welcome  them  to  the  show! 


Your  ad  can  also  serve  as  a  building  block  toward  further  buying  decisions  at  the 
ANPA/TEC  show  in  June  of  1989. 

E&P’s  March  25  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both 
at  the  show  and  not  at  the  show  —  our  subscribers!  You  may  not  be  able  to  see 
everyone  at  the  conference  but  with  your  ad  in  E&P.  everyone  will  be  sure  to  see  you! 


DEADLINES  FOR  THE  MARCH  25  ISSUE 
Space:  March  15  Material:  March  17 

Make  your  reservations  today  by  calling  your  local  ad  representative 
or  call  Don  Parvin  at  (212)  675-4380. 


New  York 

11  West  191h  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)  645-0123 


Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco 

Ste.  1 420, 450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1K0 
(416)  833-6200 
Fax:(416)  833-2116 
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Sears  talks  tough 

Giant  retailer  presents  newspapers  with  a  long  list  of  demands 
at  INAMES  winter  meeting  in  San  Francisco 


By  Debra  Gersh 

Sears  is  making  some  pretty  strong 
demands  on  newspapers  for  1989,  and 
some  newspapers  are  worried  that  if 
they  give  in,  it  may  cause  a  domino- 
like  effect  among  other  retailers. 

Others,  however,  were  not  sur¬ 
prised  by  the  store’s  requests  and 
tended  to  not  worry  the  issue. 

In  a  speech  at  the  winter  meeting  of 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives, 
Sears  Roebuck  &  Co.’s  national  retail 
ad  manager  S.  Scott  Harding  spelled 
out  a  number  of  plans  for  1989, 
including  Sears’  “overriding  objec¬ 
tive”  for  1989:  “To  strengthen  the 
quality  image  of  our  goods  and  sup¬ 
port  our  vertical  businesses  [such  as 
automotive,  appliances,  apparel, 
home  fashions  and  home 
improvements]. 

“In  terms  of  print,  we  want  to  dra¬ 
matically  increase  the  quality,  consis¬ 
tency  and  impact  of  our  advertising 
cost-effectively,”  he  said,  adding  that 
Sears  has  “created  a  four-step  adver¬ 
tising  strategy  to  address  this  objec¬ 
tive: 

“1.  Increase  the  consumers’  per¬ 
ception  of  Sears  quality  by  using  four- 
color  advertising,  on  upgraded  stock, 
for  all  preprints  and  mailers. 

“2.  Improve  the  consistency  and 
efficiency  of  Sears  print  advertising 
by  centralizing  our  creative  develop¬ 
ment,  production,  placement,  negoti¬ 
ations  and  media  operations. 

“3.  Develop  print  media  strategies 
that  serve  the  needs  of  each  of  our 
Sears  vertical  businesses,  and 

“4.  Reduce  the  cost  of  current  print 
media  distribution,  or  utilize  alterna¬ 
tives  that  provide  a  more  cost-effec¬ 
tive  means  of  reaching  consumers.” 

Harding  told  the  group  that  because 
plans  were  still  being  finalized  he 
could  not  detail  the  company’s  ad 
expenditures  or  the  breakdown  by 
medium,  although,  “to  a  large  degree. 


the  results  of  our  negotiations  with 
you  in  the  weeks  ahead  will  influence 
newspapers’  share  of  1989  advertising 
revenues.” 

Further,  he  explained,  “Centraliz¬ 
ing  our  media  operations  means  that 
you’ll  be  dealing  with  our  headquar¬ 
ters  team  in  Chicago,  rather  than  our 
local  regions.” 

“We  have  identified  what  we  need 
from  the  newspaper  industry  to  exe¬ 
cute  our  strategies  and  to  get  the  job 
done,”  Harding  continued.  “We 
must  simplify  how  we  do  business 
with  each  other. 


“From  newspaper  chains,  we  are 
requesting  corporate  contracts  that 
will  ultimately  lead  to  one  order,  one 
invoice,  with  a  single  rate  that  would 
cover  each  newspaper  application. 

“To  simplify  contracts  for  all  news¬ 
papers,”  he  said,  “we  need: 

•  “A  flat  cost-per-thousand  for  all 
preprints,  daily  or  Sunday,  with  no 
premium  for  tailored  circulation.” 

•  “Multiple  preprints  on  the  same 
day,  with  no  more  than  a  10%  addi¬ 
tional  charge  for  the  second  pre¬ 
print.” 

•  “More  realistic  ROP  rates.” 

•  “Significant  discounts  for  repeat 
ROP  ads  within  a  seven-day  period.” 

•  “Consistency  in  how  preprints 
are  credited  to  total  contracts.” 

•  “Standardized  rate  card  formats 
and  terminology.” 

•  “Standardized  invoices.” 

•  “Inclusion  of  early  pay,  camera- 
ready  and  other  discounts  up  front. 
The  rate  must  be  the  rate.” 

•  “Finally,  Sears  contracts  should 


afford  all  Sears  member  com¬ 
panies  —  Coldwell  Banker,  Dis¬ 
cover,  Western  Auto,  etc.  —  the 
negotiated  Sears  rate.” 

According  to  Harding,  those 
“needs  are  critical  for  us  to  centrally 
buy  over  900  newspapers.” 

In  addition,  because  retailers  must 
continually  evaluate  their  target  cus¬ 
tomers  and  they  need  information 
from  the  media  to  help  them  reach 
those  customers,  Harding  noted  that 
the  following  needs  are  “more  impor¬ 
tant  than  evr-: BC  [Audit  Bureau  of 
Circulations]  audited  circulation  by 


ZIP  code,  identifying  subscriber, 
single  copy  and  TMC  by  ZIP  code; 
ABC  circulation  available  in  printed 
or  mechanized  formats;  the  flexibility 
to  tailor  circulation  by  ZIP  code  and 
adjust  street  and  rack  sales  as  needed; 
the  ability  to  eliminate  costly  waste 
by  limiting  copies  provided  to  no 
more  than  2%  over  ABC  paid  or 
agreed-upon  TMC  circulation.” 

“We  must  change  to  succeed  now 
and  in  the  ’90s,”  Harding  said.  “I 
think  it  is  clear  the  newspaper  indus¬ 
try  must  change,  too.  While  change 
puts  demands  on  all  of  us,  by  working 
together,  both  of  our  industries  will  be 
better  and  stronger  for  the  effort.” 

INAME  record  set 

Attendance  at  the  recent  winter 
sales  conference  in  San  Francisco  of 
the  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives 
reached  a  record  high,  with  some 
1,600  attendees. 


“To  a  large  degree,  the  results  of  our  negotiations 
with  you  in  the  weeks  ahead  will  influence 
newspapers’  share  of  1989  advertising  revenues.’’ 


K  mart’s  invoice  restructuring  is  on  track 


By  Debra  Gersh  to  being  paid  in  a  timely  fashion.”  orders  directly,  explained  Chris  Frey, 

u  u  •  “The  term  ‘vehicle’  on  the  order  K  mart  manager  of  advertising  sys- 

Although  K  mart  hopes  to  have  the  stands  for  the  internal  K  mart  name  terns,  planning  and  analysis, 

restructuring  of  its  invoicing  process  applied  to  the  various  products  or  According  to  Moors,  “There  are  no 
.  services  your  company  provides.  immediate  plans  to  create  sweeping 

mid-February,  no  sweeping  changes  Examples  of  vehicles  are:  main  edi-  changes  [in  K  mart’s  advertising  for 

m  Its  u^se  of  newspapers  are  in  the  tion,  TMCs,  zoned  editions  set  up  for  1989].  Things  will  be  very  much  status 

works  for  1989.  K  mart,  individual  names  for  multiple  quo.  Our  paper  consumption  will  be 

“K  mart  wijl  soon  begin  to  issue  publications,  and  so  on.  Your  very  much  the  same.  Our  ad  budget, 

monthly  preprint  insertion  orders  for  regional  K  mart  advertising  manager  in  the  neighborhood  of  $600  million, 

all  our  newspaper  print  ads,  both  ROP  ^an  provide  an  explanation  of  the  will  remain  in  the  same  neighbor- 

and  insert,”  Michael  Moors,  K  mart  s  vehicles  which  apply  to  your  company.”  hood:  83%  of  $600  million  in  print  and 

director  of  advertising  media,  told  the 

winter  meeting  of  the  International  —  . . . 

Newspaper  Advertising  and  Market¬ 
ing  Executives  in  San  Francisco.  “Ouf  ad  budget,  in  the  neighborhood  of  $600 

“This  new  system  will  allow  for  a  miiUon,  wUi  remain  in  the  same  neighborhood:  83%  of 

I'ed  bS*'hrrnt'IZr~The  *600  million  In  print  and  newspapers." 

purpose  is  very  simple.  We  want  to  . 

centralize  all  of  the  billing  for  newspa¬ 
per  on  everything  we  run,  so  all  slicks  •  “Please,  continue  to  use  your  newspapers,  7%  in  television,  5% 
for  ROP  display  will  be  accompanied  present  K  mart  invoice  address  until  magazine,  2%  radio  and  the  balance  in 

by  this  pre-printed  insertion  order  ...”  you  are  notified  by  our  office  of  a  various  projects.  Rate  increases  will 

Moors  outlined  three  important  change  of  address.”  affect  the  budget  to  some  extent,  but 

parts  of  the  new  program:  Three  exceptions  to  the  new  sys-  then  they  always  do.” 

•  “The  insertion  order  will  have  an  tern  are  corrections,  which  can  be  In  addition.  Moors  stressed  the 
authorization  number  or  numbers,  placed  without  the  insertion  order;  importance  of  the  Sunday  newspaper, 

and  this  number  must  appear  on  your  classifieds,  which  can  be  invoiced  which  K  mart  “will  continue  to 

invoices  as  you  receive  them.  If  your  separately  to  the  lead  stores;  and  ads  utilize  .  .  .  and  support,  fully,  any 

invoice  does  not  have  this  number,  from  Photo  Corporation  of  America,  avenue  that  allows  us  to  capitalize  on 

and  I  stress  this,  your  invoice  will  be  K  mart’s  studio  photography  it,”  as  well  as  implementation  of  the 

kicked  back.  This  number  is  the  key  licensee,  which  will  still  place  its  Standard  Advertising  Invoice. 


ICMA:  sharp  rise  in  aduit  carriers  as  totai  number  declines 

declined  by  36%  to  583,692,  accord¬ 
ing  to  ICMA’s  extrapolation  from  the 
data. 

The  ICMA  data  is  for  749  U.S. 
newspapers  which  responded  to 
ICMA  questionnaires  in  the  spring 
and  summer  of  1988  on  circulation 
department  operations.  The  highest 
percentages  of  respondents  came 
from  newspapers  in  the  over-25,000 
circulation  categories.  Canadian 
newspapers  will  be  analyzed  at  a  later 
date,  ICMA  said. 

One  result  of  the  shift  toward 
adults,  ICMA  said,  is  the  “little  mer¬ 
chant”  system  is  being  replaced  by 
employee  and  agent  systems. 

In  1980,  87.6%  of  newspaper  car¬ 
riers  were  classified  as  little  mer¬ 
chants,  but  figures  from  1988  indicate 
the  number  of  little  merchants  has 
dropped  to  62.4%  of  the  total,  ICMA 
said. 

Only  1.8%  of  carriers  were  classi¬ 
fied  as  agents  in  1980,  but  by  1988 
16.9%  of  carriers  were  in  the  agent 
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classification,  ICMA  said,  adding  that 
more  than  half  of  those  agents  are 
youth  carriers. 

“Apparently,  many  of  the  youth 
‘buy/seir  systems  are  being  replaced 
by  adult  ‘buy/sell’  arrangements,” 
ICMA  said.  Adults  in  ‘buy/sell’ 
arrangements  in  1988  made  up  17.5% 
of  all  carriers,  compared  with  being 
8%  of  the  total  in  1980. 

Employee  systems  have  increased 
from  2.2%  in  1980  to  3.2%  in  1988, 
ICMA  said. 

Both  morning  and  evening  newspa¬ 
pers  have  seen  a  shift  in  their  carrier 
forces  from  youths  to  adults,  but,  not 
surprisingly,  the  shift  has  been  most 
dramatic  with  the  a.m.  papers. 

At  evening  newspapers,  adult  car¬ 
riers  have  increased  from  6. 1%  of  the 
total  in  1980  to  14.5%  in  1980. 

At  morning  newspapers,  adult  car¬ 
riers  have  increased  from  14.4%  of 
the  carrier  force  in  1980  to  43.7%  in 
1988. 


Data  analyzed  recently  by  the 
International  Circulation  Managers 
Association  show  the  number  of  adult 
carriers  delivering  newspapers  has 
risen  sharply  in  the  1980s,  while  the 
total  number  of  carriers  has  fallen  off 
considerably. 

Adult  carriers  were  only  9.7%  of 
the  total  in  1980,  but  by  1988  they 
accounted  for  27.3%  of  all  carriers. 
ICMA  defined  an  adult  carrier  as  any¬ 
one  18  or  older  who  delivers  newspa¬ 
pers. 

Youth  carriers  accounted  for  the 
balance.  In  1980  they  comprised 
89.9%  of  the  carriers  (with  the  ‘other’ 
category  making  up  the  last  0.4%), 
and  in  1988  they  were  72.7%  of  all 
carriers. 

Today  adult  carriers  are  making 
up  a  larger  percentage  of  a  signifi¬ 
cantly  smaller  group.  In  1980,  the  Uni¬ 
versity  of  Missouri’s  School  of  Jour¬ 
nalism  estimated  there  were  915,779 
newspaper  carriers,  ICMA  said. 

By  1988,  the  numljer  of  carriers  had 
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Squaring  off  in  Denver 

Protesting  steep  pay  cuts  for  mailers,  CWA  seeks  Denver  Post  boycott; 
Singleton  says  he  won’t  pay  ’skilled  wages  for  unskilled  work’ 


By  Andrew  Radolf 

A  labor  dispute  over  pay  cuts 
imposed  on  mailers  at  the  Denver 
Post  went  before  the  Federal  Media¬ 
tion  and  Conciliation  Service  after 
Colorado  Gov.  Roy  Romer  asked 
William  Dean  Singleton,  one  of  the 
principal  owners,  to  meet  with  Com¬ 
munications  Workers  of  America  offi¬ 
cials  at  FMCS  headquarters  in 
Washington,  D.C. 

Gov.  Romer’s  call  for  mediation 
came  as  a  coalition  of  unions.  Jobs  for 
Justice,  was  planning  to  hold  demon¬ 
strations  at  the  World  Alpine  Ski 
Championships  in  Vail  to  protest  the 
pay  cuts.  The  Denver  Post  is  one  of 
the  sponsors  of  the  event. 

The  demonstrations  were  called  off 
in  response  to  Singleton’s  agreeing  to 
meet  in  Washington. 

However,  the  meeting  between 
CWA  and  Post  officials  broke  off  at  3 
a.m.  Saturday,  Jan.  28,  after  12  hours 
of  talks.  No  agreement  was  reached 
and  no  new  talks  were  scheduled. 

The  mailers,  who  long  ago  merged 
with  the  International  Typographical 
Union,  became  represented  by  the 
CWA  as  a  result  of  the  CWA-ITU 
merger  on  Jan.  1,  1987. 

Following  the  meeting,  Mark 
Belkin,  a  CWA  spokesman  in  Den¬ 
ver,  said  the  union  is  “optimistic 
because  we  believe  the  lines  of  com¬ 
munication  are  open.” 

Singleton  issued  a  statement  saying 
that  while  he  and  the  Post  manage¬ 
ment  “are  willing  to  listen  to  what¬ 
ever  the  union  may  wish  to  say,  our 
position  has  not  changed.  We 
informed  the  union  of  that  before  the 
meeting.” 

The  statement  said  Singleton 
agreed  to  meet  with  union  officials  in 
Washington  “out  of  courtesy”  to 
Gov.  Romer  and  the  FMCS. 

He  explained  to  E&P  that  the  Post 
moved  to  cut  the  mailers’  wages 
because  they  were  unskilled  workers 
who  were  being  paid  too  much. 

“The  management  of  the  Denver 
Post  feels  strongly  that  it  is  unable  to 
afford  to  pay  skilled  wages  for 
unskilled  work,”  he  told  E&P.  “As  of 


William  Dean  Singleton 


last  August,  we’re  not.” 

Post  publisher  Maurice  Hickey,  in 
television  interviews  last  September, 
said  the  cuts  were  also  implemented 
because  of  Denver’s  soft  economy. 

The  Post  imposed  steep  wage  cuts 
for  about  1 12  mailers  last  August  after 
contract' talks  were  declared  by  man¬ 
agement  to  be  at  an  impasse. 


wage  reductions,  he  said,  but  “provi¬ 
sional  workers,”  or  part-timers,  who 
work  Saturday  nights  saw  their  base 
pay  reduced  from  $7-$10  an  hour  to  a 
“flat  $5”  an  hour. 

The  new  wage  rates  are  sufficient  to 
attract  workers  to  do  mailroom  jobs 
“commensurate”  with  the  skill 
involved,  he  said. 

Bruce  Meachum,  administrative 
officer  of  the  Denver  Newspaper 
Guild  and  president  of  the  I^nver 
Council  of  Newspaper  Unions,  said 
the  mailers  were  one  of  seven  unions 
which  had  already  agreed  to  wage 
freezes.  The  Guild,  he  added,  had 
accepted  a  4%  to  5%  pay  cut. 

The  mailers’  agreeing  to  a  freeze 
“wasn’t  good  enough  for  the  Post,” 
Meachum  said.  “The  other  unions 
wouldn’t  have  signed  if  they  knew 
they  were  going  to  do  this.” 

In  response  to  the  pay  cuts,  the 
CWA,  with  the  support  of  other  Den¬ 
ver  unions,  formed  Jobs  for  Justice 
which  began  calling  for  a  subscription 
and  advertiser  boycott  of  the  Post 
with  public  rallies  and  a  radio  cam¬ 
paign. 

Rally  leaders  said  they  wanted  to 
use  the  mailers’  situation  to  galvanize 
Denver’s  enfeebled  union  movement 


The  radio  spot  said  Dean  Singleton’s  actions 
regarding  the  mailers  “are  showcasing  a  Colorado  of 
meanness  and  despair.” 


The  cuts  ranged  from  40%  to  55%  in 
base  pay  and  averaged  50%,  accord¬ 
ing  to  officials  of  the  Communications 
Workers  of  America,  who  said  base 
pay  before  the  cuts  had  averaged  $12 
an  hour. 

Jim  Banman,  a  head  of  labor  rela¬ 
tions  and  human  resources  for  the 
Post,  said  the  wage  reductions  came 
to  42%  for  60  journeymen  mailers 
who  saw  their  base  wages  cut  from 
$14.86  an  hour  to  $8.60. 

About  17  “skilled  positions”  of 
assistant  foreman  did  not  have  any 


in  right- to- work  Colorado. 

“Fifty  percent  cuts  are  going  too 
far.  We  had  to  draw  the  line,”  said 
Belkin. 

More  recently,  when  the  World 
Alpine  Ski  Championships  opened  in 
Vail  at  the  end  of  January,  Jobs  for 
Justice  began  running  radio  spots  on 
both  Denver  and  Vail  stations  assail¬ 
ing  Singleton  and  the  Denver  Post. 

The  radio  spot,  noting  that  a  suc¬ 
cessful  event  would  showcase  Colo¬ 
rado  to  the  world  and  put  the  state  in 
(Continued  on  page  22) 
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CAMPUS  JOURNALISM - 


When  should  a  story  be  published? 

Columbia  University  student  newspaper’s  sports  editor  faces 
introspective  debate  before  deciding  to  publish  controversial  story 


By  Allan  Wolper 

On  Nov.  30,  Columbia  University  football  coach  Larry 
McElreavy  called  New  York  City’s  sports  media  into  his 
campus  office  to  announce  his  resignation,  hoping  to  stop 
speculation  about  his  personal  and  professional  behavior. 

“I  cannot  subject  those  I  love  and  admire  to  further 
public  abuse,”  McElreavy  said,  his  voice  breaking  and  his 
eyes  tearing.  “Even  though  the  allegations  are  false,  I  felt 
that  they  may  arise  again.” 

McElreavy  said  he  had  decided  to  resign  after  his  13- 
year-old  daughter  was  tormented  by  classmates  who  had 
seen  a  WNBC-TV  sports  report  alleging  that  he  was  hav¬ 
ing  an  extramarital  affair  and  a  drinking  problem. 

“The  things  that  they  said  to  her  at  school!”  McElreavy 
said,  searching  for  words,  as  he  sat  in  a  chair  in  his 
Momingside  Heights  office.  “That  was  a  big  part  of  it  right 
there.” 

Sam  Marchiano,  the  executive  sports  editor  of  the 
Columbia  Daily  Spectator,  the  campus  paper,  did  not  wait 
for  McElreavy  to  finish.  Marchiano  walked  out,  wiping 
away  her  own  tears. 

“I  knew  what  his  daughter  went  through,”  she  recalled 
in  a  recent  interview  in  the  paper’s  campus  office.  “When 
I  was  13,  my  father  was  replaced  as  a  sportscaster  and  the 
kids  were  very  mean.  When  McElreavy  talked  about  the 
effect  on  his  daughter,  I  had  to  leave.” 

Sam  Marchiano’s  father  is  Sal  Marchiano,  the  weekend 
sports  anchor  of  WNBC-TV. 

In  a  bizarre  twist,  it  was  the  elder  Marchiano’s  televised 
report  that  produced  the  schoolyard  hazing  of  the  coach’s 
daughter. 

“I’ve  done  a  lot  of  soul-searching  since  then,”  21-year- 
old  Sam  Marchiano  said.  “I’ve  had  to  think  about  what  I 
have  done.  I’ve  had  to  examine  what  journalism  is  all 
about.  I  still  think  about  it.” 

The  introspective  debate  had  begun  the  week  before 
McElreavy  resigned  when  she  wrote  a  story  that  appeared 
simultaneously  in  Newsday  and  the  Daily  Spectator. 

It  quoted  Doug  Jackson,  an  assistant  coach,  and  several 
players  saying  that  McElreavy  had  lost  the  respect  of  the 
team  because  he  was  drinking  heavily  and  was  having  an 
affair  with  a  member  of  the  athletic  department. 

The  story  in  Newsday  noted  that  the  players  had  written 
the  name  of  the  coach  and  the  woman  on  the  blackboard 
last  Oct.  8  with  the  words,  “Refrain,  Refrain.”  That  two- 
line  message  seemed  to  get  lost  in  the  celebration  that 
followed  three  hours  later  when  Columbia  ended  a  44- 
game  National  Collegiate  Athletic  Association  record- 
breaking  losing  streak  by  beating  Princeton,  16  to  13. 

Ironically,  it  was  after  the  game  that  Sam  Marchiano 
decided  to  pursue  her  investigation  of  the  relationship 
between  the  team  and  the  coach. 

“They  didn’t  lift  the  coach  on  their  shoulders,”  she 

(Wolper  is  director  of  journalism  at  Rutgers  University, 
Newark,  N.J.,  campus.) 


Columbia  Spectator  executive  sports  editor  Sam  Mar¬ 
chiano  (left)  with  Spectator  editor  in  chief-elect  Josh 
Gillette.  They  co-authored  the  articles  about  McElreavy. 


said.  “I  thought  that  was  very  strange.  I  decided  that 
something  was  really  wrong  —  I  had  heard  about  the 
affair  for  more  than  a  year.  1  felt  that  it  was  none  of  my 
business,  but  the  way  the  players  kept  acting,  it  showed 
total  disrespect  for  the  man.” 

The  Newsday  account  dealt  extensively  with  the  allega¬ 
tions  of  alcohol  abuse  and  sexual  misconduct.  That  infor¬ 
mation  was  not  included  in  the  front-page  article  of  the 


Columbia  University  head  football  coach  Larry  McEl¬ 
reavy  resigned  after  stories  appeared  in  the  campus 
newspaper  and  outside  media  alleging  sexual  miscon¬ 
duct  and  a  problem  with  alcohol.  The  university  said  the 
charges  were  untrue,  but  McElreavy  resigned  citing  the 
effect  the  stories  had  on  his  family. 

Photo  by  Andrew  Vladeck,  The  Spectator 


10 


EDITOR  &  PUBLISHER  for  February  4,  1989 


Daily  Spectator. 

“Newsday  had  lawyers,  we  didn’t,”  Marchiano  noted. 

The  Daily  Spectator  said  McElreavy  was  under  fire  for 
“inappropriate  personal  and  professional  behavior.”  It 
added  the  sexual  and  alcohol  abuse  charges  in  subsequent 
issues  when  the  story  began  appearing  in  the  other  New 
York  City  papers. 

Even  though  she  has  been  interviewed  by  the  New  York 
Daily  News,  Newsday,  the  New  York  Times,  and  the 
Associated  Press,  the  name  of  the  woman  who  has  been 
romantically  linked  with  McElreavy  has  still  not  been 
made  public. 

“What  I  basically  told  everybody  is  that  I  didn’t  expect 
to  see  my  name  in  the  paper,”  she  told  Editor  &  Publisher. 
“I  didn’t  come  out  and  threaten,  but  I  was  pretty  firm 
about  it.”  She  doesn’t  think  it  has  done  much  good. 

“Maybe  there  are  one  or  two  people  out  there  who  don’t 
know  that  I  was  the  victim  of  these  allegations,  but  1  am 
not  jumping  for  joy,  either,”  she  said  in  a  telephone 
interview.  “It’s  been  devastating  to  me  personally  and 
professionally. 

“I  think  people  like  to  use  their  imagination.  I  think  that 
they  want  to  make  not  just  mountains  out  of  molehills  but 
mountains  where  there  were  no  molehills  to  begin  with.” 

Columbia  and  the  woman  are  both  trying  to  knock  down 
one  molehill  that  they  maintained  has  been  built  in  a  New 
York  Times  story  by  Robert  McG.  Thomas  Jr. 

In  that  story.  Dr.  Norman  Mintz,  the  executive  vice 
president  of  academic  affairs  for  Columbia,  is  quoted  as 
having  said  that  the  coach  had  “acknowledged  developing 
a  close  relationship  with  the  woman  and  had  admitted 
stroking  her  leg  at  a  staff  meeting.” 

Dr.  Mintz,  in  a  brief  statement  issued  through  Fred 
Kniibel,  a  public  relations  spokesman,  denied  making 
those  comments.  “I  did  not  tell  Bob  Thomas  that  the 
coach  had  admitted  developing  a  close  relationship  with 
the  woman  and  had  admitted  stroking  her  leg  in  one  staff 
meeting,”  Mintz  said. 

A1  Paul,  the  university  athletic  director,  said  he  also 
spoke  to  Mintz  about  the  story. 

“He  vehemently  denies,  and  I  believe  him,  that  he  did 
not  say  that  to  any  reporter,”  Paul  noted.  “He’s  a  man  of 
integrity.  He’s  my  boss.” 

“I  can  tell  you  with  my  hand  on  a  bible  that  this  did  not 
happen,”  the  woman  declared,  “and  in  the  New  York 
Times  it  said  that  this  terrible  thing  happened. 

“It’s  humiliating  to  me  that  it  comes  out  in  the  New 
York  Times  that  the  vice  president  of  the  university  is 
saying  that  this  thing  happened  when  it  specifically  did 
not,”  she  said. 

Did  she  consider  calling  the  paper  to  ask  for  a  correc¬ 
tion?  “I  didn’t  think  it  was  my  place  to  do  that,”  she 
replied.  “I  was  hoping  that  someone  at  the  university 
might  do  that,  like  Norman  Mintz.” 

After  saying  that  he  might  ask  for  a  correction,  Mintz 
changed  his  mind.  “I  am  not  going  to  do  that,”  he  said 
through  a  spokesman. 

Thomas  told  E&P  that  he  had  not  been  told  of  any 
attempt  to  get  the  issue  corrected  or  clarified. 

“If  he  had  called  someone  up,  I  am  sure  that  I  would 
have  been  notified  about  it.  I  have  no  reason  to  believe  that 
I  made  a  mistake.” 

Mintz,  Paul,  and  other  officials  said  that  the  university 
conducted  an  investigation  that  concluded  that  McEl¬ 
reavy  was  not  involved  in  the  alleged  affair. 

Mintz  and  others  have  conceded  that  rumors  of  the 
reputed  liaison  were  widespread,  noting  that  former 
Columbia  football  coach  Bill  Campbell  had  warned  McEl¬ 
reavy  about  them  last  spring. 

The  university  investigation,  said  Mintz,  also  absolved 
McElreavy  of  being  an  alcoholic,  and  Columbia  has  said.it 
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Columbia  Spectator 


Football  Head  Coach  McDreavy  under  fire 

Aisatant  coach  demands  resignatioa.  pUtyers  cite  km  team  morale 


Alumni  head  predicts  increase  in  CC  giving 


Columbia"^  Spectator 


Head  Football  Coach  McElreavy  resigns 


Charges  against  Coach  McElreavy  were  front-page 
news  in  Columbia  Spectator  articles  written  by  Sam 
AAarchiano  and  Josh  Gillette. 


would  honor  the  last  two  years  of  McElreavy’s  contract, 
worth  an  estimated  $175,000. 

McElreavy’s  alleged  troubles  with  alcohol  and  his  affair 
had  been  common  knowledge  among  New  York  City’s 
Columbia  beat  writers. 

“The  allegations  in  general  had  been  rumored  for  some 
time  and  had  been  pretty  much  ignored  by  the  New  York 
press,”  said  John  Valenti,  a  28-year-old  sportswriter  who 
covers  Columbia  football  for  Newsday. 

“People  from  all  the  papers  knew  it  or  had  heard  it,  but 
they  didn’t  know  it  to  be  a  fact,”  said  Valenti,  whose  name 
appeared  in  italics  as  a  contributor  to  Marchiano’s  News- 
day  piece.  “The  basic  feeling  was  that  it  was  the  man’s 
personal  life  and,  as  long  as  it  didn’t  affect  the  team  or  his 
ability  to  do  his  job,  it  didn’t  matter.” 

Jeff  Williams,  the  deputy  sports  editor  of  Newsday,  said 
the  paper  decided  to  publish  the  allegations  when  the 
coaches  and  players  made  them  an  issue. 

“According  to  Doug  Jackson,  these  things  did  mean 
something,  and  when  he  went  public  with  Sam  Marchiano, 
we  put  it  in  the  paper  because  there  was  reasonable  cause 
to  believe  he  was  telling  the  truth.  The  team  had  lost 
respect  for  McElreavy. 

“It’s  in  the  public  domain.  It  seems  to  me  that  it  was  a 
legitimate  news  story.  We  did  not  handle  it  in  any  sort  of 
sensationalist  way.  It  didn’t  occupy  the  back  page.  I  think 
(Continued  on  page  34) 
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An  unusual  free  paper 

The  Cleveland  Crime  Reporter  prints  its  news  ‘raw  and  undiluted’ 


By  Mark  Fitzgerald 

Big-city  downtowns  these  days  are 
littered  with  free  newspapers:  yuppie- 
oriented  entertainment  weeklies, 
“alternative”  papers,  neighborhood 
news  sheets,  real  estate  listings. 
Learning  Annex  catalogs,  and  more. 

But  only  Cleveland  can  boast  any¬ 
thing  like  the  Cleveland  Crime 
Reporter  —  a  giveaway  monthly 
devoted  to  chronicling  crimes  sensa¬ 
tional  and  mundane  in  a  city  boosters 
used  to  call  the  Best  Location  in  the 
Nation. 

The  spacious  headlines  of  a  typical 
issue  tell  the  paper’s  story: 

•  “Man  rubs  sex  organ  against  leg 
of  his  daughter’s  7-year-old  friend” 

•  “Bar  patrons  throw  bottles  at 
pregnant  woman  after  she  discovers 
clientele  is  gay  and  leaves” 

•  “Grandmother,  78,  raped  by 
lone  attacker  while  sleeping  in  home” 

•  “Man  found  nude  in  downtown 
Holiday  Inn  claims  three  men  and 
drag  queen  abducted,  robbed  and 
beat  him” 

•  “Woman  tries  to  run  over  thief 
who  tried  to  rob  her  at  bank  auto¬ 
teller” 

Cleveland  Crime  Reporter  is  a  12- 
page  tabloid  begun  last  May  by  Eric  J. 
Brewer,  a  one-time  police  reporter  for 
the  defunct  Cleveland  Press. 

As  the  paper’s  only  publisher,  edi¬ 
tor,  writer,  ad  salesman  and  circula¬ 
tion  director.  Brewer  distributes 
25,000  copies  of  the  Crime  Reporter 
at  downtown  locations  and  neighbor¬ 
hood  mom-and-pop  stores. 

If  it  is  a  sometimes  lonely  service, 
however.  Brewer  claims  lofty  goals. 

In  addition  to  educating  ordinary 
people  about  crime,  he  said,  the 
Crime  Reporter  has  a  more  particu¬ 
larly  journalistic  mission. 

“I  kind  of  hope  the  things  we 
do  .  .  .  change  the  way  that  daily 
newspapers  cover  crime,”  Brewer 
said  in  a  telephone  interview  from  his 
Cleveland  office. 

“Cleveland  Crime  Reporter  was 
bom  out  of  the  frustrating  experience 
of  seeing  all  those  police  reports  and 
knowing  [at  the  Cleveland  Press]  that 
all  we  were  concerned  about  were  the 
murders,”  he  said. 

Cleveland  Crime  Reporter  covers  a 
far  wider  range ,  from  murder  to  a  half- 


^rime Reporter^ 

Family  distraught  as  man  is  murdered 
in  mom's  yard  while  leaning  over  fence 


•' for  _  Grandmother,  78,  raped  by  lone 
jPjk  attacker  while  sleeping  in  home 
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The  Cleveland  Crime  Reporter 


page  listing  of  incidents  of  domestic 
violence. 

“Last  month  we  had  60  rapes  [in 
Cleveland]  and  we  had  stories  on  18  of 
them.  The  [Cleveland]  Plain  Dealer 
had  one:  A  white  woman  from  the 
suburbs  who  was  raped  by  a  black 
man,”  Brewer  said. 


“We  tell  it  like  it  is  and 
that’s  the  way  our 
readers  tell  us  they  want 
it.  They  want  their  news 
raw  and  undiluted.” 


Brewer,  who  left  the  Press  in  1981 
to  found  the  now-disbanded  Ohio 
chapter  of  the  Guardian  Angels  crime 
prevention  group,  said  his  paper 
reflects  the  broad  range  of  Cleveland 
crime. 

Stories  come  from  police  reports, 
which  Brewer  often  fleshes  out  by 
interviewing  the  victims. 

Except  for  the  rape  stories,  the 
Cleveland  Crime  Reporter  almost 
always  identifies  crime  victims  by 
name  and  street,  which  Brewer 
argues  is  a  way  of  helping  them. 

“I  had  a  victim  [of  domestic 
violence]  who  talked  to  me  once  and 
said  she  was  going  to  get  a  lawyer  and 
sue  me  [for  publishing  her  name],  but 


then  she  said  she  realized  her  husband 
had  been  doing  this  to  her  for  20 
years.  We  know  that  women  are  being 
victimized,  and  they  are  also  lying. 
They  are  hiding  [the  violence]  from 
people  who  might  be  able  to  offer 
them  support,”  he  said. 

Brewer’s  writing  style,  too,  is 
empathetic,  sometimes  giving  an 
almost  novelistic  tone  to  the  Cleve¬ 
land  Crime  Reporter. 

“There’s  a  feeling  you  get,”  one 
recent  lead  article  began,  “when 
someone  you  love  dies  or  is  mur¬ 
dered.  It’s  a  sinking  feeling  —  a  feel¬ 
ing  of  loss,  lifelessness,  limbo.  Then 
there  is  the  big  question.  Why?” 

But  Crime  Reporter  stories  are  just 
as  often  hard-edged  in  a  way  that  you 
will  not  find  in  dailies  which  call  them¬ 
selves  “family  newspapers.” 

Street  language  abounds  in  Crime 
Reporter.  A  rapist’s  demands  of  his 
victim,  for  instance,  are  frequently 
quoted  verbatim. 

“Crime  is  graphic,  and  people  need 
to  accept  the  reality,”  Brewer  said. 
“If  you  take  the  graphic  language  out, 
you  take  the  emotion  out,  too. 

“We  tell  it  like  it  is  and  that’s  the 
way  our  readers  tell  us  they  want  it. 
They  want  their  news  raw  and  undi¬ 
luted.” 

Another  regular  feature  of  the 
Crime  Reporter  is  a  back  page  filled 
with  mug  shots  of  suspects  wanted  by 
the  Cleveland  Police  Department’s 
Crime  Stopper  program. 

Brewer  says  that  calls  to  the  pro¬ 
gram  doubled  in  the  first  months  of 
the  Crime  Reporter’s  publication. 

“If  we  can  double  it  with  just  25,000 
copies  a  month,  imagine  what  would 
happen  if  the  Plain  Dealer,  which 
publishes  a  half-million  copies  every 
day,  did  the  same  thing,”  Brewer 
said. 

Crime  Stopper  head  Sgt.  Matthew 
Pompeani  praised  the  newspaper  last 
summer  in  a  column  written  by  Plain 
Dealer  columnist  Brent  Larkin.  Pom¬ 
peani  did  not  return  phone  messages. 

Perhaps  surprisingly,  Cleveland’s 
Growth  Association,  a  private  group 
of  downtown  businesspeople,  says  it 
is  not  particularly  annoyed  with  the 
Crime  Reporter’s  coverage,  which 
includes  a  regular  feature  on  “Down¬ 
town  Crime.”  The  newspaper  is 
appearing  just  as  the  city  is  making  a 


EDITOR  &  PUBLISHER  for  February  4,  1989 


well-publicized  comeback. 

“Crime  is  never  going  to  go  away 
no  matter  where  you  are,”  Growth 
Association  manager  Marsha  Man- 
dell  said  in  a  telephone  interview. 

“However,  we  have  seen  a 
decrease  in  crime  statistically,  and  a 
perception  that  crime  is  down  with 


people  returning  downtown,”  she  said. 

So  far,  Cleveland  Crime  Reporter  is 
“holding  [its]  head  above  water,” 
Brewer  says. 

For  the  first  few  issues.  Brewer 
concentrated  on  advertising  from  gun 
shops  and  security  businesses,  and 
got  some  good  business,  but  while 


Cleveland  Crime  Reporter’s  audience 
might  have  seemed  a  natural  for  those 
products.  Brewer  says  the  advertising 
simply  didn’t  work. 

The  paper  has  since  branched  into 
other  advertising  segments  with  some 
success.  Brewer  said.  “We  haven’t 
lost  money  on  any  issue  yet.” 


Japanese  paper  reprints  Missoulian  series 


An  extensive  series  in  the  Missou¬ 
lian  of  Missoula,  Mont.,  on  recently 
retired  Ambassador  to  Japan  Mike 
Mansfield  was  reprinted  in  Yomiuri 
Shimbun,  one  of  Tokyo’s  largest-cir- 
culation  dailies. 

Mansfield,  whose  political  career 
began  in  1942  when  he  was  first 
elected  to  Congress,  served  as  Senate 
majority  leader  through  four  pres¬ 
idential  administrations,  was 
appointed  ambassador  to  Japan  when 
he  was  73  years  old  by  former  Presi¬ 
dent  Jimmy  Carter,  and  announced 
his  retirement  at  age  85  shortly  after 
the  election  of  George  Bush,  accord¬ 
ing  to  information  from  the  Missou¬ 
lian  series. 

“We  had  a  pretty  good  idea  that 
Mansfield  would  probably  retire  with 
the  change  of  administration,” 
explained  Missoulian  publisher  Phil 
Blake.  “We  assumed  he  would 
announce  his  retirement  between  the 
election  and  the  inauguration.  He 
announced  it  the  Monday  after  the 
series  started.” 

The  series,  written  by  Jim  Lud- 
wick,  began  on  the  first  Sunday  after 
the  election,  Nov.  12,  and  continued 
for  four  consecutive  Sundays,  Blake 
said. 

It  took  Ludwick  about  six  months, 
on  and  off,  to  research  and  write  the 
articles.  His  work  took  him  through 
the  vast  collection  of  Mansfield’s 
papers  —  letters,  telegrams,  reports, 
confidential  memos  to  presidents  and 
transcripts  of  some  telephone 
conversations  —  housed  at  the  Uni¬ 
versity  of  Montana. 

According  to  the  newspaper,  the 
documents  “cover  more  than  two- 
fifths  of  a  mile  of  shelving.  The 
archives  also  contain  about  500  tapes 
of  Mansfield  interviews,  speeches 
and  broadcast  appearances.” 

Ludwick  also  interviewed  former 
Sen.  George  McGovern,  former 
President  Jimmy  Carter,  former  Sen. 
Edmund  Muskie,  Sen.  Robert  Dole, 
former  Sen.  Charles  Percy,  and  Jack 
Valenti,  who  served  as  a  close  aide  to 
former  President  Lyndon  Johnson. 
Ludwick  corresponded  with  former 
President  Gerald  Ford,  former  Sen. 
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A  segment  of  the  Missoulion's  Mans¬ 
field  series  os  it  appeared  in  the 
Japanese  newspaper  Yomiuri  Shim- 
bun. 

Barry  Goldwater  and  Mansfield  him¬ 
self,  who  at  the  time  was  in  Japan. 
Former  President  Richard  Nixon, 
however,  refused  Ludwick’s 
requests. 

In  addition,  Missoulian  chief  pho¬ 
tographer  Kurt  Wilson  searched 
through  photos  in  the  Mansfield 
archives  at  the  U ni versity  for  use  with 
the  series. 

Explaining  why  the  paper  chose  to 
do  such  an  extensive  series  on  Mans¬ 
field,  Blake  explained,  “He  is  prob¬ 
ably  the  most  notable  citizen  in  Mon¬ 
tana’s  history,  certainly  the  most 
notable  citizen  in  modern  history.” 

In  addition,  the  ambassador  is  from 
the  Missoula  area  and  has  taught  at 
the  nearby  University  of  Montana. 

Timing  for  the  series  also  tied  in 
nicely  with  the  state’s  centennial 
celebration  and  the  elections. 

“Mansfield  is  a  statesman.  He  pro¬ 
vided  people  who  were  watching 
the  .  .  .  elections  with  a  kind  of  his¬ 
torical  model  for  what  a  worthy  per¬ 
son  in  government  is  like,”  Blake 
commented.  “He’s  the  kind  of  person 


we  have  too  few  of ...  a  model  for 
people  in  government  to  aspire  to.” 

The  respect  for  Mansfield  in  Japan 
was  one  of  the  reasons  Blake  thought 
of  offering  the  series  to  a  newspaper 
there. 

He  contacted  the  Japanese  News¬ 
paper  Association  in  Reston,  Va., 
which  gave  him  the  names  of  the 
largest  daily  newspapers  in  Japan. 

Next,  Blake  explained,  he  con¬ 
tacted  the  University  of  Montana’s 
Pacific  Affairs  Program,  which 
attracts  a  number  of  students  from  the 
Pacific  Rim,  and  hired  a  young 
woman  to  translate  into  Japanese  a 
letter  from  Blake  to  the  four  largest 
national  dailies  in  Tokyo  proposing 
that  they  run  the  series. 

The  letters  were  sent  to  the  news¬ 
papers’  New  York  bureaus  via  over¬ 
night  mail,  and  Blake  said  the  next 
day  he  got  a  call  from  the  bureau  chief 
for  Yomiuri  Shimbun,  which  was 
interested  in  purchasing  the  exclusive 
rights  to  reprint  the  article  in  Japan. 

The  Tokyo  daily  translated  the  arti¬ 
cles,  which  appeared  in  its  Dec.  14-18 
editions. 

According  to  an  article  in  the  Mis¬ 
soulian,  Ryuji  Nakazono,  New  York 
bureau  chief  for  the  Tokyo  newspa¬ 
per,  said  Yomiuri  Shimbun  ran  the 
series  because  “the  interest  the 
Japanese  people  have  had  in  every¬ 
thing  related  to  Ambassador  Mans¬ 
field  was  so  big. 

“Ambassador  Mansfield  is  not  the 
usual  ambassador  to  Tokyo.  He  was 
exceptionally  honored  and  loved  by 
Japanese  leaders  and  Japanese  peo¬ 
ple,”  Nakazono  said  in  the  Missou¬ 
lian. 

Following  publication  of  the  series 
in  the  Montana  newspaper,  the  arti¬ 
cles  were  reprinted  in  booklet  form  — 
produced  on  a  Macintosh  computer 
by  newsroom  artist  Drew  Van 
Fossen  —  and  are  being  offered  for 
$2  through  in-house  ads  and  at 
selected  magazine  stands  throughout 
the  state,  Blake  said.  Though  he  was 
not  sure  how  many  have  been  sold,  he 
guessed  that  the  “couple  thousand” 
copies  printed  would  sell  out. 

—  Debra  Gersh 
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Housing  your  reporters 

Upstate  New  York  weekly  publisher  buys  two-story  house  in 
high-rent  area  and  leases  it  to  his  reporters  at  reduced  rates 


By  Andrew  Radolf 

Hamilton  Meserve,  publisher  of  the 
Taconic  Press  in  Dutchess  County, 
N.Y.,  decided  to  do  something  about 
the  high  cost  of  living  in  his  rural  area 
north  of  New  York  City  that  made 
recruiting  and  retaining  young 
employees  for  his  1 1  publications  dif¬ 
ficult. 

Instead  of  boosting  starting  sala¬ 
ries,  he  offered  lower  rents. 

Last  summer  Meserve  bought  a 
two-story  boardinghouse  for  $195,000 
and  in  November,  after  some  spruc¬ 
ing  up,  it  became  home  to  four  report¬ 
ers  and  an  advertising  representative. 
Their  monthly  rents,  which  include 
gas  and  electricity  but  not  telephones, 
range  from  $250  to  $325  —  well 
below  what  apartments  generally 
start  at  in  the  area. 

Reporters  George  Frisco,  Eliz¬ 
abeth  Dowd,  Martha  Lemmond  and 
Sara  Schroeder  have  separate  bed¬ 
rooms  and  share  a  living  room,  dining 
room,  kitchen  and  bathroom.  Ad  rep 
Kim  Stroup  has  a  separate  apartment 
in  the  building. 

“They  basically  have  no  lease.  The 
understanding  is  this  is  available  as 
long  as  they  are  employees  of  the 
papers,”  Meserve  said.  Anyone  who 
quits  the  papers  “would  be  asked  to 
leave”  the  house,  he  said. 

Starting  pay  for  reporters  range 
from  $250-$325  a  week,  but  the  rents 
the  staffers  pay  are  not  linked  to  their 
salaries,  he  said.  Any  rent  increases 
will  be  “a  factor  of  inflation,”  he 
added. 

Meserve  explained  he  decided  to 
become  a  landlord  because  prospec¬ 
tive  employees  were  put  off  by  the 
high  cost  of  housing,  but  the  publisher 
felt  he  could  not  raise  starting  salaries 
without  affecting  the  wage  scales  of 
his  other  employees.  His  group  of 
eight  weekly  newspapers  and  three 
magazines  employs  a  total  of  60  peo¬ 
ple,  he  said. 

“If  we  were  to  raise  their  salaries, 
say  to  the  level  IBM  pays,  we  would 
so  skew  our  salary  scale  we  couldn’t 
survive,”  he  explained. 

Meserve  said  he  does  not  “see  any 
potential  conflict”  to  being  both 


employer  and  landlord  to  staffers. 
The  house  has  few  rules,  including  no 
smoking  and  no  pets  although  Dowd' s 
cat  was  grandfathered  in.  Standard 
insurance  policies  cover  any  liabili¬ 
ties  from  accidents  or  fire,  he  said. 

The  rents  he  charges  cover  the 
mortgage  on  the  house  but  not  all  of 
the  start-up  costs,  Meserve  said. 
“Basically,  it’s  an  investment.  We 
figure  in  around  10-12  years  not  only 


Instead  of  boosting 
starting  saiaries,  he 
offered  lower  rents. 


will  our  costs  be  covered,  we’ll  begin 
to  get  our  capital  back.  If  you  factor  in 
what  we’re  getting  in  rent  and  what 
we’re  not  having  to  pay  in  increased 
salaries,  then  we’re  covering  every¬ 
thing.” 

So  far,  the  boardinghouse  is  doing 
the  intended  job  of  helping  to  retain 
employees. 

Lemmond,  a  reporter  with  Tacon- 


ic’s  Harlem  Valley  Times  in  Armenia, 
said  she  “couldn’t  stay  at  the  paper” 
without  the  lower  rent  offered  by  the 
boardinghouse. 

“With  reporters  being  paid  so  low. 
I’d  be  pushing  to  look  for  another 
Job,”  she  said. 

Dowd,  who  also  works  at  the 
Armenia  office,  started  at  Taconic 
Press  just  when  the  boardinghouse 
opened.  She  said  she  could  not  have 
afforded  to  take  the  job  if  the  room 
had  not  been  available. 

Frisco  has  been  at  the  Taconic 
Press  for  about  two  years.  He  now  is 
both  assistant  arts  editor  of  the 
Duchess  Living  second  section  and  a 
reporter  for  the  Pleasant  Valley 
Voice.  He  had  lived  at  home  because 
area  rents  were  too  high.  Even  when 
he  and  a  friend  searched  for  a  place  to 
share,  they  could  not  find  any  place 
affordable. 

Having  a  place  of  his  own  would 
have  meant  seeking  work  elsewhere, 
he  explained.  “There’s  more  of  a 
sense  of  being  out  on  my  own  now,” 
he  said. 

Sara  Schroeder,  who  has  also  been 
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Reporters  George  Frisco,  Sara  Schroeder,  Martha  Lemmond  and  Elizabeth 
Cole  gather  in  front  of  the  boardinghouse  where  they  live.  Taconic  Press 
publisher  Hamilton  Meserve  purchased  the  house  to  help  young  staffers  deal 
with  the  high  cost  of  housing  in  Dutchess  County,  N.Y. 

Photo  by  Alan  Zale,  New  York  Times. 


with  Taconic  Press  for  more  than  a 
year,  previously  had  rented  bed¬ 
rooms  in  other  people’s  homes.  Now 
she  likes  being  able  to  put  her  feet  up 
on  the  coffee  table  without  worrying  if 
her  shoes  are  still  on.  She  also  likes 
that  the  boardinghouse  is  about  only  a 
half-mile  from  Taconic’s  flagship 
Millbrook  Roundtable  and  in  the 
community  she  reports. 

“I  report  on  Millbrook  and  wanted 
to  live  in  the  community  I  report  on,” 


she  said.  “I  could  not  have  afforded  it 
otherwise.” 

The  four  reporters  all  have  such 
“varying  schedules,”  Lemmond 
said,  that  they  are  rarely  all  at  home  at 
the  same  time.  “We’re  in  and  out  a 
lot.  Sometimes  we  don’t  see  each 
other  for  days,”  she  remarked. 

“Originally,  I  was  a  little  reluctant 
[to  move  into  the  boardinghouse].  I 
didn’t  want  to  work  all  day  with  the 
same  people  I  lived  with.”  However, 


Lemmond’s  concerns  were  eased 
when  she  began  working  in  Armenia. 

Lemmond  said  having  her 
employer  as  her  landlord  has  not  been 
so  bad.  Meserve  “doesn’t  come  over 
and  check  anything”  and  he’s  been 
“very  good  at  fixing  things  up.” 

The  four  reporters  have  not  had  any 
problems  arising  from  girlfriends  and 
boyfriends  staying  overnight,  she 
said.  “They  stay  away.  They  think 
it’s  a  commune  over  here  and  there’s 
no  privacy.” 


Copies  of  phony  front  page  placed  in  vending  machines 
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Copies  of  this  phony  front  page  of  the  Arizona  Daily  Star  were  placed  in 
Star  vending  boxes  around  the  city  of  Tucson. 


“They  used  our  distribution  ser¬ 
vice  and  infringed  on  our  copyright,” 
Peck  stated. 


Several  readers,  he  said,  called  the 
paper  to  say  they  hoped  we  were 
doing  something  about  it. 


Ad  departments  are  the  focus  of  booklet 


By  M.L.Stein 

Some  5,000  copies  of  a  phony 
Arizona  Daily  Star  front  page  with  the 
headline  “U.S.  at  War  in  El  Salvador, 
7,000  Killed”  appeared  in  600  Tuc- 
son-area  vending  machines  Jan.  11. 

A  subhead  said,  “Rebels  Seize 
Initative  in  El  Salvador.”  The  hoax¬ 
ers  had  duplicated  the  top  of  the 
Star’s  fold,  masthead  and  all. 

Beneath  the  heads  was  a  political 
diatribe,  which  read  in  part:  “Due  to 
the  stranglehold  ...  on  Tucson  print 
media,  we  —  unfortunately  —  are 
forced  to  take  corrective  measures. 
We  expect  the  press  to  be  a  watchdog 
of  government,  not  an  accomplice. 
The  poor  coverage  of  El  Salvador 
shows  how  the  media  has 
failed  ...” 

The  statement  was  signed  by  the 
“Wednesday  Morning  Coffee  Club  of 
Tucson.”  Star  staffers  were  puzzled 
about  why  their  paper  was  picked  for 
the  prank. 

“It’s  ironic  that  they  chose  us,” 
managing  editor  John  Peck  told  E&P. 
“We’re  a  liberal  Pulitzer  paper.” 

Peck  said  the  Star  has  “fairly  con¬ 
sistently”  opposed  administration 
policy  in  Central  America  regarding 
aid  to  the  contras  in  Nicaragua. 

However,  he  theorized  that  the  per¬ 
petrators  knew  that  “we  are  a  well 
respected  newspaper  with  the  broad¬ 
est  circulation  in  the  area  and  that  by 
plitting  their  propaganda  in  our 
masthead  they  felt  they  would  get 
attention.” 

Peck  also  noted  that  Tucson  is  a 
leading  base  for  the  “sanctuary” 
movement  to  smuggle  refugees  into 
the  U.S.  from  Central  America. 

The  Star  and  the  Tucson  Citizen,  a 
Gannett  paper,  have  joint  operating 
agreement  in  Tucson. 

Peck  estimated  the  “Coffee  Club” 
spent  $210  in  coins  to  place  its  bogus 
sheets  in  the  350  newsracks. 

He  said  the  police  were  investigat¬ 
ing  the  incident. 


In  a  survey  of  102  college  and  uni¬ 
versity  advertising  programs  in  42 
states,  the  56  participating  schools 
forecast  overall  increases  in  the  num¬ 
ber  of  advertising  jobs  available. 

The  1989  edition  of  “Where  Shall  I 
Go  to  Study  Advertising?”  was  pre¬ 
pared  by  Billy  I.  Ross,  Louisiana 
State  University  distinguished  visit¬ 
ing  advertising  professor. 

Two-thirds  of  the  participating 
schools  predicted  continued  growth 
in  the  number  of  advertising  students 
and  expect  more  enrollment  limits  in 
the  future. 


The  directory  includes  information 
such  as  titles  of  advertising  programs, 
degrees  offered,  accreditation,  num¬ 
ber  of  advertising  students  and  gradu¬ 
ates,  number  of  advertising  faculty, 
the  number  of  scholarships,  financial 
assistance  available,  entrance 
requirements,  tuition  and  fees,  room 
and  board,  chapters  of  the  American 
Advertising  Federation,  and  the  per¬ 
son  to  contact  for  more  information. 

Additional  information  on  the 
booklet  is  available  from  Ross  at  (504) 
388-2336  or  through  the  Manship 
School  of  Journalism,  Baton  Rouge, 
La.  70803. 
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Detroit  dailies  set  to  merge 


Gannett  and  KRI  to  go  ahead  with 
JOA  despite  continuing  iegai  opposition 


By  Mark  Fitzgerald 

Even  as  opponents  vowed  a  fight 
that  could  go  to  the  U.S.  Supreme 
Court,  the  nation’s  two  largest  news¬ 
paper  chains  moved  forward  with 
plans  to  publish  this  Monday,  Feb.  6, 
the  first  Detroit  dailies  produced 
under  the  biggest-ever  joint  operating 
agreement. 

The  decision  to  go  ahead  with  the 
JOA  despite  continuing  legal  opposi¬ 
tion  represents  a  sharp  shift  in  the 
attitude  of  the  publishers.  In  Septem¬ 
ber,  Gannett  Co.  chairman  Allen  H. 
Neuharth  said  the  JOA  would  not  be 
implemented  until  legal  appeals  were 
exhausted  and  “the  thing  is  a  done 
deal.” 

Ever  since  Knight-Ridder  Inc.  pro¬ 
posed  in  April  1986  that  its  “failing” 
Detroit  Free  Press  merge  business 
and  production  operations  with  Gan- 
nett’s  Detroit  News,  the  fight  for  and 
against  the  JOA  has  been  an  emo¬ 
tional  one. 

Positions  hardened  even  more, 
however,  after  the  Detroit  papers 
won  a  key  legal  decision  Jan.  27  when 
a  three-judge  federal  appeals  court 
panel  voted  2-1  to  approve  the 
merger.  The  same  panel  unanimously 
lifted  a  stay  that  had  prevented  the 
JOA  for  the  last  four  months. 

“I  think  [the  JOA]  opponents  have 
to  follow  whatever  procedures  they 
wish,  but  for  our  part  and  my  part,  we 
intend  to  push  ahead  and  implement 
the  JOA  [on  Feb.  6],”  William  J. 
Keating,  chief  executive  of  the 
Detroit  Newspaper  Agency,  said. 
The  DNA,  composed  of  three  rep¬ 
resentatives  from  Gannett  and  two 
from  Knight-Ridder,  will  administer 
the  JOA. 

Keating  said  a  unanimous  decision 
to  go  ahead  with  the  JOA  was  reached 
in  a  short  meeting  of  the  DNA  board 
in  Washington,  D.C.,  last  Sunday. 

“The  lawyers  recited  all  the  facts 
and  the  management  committee 
decided  to  go  ahead.  They  were  all 
agreed:  the  three  people  from  Gan¬ 
nett,  Neuharth,  [president  John  J.] 
Curley,  and  [vice  president  Douglas] 
McCorkindale;  plus  the  Knight-Rid¬ 
der  people,  [chairman]  Alvah  Chap¬ 
man  and  [president  James  K.]  Bat¬ 


David  Lawrence 


ten,”  Keating  said. 

A  leader  of  the  opponents,  Michi¬ 
gan  state  Senator  John  Kelly  (D- 
Grosse  Pointe  Woods)  said  that  deci¬ 
sion  steeled  his  group’s  resolve  to 
continue  fighting  the  JOA. 


“The  mask  of  compassion  that  the 
publishers  are  covering  themselves 
with  has  been  stripped  away  —  and 
we  see  the  greed  unrelenting,”  said 
Kelly,  a  leader  of  Michigan  Citizens 
for  an  Independent  Press,  a  group  of 
more  than  600  JOA  opponents. 

“Instead  of  waiting  the  10  days  to 
see  what  would  happen,  they  met 
Sunday  in  their  country  club  and  said, 
‘Let’s  go  ahead.’  They  don’t  really 
care  about  the  employees,”  Kelly 
added. 

In  Washington,  the  group’s  attor¬ 
neys,  who  work  for  the  Ralph  Nader 
organization.  Public  Citizen,  said 
they  would  appeal  the  decision  to  the 
full  15-judge  Court  of  Appeals  for  the 
District  of  Columbia  Circuit. 


The  thrust  of  their  argument,  the 
lawyers  said,  will  be  that  approval  of 
the  Detroit  JOA  could  set  off  a  wave 
of  similar  mergers  in  26  other  two- 
newspaper  cities. 

Opponents  said  they  would  also 
ask,  by  late  last  week,  that  the  court 
reimpose  the  stay  against  implemen¬ 
tation  of  the  JOA. 

Detroit  newspaper  executives  said 
they  were  confident  the  appeal  would 
go  nowhere  —  and  that  it  was  time  to 
merge  the  two  money-losing  newspa¬ 
pers. 

“We  seem  to  be  in  the  home  stretch 
now,”  Free  Press  publisher  David 
Lawrence  said,  “and,  after  33-and-a- 
half  months,  it’s  about  time  and  it’s 
only  fair  that  the  future  of  this  news¬ 
paper  and  the  future  of  2,000  employ¬ 
ees  in  Detroit  be  assured.  It’s  been 
approved  by  two  federal  courts  and 
the  attorney  general  and  it’s  time  to 
say,  ‘Enough  is  enough.’  ” 

JOA  chief  executive  Keating  also 
repeated  the  publishers’  now-familiaf 
complaint  about  the  “uncertainty” 
employees  faced  because  of  the 
length  of  the  approval  process. 


The  Detroit  JOA  is  not  only  the 
biggest  ever  proposed  —  but  at 
nearly  34  months  is  by  far  the  longest- 
delayed.  The  process  of  merging  Cin¬ 
cinnati’s  two  dailies,  previously  the 
longest,  took  27  months. 

“People  want  to  get  on  with  their 
lives,”  Keating  said.  “You’ve  got 
people  who  want  to  retire.  We  simply 
think  enough  is  enough.” 

About  500 jobs  will  be  lost  between 
both  newspapers,  most  through  early 
retirements  and  voluntary  buyouts. 
In  December,  the  Free  Press  said  45 
full-time  and  part-time  employees 
would  be  laid  off  involuntarily 
because  of  the  JOA. 

Opponents,  however,  said  the 
(Continued  on  page  18) 


“It’s  been  approved  by  two  federal  courts  and  the 
attorney  general  and  it’s  time  to  say,  ‘Enough  is 
enough.’” 
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Crosfield  Reccxjnizes  Excellence 


Photo  by  EHot  Kamenitz 


An  Historic  Color  Debut 


At  4:00  pm  on 
Wednesday,  May  11,  a 
call  came  in  to  the  news- 
room.  The  Cabildo, 

New  Orleans’  most  hiS' 
toric  building,  was  bum' 
ing.  All  our  careful  plans 
to  debut  with  color  in 
July  literally  went 
up  in  smoke. 


A  concentrated  effort 
was  made  to  quickly 
step  up  the  color  debut. 
The  next  morning,  our 
readers  had  this  major 
New  Orleans  news  story 
on  their  doorsteps.  In 
FULL  color. 


ribado  ravaged  by  flames 


Top  floor,  roof  bum; 
torch  ^Nirit  blamed 


^hc  ®mc6-'i)icaiiune 

First  With  The  Last  Word. 


Crosfield  Electronics,  Inc.  •  65  Harristown  Road  •  Glen  Rock,  New  Jersey  07452  •  (201)  447'5800 


Excerpts  from  decision  approving  the  JOA  in  Detroit 


By  U.S.  Appeals  Judges  Laurence 
Silberman  and  Spottswood  Robin¬ 
son 

To  be  sure,  the  attorney  general 
had  not  previously  faced  a  case  such 
as  this.  Prior  approvals  of  JOAs  had 
always  involved  at  least  one  newspa¬ 
per  that  had  actually  entered  the 
downward  spiral,  whereas  the  Detroit 
Free  Press  could  be  said  to  be  poised 
on  the  brink  of  the  spiral,  its  future 
dependent  on  the  competitive  behav¬ 
ior  of  the  News.  Still,  the  only  prior 
case  reviewing  an  attorney  general’s 
approval  of  a  JOA  .  .  .  phrased  the 
question  before  the  attorney  general 
in  broader  terms  than  whether  one  of 
the  newspapers  had  entered  a  down¬ 
ward  spiral.  The  court  asked,  “Is  the 
newspaper  suffering  losses  which 
more  than  likely  cannot  be 
reversed?” 

The  attorney  general’s  judgment 
of  the  News’  likely  future  behavior 
was  premised  on  his  determination, 
which  we  have  already  found  reason¬ 
able,  that  the  News  had  the  competi- 


JOA 

(Continued  from  page  16) 


terms  of  the  JOA  —  which  would 
merge  the  two  newspapers  for  the 
next  century  —  dwarf  any  delay  they 
are  causing. 

“Let  me  ask  you  this,  if  the  2-1 
decision  had  gone  the  other  way, 
would  they  have  appealed?  Of 
course,”  said  opponent  W.  Edward 
Wendover,  publisher  of  the  weekly 
Plymouth-Canton  (Mich.)  Commu¬ 
nity  Crier. 

“I  can  understand  they  are  trying  to 
turn  us  into  whipping  boys,  but  the 
whining  is  wearing  awfully  thin,”  he 
added.  In  a  JOA  case  unusual  for  its 
size  and  legal  complexity,  it  is  not 
surprising  th^at  the  appeals  court  deci¬ 
sion  should  raise  its  own  unique 
aspects. 

For  instance,  in  his  majority  opin¬ 
ion,  Judge  Laurence  Silberman  wrote 
that  unlike  every  other  newspaper 
claiming  to  be  a  “failing”  one  under 
terms  of  the  Newspaper  Preservation 
Act,  the  Free  Press  was  not  in  a  so- 
called  “downward  spiral,”  with 
accelerating  circulation  and  ad  share 
losses.  The  Detroit  News  has  about  a 
60%  share  of  total  full-run  advertising 
linage  and  51%  share  of  circulation. 

The  Free  Press,  Judge  Silberman 
wrote,  “could  be  said  to  be  poised  on 
the  brink  of  the  spiral,  its  future 
dependent  on  the  competitive  behav- 


tive  strength  to  outlast  the  Free  Press. 
The  ALJ  [Administrative  Law  Judge 
Morton  Needelman]  never  squarely 
found  otherwise.  If  a  JOA  were 
denied,  the  News  would  have  every 
incentive  to  force  the  Free  Press  to 
the  wall;  even  if  it  took  seven  years  to 
win,  the  News  would  have  a  monop¬ 
oly.  And,  if  the  Free  Press  were 
doomed  to  defeat  in  the  long  run,  it 
was  not  only  reasonable  but  optimal 


for  the  paper  to  close  immediately. 

The  attorney  general  had  to  con¬ 
sider  which  of  the  two  papers  would 
blink  first  in  the  event  the  JOA  were 
denied.  Gannett  said  that  it  would  not 
and  Knight-Ridder  said  that  it 
would  .  .  .  The  attorney  general 
obviously  was  concerned  that  if  he 
gambled  on  the  ALJ’s  prediction  that 
both  newspapers  were  bluffing, 
Detroit  would  lose  a  newspaper. 


Excerpts  from  the  dissenting  opinion 


By  Judge  Ruth  Bader  Ginsburg 

No  “failing”  paper  in  Newspaper 
Preservation  Act  history,  it  appears, 
has  emerged  so  advantageously  under 
an  approved  JOA  [as  the  Free  Press]. 
In  these  circumstances,  I  believe  it 
incumbent  on  the  attorney  general  to 
recall  the  legislature’s  “primary” 
concern  “to  prevent  newspapers 
from  allowing  or  encouraging  finan¬ 
cial  difficulties  in  the  hope  of  reaping 


ior  of  the  News.” 

The  majority  opinion  upheld 
Meese’s  decision,  saying  it  was  a 
“not  unreasonable”  determination  — 
even  though  an  administrative  law 
judge  asked  by  Meese  to  make  a  rec¬ 
ommendation  on  the  JOA  said,  in 
essence,  that  the  Free  Press  piled  up 
its  enormous  losses  chiefly  because  it 
was  seeking  dominance  over  the 
News. 


William  Keating 

In  her  dissent.  Judge  Ruth  Bader 
Ginsburg  was  somewhat  bolder. 

“[Tjhe  demonstration  that  satisfied 
the  attorney  general  allows  parties 
situated,  as  Gannett  and  Knight-Rid- 


long-term  financial  gains  through  a 
JOA.”  The  demonstration  that  satis¬ 
fied  the  attorney  general  allows  par¬ 
ties  situated,  as  Gannett  and  Knight- 
Ridder  are,  to  generate  and  maintain 
the  conditions  that  will  yield  them  a 
passing  JOA.  1  remain  unpersuaded 
that,  with  passage  of  the  Newspaper 
Preservation  Act,  Congress  opened 
the  door  to  this  sort  of  self-serving, 
competition-quieting  arrangement. 


der  are,  artificially  to  generate  and 
maintain  the  conditions  that  will  yield 
them  a  passing  JOA,”  she  wrote. 

“I  remain  unpersuaded,”  she  con¬ 
tinued,  “that,  with  passage  of  the 
Newspaper  Preservation  Act,  Con¬ 
gress  opened  the  door  to  this  sort  of 
self-serving,  competition-quieting 
arrangement.” 

While  opponents  took  some  com¬ 
fort  from  what  one  characterized  as 
“a  weak  majority  opinion  and  a 
strong  minority  opinion,”  Judge 
Ginsburg  only  recommended 
remanding  the  case  “for  reconsidera¬ 
tion  and  a  fuller  account  of  the  stan¬ 
dard  of  approval  the  attorney  general 
deems  applicable.”  She  also  voted 
with  the  others  to  lift  the  JOA  stay. 

Opponents  also  said  their  fight  was 
bolstered  by  the  recent  shuttering  of 
the  Miami  News,  which  had  also 
recently  extended  its  22-year-old  JOA 
with  the  Knight-Ridder  newspaper, 
the  Miami  Herald. 

Knight-Ridder  or  Gannett  could  as 
easily  decide  after  a  JOA  approval  *0 
make  Detroit  a  one-newspaper  town, 
the  opponents  argue. 

“Miami  showed  that  what’s  at 
stake  is  not  the  First  Amendment  idea 
of  competing  voices  and  divergent 
opinion.  No,  as  soon  as  they  can,  they 
say,  ‘Let’s  scrap  [the  JOA],”’  state 
Senator  Kelly  said. 

“People  realize  that  the  Newspa¬ 
per  Preservation  Act  is  an  unenforce¬ 
able  law,”  publisher  Wendover  said. 

(Continued  on  page  39) 
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Distinguishing  between  medicine  and  quackery 


By  Andrew  Skolnick 

The  first  of  what  may  become  a 
series  of  conferences  designed  to  help 
journalists  tell  the  difference  between 
science  and  pseudoscience  and 
between  medicine  and  quackery  was 
recently  held  in  Dearborn,  Mich. 

Co-sponsored  by  the  Federation 
for  American  Communications 
(FACS),  the  Gannett  Foundation  and 
the  Detroit  News,  in  association  with 
the  Michigan  Press  Association,  the 
Michigan  State  Broadcasters  Associ¬ 
ation  and  the  Committee  for  the  Sci¬ 
entific  Investigation  of  Claims  of  the 
Paranormal  (CSICOP),  the  confer¬ 
ence,  attended  by  33  print  and  broad¬ 
cast  journalists,  was  designed  to 
improve  the  quality  of  news  report¬ 
ing. 

“We  have  learned  you  cannot  send 
out  just  any  reporter  to  cover  com¬ 
plex  science  issues,”  Jack  Cox,  presi¬ 
dent  and  founder  of  FACS,  said. 
“Yet,  for  the  most  part,  science  sto¬ 
ries  are  covered  by  reporters  who 
have  had  no  science  training.  Sending 
someone  to  cover  a  science  story 

(Skolnick  is  associate  science  news 
editor  for  the  American  Medical  Asso¬ 
ciation.) 


without  training  is  like  sending  some¬ 
one  to  cover  the  French  Parliament 
who  doesn’t  speak  French.” 

Panelists  agreed  that  after  more 
than  a  century  of  investigation,  no 
paranormal  phenomenon  has  been 
scientifically  documented,  despite  a 
plethora  of  news  stories  to  the  con¬ 
trary. 

Eugene  Emery,  science  and  medi¬ 
cal  reporter  for  the  Providence  (R.I.) 
Journal,  described  one  case  in  which 
“psychic  detective”  Normand  Joy- 
al’s  claim  of  having  helped  police  find 
the  body  of  a  missing  youth  was 
widely  reported  in  the  media.  Emery 
said  he  was  able  to  refute  that  claim 
simply  by  interviewing  the  man  who 
actually  found  the  body. 

“It’s  really  better  not  to  do  stories 
on  these  subjects  than  to  do  them 
superficially,  without  thorough  inves¬ 
tigation  and  an  attempt  to  provide 
some  critical  perspective,”  said  Ken¬ 
drick  Frazier,  editor  of  the  Skeptical 
Inquirer,  CSICOP’s  quarterly  jour¬ 
nal. 

Newspapers  and  wire  services  con¬ 
tinually  reinforce  the  public’s  belief  in 
the  paranormal  by  running  stories 
that  present  unsubstantiated  claims 
as  facts,  he  said.  “At  least  99%  of  all 


news  stories  on  the  paranormal  have 
turned  out  to  be  in  error.  The  higher 
calling  of  journalism  deserves  better 
than  that.” 

One  main  problem,  Frazier  told  the 
group,  is  that  the  media  have  a  double 
standard  when  it  comes  to  reporting 
claims  of  the  paranormal. 

“Many  editors  regard  these  stories 
as  features  or  lifestyle  news  and  pre¬ 
tend  it  doesn’t  matter  if  they’re  true  or 
not,  as  long  as  the  readers  find  them 
interesting,”  he  observed. 

“Go  beyond  the  ‘he  said’  story  — 
seek  corroboration  of  the  facts.  We 
are  all  capable  of  being  fooled.  Where 
there’s  a  science  writer  or  editor  on 
staff,  general  assignment  reporters 
assigned  to  a  paranormal  story  should 
at  least  go  to  the  science  writer  or 
editor  and  ask  what  to  look  out  for. 

“This  area  is  a  fertile  ground  for 
good  news  stories,”  Frazier  said. 
“The  real  explanations  behind  many 
of  these  occurrences  may  be  just  as 
interesting  and  newsworthy  as  the 
paranormal  explanation.” 

Ray  Hyman,  professor  of  psychol¬ 
ogy  at  the  University  of  Oregon, 
member  of  CSICOP’s  executive 
council  and  senior  consultant  to  the 
(Continued  on  page  44) 


name  MAR-K  BRANDT 
TELEPHONE  (309)  76A-ZjP6S 


lAME  - 

elephone  i309i 

telephone 


Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 


i  got  our  number(s). 
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N.J.  Supreme  Court  makes  shield  law  protection  absolute 


The  New  Jersey  Supreme  Court 
unanimously  held  that  under  the 
state’s  shield  law  prosecutors  cannot 
compel  a  reporter  to  testify  in  court 
even  to  answer  limited  questions 
about  material  that  was  already  pub¬ 
lished. 

The  ruling  basically  makes  the 
shield  law’s  protection  of  reporters 
“absolute”  when  it  concerns  the 
prosecution  in  a  criminal  case, 
said  Thomas  Cafferty,  an  attorney 
for  the  New  Jersey  Press  Associa¬ 
tion  who  was  active  in  the  case. 

The  ruling  affirmed  that  reporters 
“can’t  be  called  [by  the  state]  to 
answer  questions  on  what  was  pub¬ 
lished,”  Cafferty  said,  even  if  all  the 
prosecution  wants  to  ask  is  if  the  pub¬ 
lished  material  were  true. 

“That  would  open  the  door  to  all 
kinds  of  cross-examination  by  the 
defense,”  he  said.  “The  court  recog¬ 
nized  that  problem.” 

The  court  said  that  in  light  of  the 
amendments  to  the  shield  law,  it  is 
clear  that  the  New  Jersey  Legislature 


wanted  to  establish  the  strongest  pos¬ 
sible  protections  from  compulsory 
testimony  for  the  press.  This  is  partic¬ 
ularly  true  of  testimony  sought  by  the 
state,  the  court  said,  adding  that  leg¬ 
islative  action  in  related  areas  also 
shows  a  desire  to  give  the  press 
increased  protection  from  the  state. 

The  verdict  reversed  a  ruling  by  the 
Appellate  Division  saying  the 
reporter  could  be  forced  to  testify 
about  information  which  had  been 
published. 

The  shield  law  case  involved  the 
trial  of  Gary  Mayron,  who  was 
charged  with  the  kidnapping  and  mur¬ 
der  of  a  17-year-old  girl.  At  the  trial 
the  state  sought  testimony  from 
reporter  Evan  Schuman,  whose 
accounts  of  telephone  interviews  with 
Mayron  were  published  in  the  New 
Jersey  Herald  on  April  8  and  10, 
1986  —  five  weeks  prior  to  Mayron’s 
indictment  for  murder. 

The  April  8,  front-page  story  stated 
that  Mayron  had  said  in  the  interview 
that  he  had  sexual  relations  with  the 


victim  before  beating  her  to  death. 
The  April  10  story  elaborated  on  the 
killing. 

Schuman  sought  to  quash  to  pros¬ 
ecution’s  subpoena  that  he  testify  at 
the  March  1987  trial  on  grounds  that 
information  being  sought  had  been 
obtained  exclusively  in  the  course  of 
pursuing  his  professional  duties  and 
was  protected  by  the  shield  law. 

At  the  hearing  on  the  motion  to 
quash  the  subpoena,  the  prosecution 
said  it  sought  to  introduce  only  the 
specific  statements  made  by  Mayron 
that  were  reported  by  Schuman  in  the 
articles.  The  prosecution  said  its  sole 
purpose  was  to  obtain  sworn,  in-court 
statements  establishing  that  Mayron 
had  said  what  was  quoted  in  the  arti¬ 
cle  so  the  accused’s  statements  could 
be  introduced  into  evidence  under 
two  hearsay  exceptions:  admissions 
and  declarations  against  penal  inter¬ 
est. 

The  trial  court  held  in  favor  of 
Schuman  and  quashed  the  subpoena 


California  weekly  editor  begins  jail  term 

IVas  sentenced  for  hitting  school  superintendent 


Bruce  Anderson,  the  pugnacious 
and  free-wheeling  editor  of  a  North¬ 
ern  California  weekly,  has  begun 
serving  a  55-day  jail  sentence  for 
decking  the  school  superintendent 
during  a  school  board  meeting. 

Before  entering  the  Mendocino 
County  jail,  the  burly  Anderson  put 
out  his  paper,  the  Anderson  Valley 
Advertiser,  with  the  banner  headline 
“Free  the  Boonville  One.”  The  paper 
is  published  in  Boonville. 

Anderson  dropped  superintendent 
James  Spence  with  a  right  hook  after 
Spence,  a  frequent  target  of  Ander¬ 
son’s  editorial  diatribes,  called  the 
editor  a  “third-rate  McCarthyite.” 

Anderson  could  have  avoided  a  jail 
term  by  accepting  probationary  con¬ 
ditions,  which  included  a  $400  fine 
and  publishing  an  apology  to  county 
residents.  He  refused. 

Still,  Anderson  termed  the  sen¬ 
tence  excessive  and  vowed  to  fast  in 
jail  as  a  form  of  protest. 

A  justice  court  acquitted  Anderson 
of  assault  and  battery  but  convicted 
him  of  disturbing  the  peace. 

In  a  final  story  before  going  to  jail, 
Anderson  wrote  that  “I  was  a  fool  to 
permit  myself  to  be  provoked  into  a 


physical  confrontation”  with  Spence. 
But,  he  added,  a  60-day  term  “is  ridi¬ 
culous  and  directly  subversive  of  the 
jury’s  verdict  which  acquitted  me  of 
the  major  charges.” 

Anderson’s  son  Zack  is  editing 


the  paper  in  his  father’s  absence.  The 
younger  Anderson  claimed  in  a  state¬ 
ment  to  the  San  Francisco  Examiner 
that  the  previous  high  sentence  in  the 
county  for  disturbing  the  peace  was 
three  days. 


Lawsuit  dismissed;  plaintiff 
must  pay  paper’s  legal  fees 


A  former  city  official’s  lawsuit 
against  the  Daily  News  of  Los 
Angeles  was  dismissed  by  a  judge 
who  also  ordered  the  plaintiff  to  pay 
$3,000  in  attorneys  fees  for  bringing  a 
frivolous  court  action. 

Sylvia  Cunliffe,  former  head  of  the 
Los  Angeles  General  Services  depart¬ 
ment,  filed  the  suit  against  the  news¬ 
paper  last  August  in  connection  with  a 
1987  lawsuit  that  had  been  brought 
against  her  by  Robert  O’Neill,  a  for¬ 
mer  city  real  estate  agent  and  whistle¬ 
blower. 

In  1986,  O’Neill  called  the  city’s 
waste  and  fraud  hot  line  to  report  that 
General  Services  had  leased  a  city- 
owned  house  at  below-market  rent  to 


an  employee  of  Street  Scene,  an 
annual  music  festival  managed  by 
Cunliffe. 

O’Neill  sued  Cunliffe  and  the  city 
of  Los  Angeles  for  $4  million,  charg¬ 
ing  libel  and  invasion  of  privacy  after 
Cunliffe  had  sent  a  memo  to  the  City 
Council  alleging  that  O’Neill  had  a 
criminal  record. 

In  her  suit  against  the  Daily  News, 
Cunliffe  claimed  that  since  it  pub¬ 
lished  a  story  about  the  memo,  the 
newspaper  was  responsible  for  any 
injury  to  O’Neill  and  should  be 
ordered  to  pay  any  damages  that  he 
might  be  awarded  in  the  court  case. 

Daily  News  attorney  Howard  B. 

(Continued  on  page  39) 
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Black  publishers  group  leads  boycott  of  Japanese  products 


By  Mark  Fitzgerald 

Since  last  summer,  the  National 
Newspaper  Publishers  Association 
has  been  pushing  a  boycott  of  Japan¬ 
ese  products  to  protest  what  it  says 
has  been  a  pattern  of  racist  comments 
and  sales  practice  in  that  nation. 

Now  there  are  indications  that  the 
campaign  by  the  black  publishers 
group  is  attracting  the  attention  of 
both  American  readers  and  Japanese 
officials. 

“We  have  been  getting  the  message 
out  every  week  to  at  least  12  million 
black  readers  in  this  country,” 
NNPA  executive  director  Steve 
Davis  said  in  a  recent  interview. 

In  some  areas,  the  NNPA’s  weekly 
news  articles  about  the  campaign 
have  proven  extremely  popular. 

A  reader  survey  in  early  January  by 
the  Riverside  (Calif.)  Black  Voice,  for 
example,  found  that  the  articles  about 
the  NNPA  campaign  and  the  reasons 
for  it  were  cited  as  the  “most  inter¬ 
esting”  features  in  the  weekly,  said 
co-publisher  Cheryl  Brown. 

When  Brown  and  her  husband,  co¬ 
publisher  Hardy  Brown,  appeared  on 


a  recent  radio  call-in  show,  nearly  all 
the  questions  were  about  the  boycott 
and  Japanese  racism,  she  said. 

“People  in  our  area  are  real  upset, 
and  it’s  not  just  blacks  who  are  con¬ 
cerned,”  Brown  said. 

“People  generally  support  it,”  she 
added.  “Some  people  say,  ‘Ameri¬ 
cans  are  racist.  Are  we  supposed  to 


boycott  Ford  and  Chevrolet  then, 
too?’  But  I  say,  ‘Look,  we  don’t  have 
to  import  racism  —  we’ve  got  enough 
here  already.’  ” 

The  NNPA  campaign  is  the  result 
of  many  black  complaints  about  the 
Japanese,  but  it  was  sparked  by  a 
comment  last  year  from  former 
Finance  Minister  Michio  Watanabe  to 
the  effect  that  blacks  saw  nothing 
wrong  with  routinely  running  up 


credit  card  debt  and  then  defaulting. 

That  remark  came  not  long  after  a 
comment  by  former  Piime  Minister 
Yasuhiro  Nakasone  that  U.S.  intelli¬ 
gence  levels  are  held  down  by 
“blacks  and  Puerto  Ricans  and  so 
forth.” 

U.S.  blacks  have  also  been  angered 
by  some  Japanese  merchandising:  for 


example,  the  sale  of  black  Sambo¬ 
like  dolls  with  exaggerated  eyes  and 
lips  or  the  use  of  mannequins  with 
similar  stereotypical  features.  Others 
have  complained  that,  even  in  Amer¬ 
ica,  Japanese  automakers  employ  far 
fewer  percentages  of  blacks  than 
Detroit  Big  Three  carmakers. 

The  black  press  has  its  own  griev¬ 
ances  against  Japanese  businesses, 
(Continued  on  page  44) 


“IVe  have  been  getting  the  message  out  every  week 
to  at  least  12  million  black  readers  in  this  country,” 
NNPA  executive  director  Steve  Davis  said  in  a  recent 
interview. 


My kindof town 


••• 


hicago  is  this  year's  site  for  the  ANPA  Convention,  bringing  together  the  largest 
number  of  powerful  newspaper  executives  than  any  other  convention  in  the  industry. 
Your  advertising  message  in  EDITOR  &  PUBLISHER'S  two  ANPA  Convention 
^Issues  will  reach  the  movers,  shakers  and  decision  makers  of  the  newspaper  industry  — 
the  \plotters  and  planners  of  the  direction  of  the  newspaper  industry.  Whatever  your  strong 
points  may  be,  promote  them  in  E&P's  April  22nd  Convention  and  April  29th  Post 
Convention  Issues  and  enhance  your  image  with  industry  leaders. 


Closing  Dates: 

April  22  Convention 
Issue:  Space  4/10 
Copy  4/1 2 

April  29  Post  Convention 
Issue:  Space  4/17 
Copy  4/19 


Contact  your  local  sales  representative 
or  Don  Parvin  at  212  •  675  •  4380 

SALES  OFFICES 
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SMMR,  VNU  joint  venture  plans  for  the  future  of  Top  50  study 


By  Debra  Gersh 

The  joint  venture  between  Sim¬ 
mons  Major  Market  Research  and 
VNU  Newspaper  Information  Sys¬ 
tem,  incorporating  Scarborough 
Research,  bringing  the  two  compa¬ 
nies  into  partnership  for  a  Top  50 
Newspaper  Ratings  Study,  positions 
the  companies,  and  the  ratings  study, 
for  the  long  term. 

“The  long-term  advantage  is  the 
guaranteed  continuation  of  some  kind 
of  newspaper  ratings  study  .  The  con¬ 
cept  of  that  study  was  in  jeopardy,” 
according  to  Eric  Murphy,  president 
of  VNU  Newspaper  Information  Sys¬ 
tem. 

The  reason  for  the  partnership,  he 
said,  is  “primarily  economic.  There’s 
not  enough  room  for  two  [Top  50 
studies].  The  industry  can’t  support 
it,  now  less  than  ever.” 

The  Simmons-Scarborough  part¬ 
nership  in  1982  was  a  “good  thing” 
for  the  newspaper  industry,  Murphy 
noted,  but  it  did  not  work  out  for  the 
participants. 

In  1987,  both  companies  did  a  Top 
50  study  and  both  lost  money.  “No 
company  can  continue  to  do  that,”  he 

N.Y.  Times 
machinists 
ratify  pact 

The  International  Association  of 
Machinists  ratified  a  six-year  contract 
extension  with  the  New  York  Times. 

The  Machinists  are  the  last  of  the 
Times  14  unions  to  come  to  terms. 
The  renegotiated  pacts  insure  the 
newspaper  of  good  labor  relations  as 
it  moves  toward  completion  of  its 
new  plant  in  Edison,  N.J.,  in  1990. 

The  agreements  with  all  the  unions 
covered  wages,  benefits  and  job  secu¬ 
rity. 

The  contracts  provided  for  an  aver¬ 
age  of  $233.35  weekly  in  wage 
increases  over  the  six-year  exten¬ 
sions.  Job  security  issues  varied  from 
union  to  union. 

Morning  News  fund 
approves  grants 

The  trustees  of  the  Dallas  Morning 
News-V^FAA  Foundation,  at  their 
annual  meeting  last  December, 
approved  1988  grants  totaling 
$210,000  and  pledged  another 
$125,000  in  grants. 


said. 

SMMR’s  Matchmaker  project  with 
Arbitron  is  being  replaced  by  its  new 
joint  venture  with  VNU,  said  Kay 
Schultz,  SMMR  president,  adding 
that  this  venture  will  not  replace  the 
Scarborough  Reports. 

Unlike  the  previous  Simmons- 
Scarborough  partnership,  however, 
Schultz  said  she  is  confident  this 
agreement  will  succeed  for  a  number 
of  reasons,  including  that  it  is  not 
managed  by  a  cumbersome  commit¬ 
tee  and  that  it  is  a  marketing-driven 
decision. 

The  study  is  not  a  combination  of 
SMMR  product  and  Scarborough 
product,  but  rather  a  jointly  produced 
project,  she  said,  adding  that  had  the 
wheels  been  set  in  motion  earlier, 
there  might  have  been  more  integra¬ 
tion  of  the  two  companies. 

Part  of  the  decision  to  join  forces 
came  as  a  result  of  what  happened 
when  “VNU  walked  away  from  the 
Top  50”  study,  Schultz  noted.  “As  it 
assessed  the  marketplace,  it  saw  that 
this  is  an  important  study.” 

“The  VNU  goal  is  to  put  newspa¬ 
pers  on  a  par  with  the  other  media  and 
have  their  ratings  study  recognized,” 


Venver  Post’ 

(Continued  from  page  9) 

the  running  for  the  1996  Winter 
Olympics,  said  Dean  Singleton’s 
actions  regarding  the  mailers  “are 
showcasing  a  Colorado  of  meanness 
and  despair. 

“Singleton,  a  millionaire,  has  cut 
the  salaries  of  1 12  Denver  Post  work¬ 
ers  in  half,”  the  radio  spot  continued. 
“We  can’t  make  the  case  that  Colo¬ 
rado  deserves  the  Olympics  when 
some  of  our  most  important  employ¬ 
ers  are  acting  so  irresponsibly,  so  cold 
and  heartless.” 

In  addition  to  canceling  its  plans  for 
demonstrations.  Jobs  for  Justice 
stopped  running  the  ads  after  Single¬ 
ton  agreed  to  the  Washington  meet¬ 
ing. 

But  the  CWA  has  not  called  off  its 
subscription  boycott.  The  union 
claims  2^000  subscribers  have  so  far 
canceled  and  says  its  “new  phone 
bank”  is  getting  a  25%  response  rate 
to  its  calls. 

Singleton  said  the  boycott’s  effect 
has  been  “immaterial,”  costing  the 
Post  about  only  200  subscribers. 


Murphy  said,  noting  that  Birch/Scar¬ 
borough  Research,  which  had  begun 
the  study,  drew  back  to  the  Top  30 
because  it  felt  it  could  get  industry 
support  at  that  level. 

The  focus  for  the  two  companies  is 
on  the  next  study. 

“The  goal  is  to  have  one  study  and 
one  number  in  each  market,”  Murphy 
said. 

Ed  Efchak,  planning  and  research 
manager  at  the  Record,  Hackensack, 
N.J.,  and  Newspaper  Research 
Council  president,  commented  that 
the  move  “certainly  makes  it  easier 
for  newspapers  to  make  a  choice  and 
also  guarantees  the  perpetuation  of 
the  study.” 

“The  industry  needs  a  study  like 
this,”  he  said.  “This  type  of  combina¬ 
tion  can  lead  to  perpetuation  of  the 
project,  which  is  important. 

“There  are  guidelines  and  stan¬ 
dards  in  place  which  should  make  it 
easier  to  combine  the  data,”  Efchak 
said.  “I’ve  always  been  a  supporter 
[of  syndicated  research]  and  things 
like  this  make  it  easier  to  support. 
This  project  is  important  to  the  indus¬ 
try.  Perpetuation  of  the  project  is 
key.” 


CWA  officials  had  told  him  they 
were  calling  off  the  boycott  in 
response  to  his  meeting  with  them  at 
FMCS  headquarters,  Singleton  said. 

“We  didn’t  ask  them  [to  halt  the 
boycott],”  he  said.  “Whether  they  do 
or  not  is  immaterial  to  us  because  it’s 
had  no  effect  whatsoever.” 

The  CWA  has  also  charged  that  the 
Post  has  been  selling  unused  inserts 
for  scrap. 

Singleton  called  the  insert  charges 
“totally  not  true.  Our  circulation  has 
grown  by  10,000  since  this  started,  so 
why  would  we  be  throwing  inserts 
away?  They’ve  been  very  irresponsi¬ 
ble  and  very  dishonest  through  this 
whole  thing.” 

The  most  recent  FAS-FAX  report 
from  the  Audit  Bureau  of  Circulations 
shows  the  Post  up  about  500  copies 
daily  for  the  six  months  ended  Sept. 
30,  1988,  to  231,020.  Sunday  circula¬ 
tion,  according  to  the  FAS-FAX,  is 
up  by  slightly  less  than  5,000  to 
409,257. 

Singleton’s  family  and  the  family  of 
Richard  B.  Scudder  are,  the  Post’s  two 
principal  owners.  Richmond-based 
Media  General  holds  an  option  to 
acquire  40%  of  the  Post. 
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Judge  dismisses  iibei  suit  over  Puiitzer-winning  series 


Saying  the  plaintiff  had  failed  to 
show  actual  malice,  Fayette  Circuit 
Judge  James  Keller  dismissed  libel 
charges  brought  against  the  Lexing¬ 
ton  (Ky.)  Herald-Leader  by  a  former 
assistant  basketball  coach  who 
claimed  he  was  defamed  by  articles 
about  college  recruiting  abuses. 

Judge  Keller  issued  his  ruling  after 
the  plaintiffs  attorney  had  called  26 
witnesses  to  present  his  case. 

Prior  to  the  trial’s  opening  Jan.  9., 
the  judge  had  ruled  the  plaintiff  was  a 
public  figure 

In  an  oral  ruling  issued  from  the 
bench.  Judge  Keller  said,  “It  would 
be  unreasonable  for  a  jury  to  find  that 
the  defendant  was  guilty  of  actual 
malice  in  publishing  these  stories.” 
Because  there  was  “no  reckless  dis¬ 
regard”  for  the  truth,  he  continued, 
the  law  required  him  to  issue  a 
directed  verdict  rather  than  allow  a 
jury  to  decide  the  case. 

Since  his  ruling  dealt  with  meeting 
the  actual  malice  standard.  Judge 
Keller  said  it  was  “not  the  issue”  to 
determine  if  the  stories  were  true. 


The  series  on  recruiting  abuses  by 
reporters  Jeffrey  Marx  and  Michael 
York  was  published  in  October  1985 
and  won  a  Pulitzer  Prize  for  investiga¬ 
tive  reporting.  York  now  works  for 
the  Washington  Post  and  Marx  is  in 
the  Herald-Leader’s  Washington 
bureau. 

Plaintiff  Reggie  Watford,  a  former 
assistant  basketball  coach  at  the  Uni¬ 
versity  of  Pittsburgh,  claimed  his 
career  was  irreparably  damaged  by 
the  series,  which  contained  quotes 
from  basketball  recruit  Steve  Miller 
saying  Warford  had  offered  to  share  a 
raise  with  him  if  he  signed  with  Pitts¬ 
burgh.  Warford  alleged  he  was  unable 
to  get  another  coaching  job  and 
sought  unspecified  damages. 

Warford  filed  his  suit  after  the  stat¬ 
ute  of  limitations  from  the  original 
publication  date  had  expired.  His 
suit  —  the  only  legal  challenge  to  the 
series  —  resulted  from  the  articles 
having  been  reprinted  in  a  tabloid  that 
was  sent  to  newspapers  and  colleges. 

At  one  point.  Miller  denied  making 
the  statements  about  Warford,  but 


tape  recordings  of  his  interviews  with 
York  show  he  made  the  statements 
and  Miller  testified  at  the  trial  that  the 
newspaper  had  quoted  him  accurately. 

Herald-Leader  editor  John  Carroll, 
who  was  a  defendant,  said  the  suit’s 
dismissal  was  further  validation  for 
the  series.  “I  felt  for  two  years  there 
was  no  basis  for  this  case  and  I’m  glad 
we’ve  got  a  ruling  that  ends  it.” 

Carroll  added  that  he  was  “abso¬ 
lutely”  certain  the  stories  were  true. 

The  Herald-Leader  said  that  inter¬ 
views  with  jurors  afterward  showed 
they  were  either  undecided  or  leaning 
toward  the  newspaper. 

Some  jurors  expressed  concern 
about  York’s  admission  that  he  may 
have  unintentionally  misled  Miller 
about  the  nature  of  their  taped  interview. 

“I  think  that,  as  Mr.  York  admit¬ 
ted,  he  did  have  a  tendency  to  mislead 
and  I  think  that  possibly  they  did  have 
a  tendency  to  formulate  opinions  in 
the  mind  of  Steve  Miller,”  said  one 
juror. 

—  Compiled  from  Lexington  Herald- 
Leader  reports. 


LEGAL  BRIEFS 


No-fault  libel  law 
proposed  in  Conn. 

Connecticut  State  Rep.  Richard 
Tulisano,  a  Democrat  from  Rocky 
Hill,  has  proposed  a  no-fault  libel 
reform  measure  which,  he  contends, 
would  reduce  and  simplify  defama¬ 
tion-related  litigation. 

Tulisano,  who  is  co-chairman  of  the 
Joint  Judiciary  Committee,  feels  his 
bill  would  benefit  smaller  news  orga¬ 
nizations  the  most  since  they  have  the 
least  money  to  pay  for  litigation. 

The  bill  specifies  that  lawsuits 
seeking  damages  for  libelous  offenses 
could  proceed  only  if  both  parties 
agree.  Punitive  awards  would  be 
abolished. 

Suggested  pretrial  settlement 
incentives  would  include  probable 
avoidance  of  litigation  with  publica¬ 
tion  of  a  retraction  of  the  defamatory 
statement  or  provision  for  reply  by 
the  plaintiff  involved. 

In  addition,  either  party  could  pro¬ 
ceed  to  force  a  “no-fault”  declaratory 
judgment,  with  legal  fees  being  the 
sole  expense  involved. 


Exemption  status  under  the  pro¬ 
posal  would  encompass  letters  to  the 
editor,  reviews,  editorial  cartoons, 
parody,  satire,  fiction  and  the  “neu¬ 
tral  reportage”  process  in  which- 
defamatory  statements  of  others  are 
quoted  if  such  statements  are  found  to 
be  matters  of  public  concern  and  the 
source  is  identified. 

Order  may  shield 
presidential  papers 

A  Jan.  18  executive  order  issued  by 
President  Reagan  gave  his  successors 
the  power  to  shield  parts  of  his  pres¬ 
idency’s  papers  from  public  disclo¬ 
sure. 

The  order  spells  out  the  procedures 
to  be  followed  by  Reagan  and  other 
former  presidents  in  claiming  execu¬ 
tive  privilege  with  regard  to  their 
presidential  papers. 

These  claims  would  be  subject  to 
review  by  the  archivist,  but  the 
archivist  would  be  bound  by  instruc¬ 
tions  given  to  him  by  the  incumbent 
president  unless  otherwise  instructed 
by  a  court. 


The  order  arises  out  of  protracted 
litigation  over  claims  of  executive 
privilege  by  former  President  Nixon 
with  regard  to  his  presidential  papers. 

A  Justice  Department  opinion  in 
1986  said  the  archivist  is  a  presidential 
appointee  and  must  comply  with  the 
president’s  claim  of  privilege,  even 
when  it  is  invoked  by  a  former  presi¬ 
dent.  The  opinion  said  the  incumbent 
president  was  bound  to  support  an 
executive  privilege  claim  except  in 
rare  cases  when  it  would  conflict  with 
his  constitutional  duties. 

The  opinion  touched  off  criticism  in 
Congress,  where  some  lawmakers 
said  it  would  allow  Reagan  and  future 
presidents  to  keep  their  own  papers 
under  seal  for  years  after  they  left 
office. 

All  presidents  prior  to  Nixon  took 
their  papers  with  them  when  they  left 
office.  But  under  a  1978  law,  the 
documents  of  Reagan  and  his  succes¬ 
sors  will  become  public  property.  The 
law  requires  the  archivist  to  decide 
which  papers  to  withhold  and  which 
to  make  public  12  years  after  a  presi¬ 
dent  leaves  office. 

—  AP 
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NEWSPEOPLE  IN  THE  NEWS 


Establishment  of  three  newly 
created  senior  editor  positions  and 
appointment  of  a  number  of  depart¬ 
ment  heads  were  announced  Jan.  30 
by  the  New  York  Times  to  become 
effective  in  the  coming  weeks. 

William  Borders,  currently  edi¬ 
tor  of  The  Week  in  Review,  will  be 
senior  editor  for  nights  and  head  the 
night  desk. 

Mitchel  Levitas,  currently  editor 
of  The  Times  Book  Review,  will  be 
senior  editor  for  weekends  and  man¬ 
age  the  newsroom  on  weekends. 

Robert  E.  Sheridan,  an  assistant 
news  editor,  becomes  senior  editor 
for  production  and  planning  and  joins 
the  group  headed  by  Allan  M. 
SlEGAL,  assistant  managing  editor, 
handling  liaison  with  production 
departments. 

The  department  appointments  fol¬ 
low. 

Erik  Eckholm,  science  and  health 
editor,  succeeds  Borders  as  editor  of 
The  Week  in  Review;  and  Philip  M. 
Boffey,  deputy  editor  of  science  and 
health,  succeeds  Eckholm. 

Nancy  Newhouse,  senior  editor  of 
the  Living/Home  department, 
becomes  editor  of  the  Travel  section 
and  The  Sophisticated  Traveler,  and 
Claudia  Payne,  life  styles  editor, 
succeeds  Newhouse. 

Nora  Kerr,  who  has  been  travel 
editor,  succeeds  Payne;  and  Rebecca 
SiNKLER,  deputy  editor  of  the  book 
review,  moves  up  to  editor. 

*  *  * 

Michael  G.  Gauf  has  joined  the 
Los  Angeles  Herald  Examiner  as 
deputy  editor  after  serving  as  an  edi¬ 
torial  writer  with  responsibility  for 
the  opinion  page  of  the  Torrance 
(Calif.)  Daily  Breeze. 

Gauf,  who  also  has  worked  at  the 
Texarkana  Gazette  and  the  Peoria 
Journal  Star,  holds  a  bachelor’s 
degree  in  journalism  and  political  sci¬ 
ence  from  Ball  State  University. 


Lee  Enterprises  Inc.,  Davenport, 
Iowa,  has  appointed  Nancy  Chapman 
to  director  of  finance  and  Thomas  J. 
Watson  to  publisher  of  the  Corvallis 
(Ore.)  Gazette-Times. 

Chapman  moved  to  Lee  from  CBS 
News  in  New  York  City  were  she  was 
assistant  controller. 

Watson,  formerly  general  manager 
of  The  New  Mexican,  Sante  Fe, 
replaces  Tom  Jenks,  who  retired  Feb. 
1. 

*  *  * 

Christopher  M.  Little  is  resign¬ 
ing  as  president  of  Newsweek  maga¬ 
zine  to  become  president  of  Cowles 
Magazines  Inc.,  Harrisburg,  Pa.  He 
will  assume  his  new  position  effective 
March  8. 

President  of  Newsweek  since,  1986, 
Little  has  held  a  number  of  other 
executive  positions  at  the  Washing¬ 
ton  Post  Company  since  1976, 
including  president  and  publisher  of 
the  Everett  (Wash.)  Herald  and  vice 
president  and  counsel  of  the  Post.  He 


DAVID  S.  BARRETT,  veteran  reporter 
and  editor  with  the  Hartford  Courant, 
has  been  named  managing  editor  with 
responsibility  for  newsroom  operations 
and  general  content  of  the  newspaper. 
He  succeeds  Mike  Jenner,  who 
resigned  for  personal  reasons. 

With  the  Courant  18  years  since 
starting  as  a  reporter,  Barrett  has  held 
a  variety  af  assignments,  including 
political  writer,  assistant  metro  editor 
for  government  and  politics,  deputy 
metro  editor  in  charge  of  investigative 
projects,  and  weekend  editor.  He 
became  executive  business  editor  last 
year. 


has  practiced  law  in  Washington, 
D.C. 

The  Post’s  announcement  of  the 
resignation  stated  that  no  replace¬ 
ment  for  Little  had  been  named  and 
that  Gerard  Smith,  vice  chairman  of 
Newsweek,  and  Howard  W.  Smith, 
publisher,  will  report  to  Richard  D. 
Simmons,  president  of  the  company. 
*  *  * 

After  13  years  at  the  Kansas  City 
Times,  including  the  last  six  as 
Washington  correspondent,  Stephen 
C.  Fehr  is  leaving  to  become  a 
reporter  for  the  Washington  Post. 
Fehr,  a  former  Post  intern  and  a  Uni¬ 
versity  of  Missouri  graduate,  joins  the 
metropolitan  desk  covering  regional 
transportation  in  the  Washington 
area. 

:|c  4c  « 

Promotions  and  appointments  at 
the  Fort  Wayne  (Ind.)  News-Sentinel 
include  Marilyn  Baxter  to  Neigh¬ 
bors  editor;  Robert  Kinney  to  design 
editor,  Virginia  Black,  to  assistant 
features  editor,  and  Steven  Austin  to 
wire  editor. 

Baxter,  a  former  business  editor 
and  city  editor  for  the  Boca  Raton 
joined  the  Fort  Wayne  paper  in 
1987  and  was  promoted  to  assistant 
business  editor  last  year.  Kinney 
joined  the  staff  in  January  from  the 
Memphis  Commercial  Appeal  where 
he  had  been  responsible  for  layout 
and  design  of  Page  One. 

Black,  a  copy  editor  since  1987, 
previously  held  a  similar  post  with  the 
Fort  Wayne  Journal-Gazette  and  was 
an  Evansville  Press  reporter.  Austin 
joined  the  News-Sentinel  from  the 
Brockton  (Mass.)  Enterprise,  where 
he  most  recently  was  wire  editor. 
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Walter  Mears,  a  Pulitzer  Prize¬ 
winning  reporter  and  news  executive 
for  the  Associated  Press,  has  returned 
to  Washington  and  is  writing  a  column 
primarily  covering  politics  and  gov¬ 
ernment. 

The  past  five  years  he  served  as 
executive  editor  at  AP’s  headquarters 
in  New  York  and  before  that  had 
worked  in  Washington  22  years  in  a 
number  of  posts,  including  special 
correspondent,  chief  political  writer, 
chief  of  the  AP’s  Senate  staff,  assis¬ 
tant  chief  of  bureau  and  chief  of 
bureau. 

AP  members  receive  the  new  col¬ 
umn,  designed  for  use  on  op/ed  pages, 
for  release  in  afternoon  papers  on 
Tuesday  and  Thursday  and  Sunday 
morning  editions  as  part  of  their  basic 
service. 

*  *  * 

Kenneth  A.  Paulson,  formerly 
chief  of  staff  for  Gannett  Co.  chair¬ 
man  Allen  H.  Neuharth,  is  the  new 
executive  editor  of  Florida  Today, 
Brevard  County,  Fla. 

Paulson  is  a  former  editor  of  the 
Green  Bay  (Wis.)  Press-Gazette  and 
former  managing  editor  of  the  Bridge- 
water  (N.J.)  Courier-News.  In  1986 
he  was  named  special  assistant  to 
Neuharth  and  two  months  later, 
assumed  additional  duties  as  chief  of 
staff. 

For  Florida  Today,  he  succeeds 
Edward  E.  Manassah,  who  trans¬ 
ferred  to  publisher  and  editor  of  the 
Palm  Springs  Desert  Sun  and  the 
Indio  (Calif.)  Daily  News. 

*  *  * 

Terry  K.  House  Jr.  has  joined 
Morris  Communications  Corp.  as 
corporate  tax  manager,  a  new  posi¬ 
tion.  He  has  been  a  consulting  analyst 
in  tax  research  since  June  1983  with 
Southern  Company  Services  Inc., 
Atlanta,  and  prior  to  that  was  a  tax 
consultant  with  Touche  Ross  &  Co., 
national  accounting  firm,  after 
receiving  a  law  degree  from  the  Uni¬ 
versity  of  Georgia  in  1981. 


Doug  Sumrell,  former  circulation 
director  of  the  Charleston  (S.C.) 
Post-Courier,  is  now  circulation 
director  of  the  Wichita  Eagle-Bea¬ 
con.  He  replaces  Bill  Mix,  who 
assumed  the  newly  established  posi¬ 
tion  of  director  of  customer  satisfac¬ 
tion. 

In  another  change  in  Wichita,  Ron 
Davidson  has  been  promoted  to  the 
newly  created  position  of  vice  presi¬ 
dent  of  marketing.  Formerly  adver¬ 
tising  director,  Davidson  oversees  the 
advertising,  promotion,  marketing 
services  and  creative  services  depart¬ 
ments. 
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John  Walcott,  national  security 
correspondent  at  the  Wall  Street 
Journal,  is  moving  to  U.S.  News  & 
World  Report  as  foreign  editor.  Prior 
to  joining  the  Journal  in  1986,  he  was 
with  Newsweek  magazine  nine  years, 
the  last  five  as  chief  diplomatic  corre¬ 
spondent. 

*  *  * 

Victor  E.  DeRubeis  has  been  pro¬ 
moted  to  news  editor  of  the  Salem 
(Mass.)  Evening  News,  replacing 
James  Campanini,  who  was 
appointed  assistant  managing  editor 
of  the  Lowell  (Mass.)  Sun. 

DeRubeis  worked  seven  years  as  a 
reporter  and  editor  for  the  Malden 
(Mass.)  Evening  News  before  joining 
the  Salem  paper  as  a  copy  editor  in 
1985.  He  most  recently  has  been  life¬ 
style  pages  editor. 

«  «  * 

John  Kostouros  will  join  the  edi¬ 
torial  staff  of  the  Star  Tribune  of  Min- 
neapolis-St.  Paul  on  a  temporary 
basis  from  Feb.  6  to  the  end  of  1989. 

He  replaces  Tony  Morley,  an  edi¬ 
torial  writer  on  a  leave  of  absence  to 
work  at  the  Urban  Coalition. 

As  founding  editor  of  City  Busi¬ 
ness,  where  he  began  working  in 
1983,  Kostouros  was  in  charge  of  all 
news  coverage  as  well  as  editorial 
opinions.  Prior  to  that  he  was  a  busi¬ 
ness  reporter  at  the  Minneapolis  Tri¬ 
bune. 

*  *  * 

Paul  A.  Wood,  a  sales  trainer,  co¬ 
op  and  preprint  coordinator  for  the 
Lincoln  (Neb.)  Journal-Star,  has 
moved  to  The  Olympian,  Olym¬ 
pia,  Wash.,  as  retail  advertising  man¬ 
ager.  He  also  will  coordinate  projects 
and  work  as  a  liaison  between  adver¬ 
tising  and  other  departments. 

*  *  * 

Joel  Butler,  with  Knight-Ridder 
Newspaper  Sales  the  past  16  years, 
has  joined  U.S.  Suburban  Press  Inc., 
Schaumburg,  III.,  as  southern 
regional  sales  manager. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 

Mark  Bussell,  deputy  picture  edi¬ 
tor  at  the  New  York  Times  since  1984, 
has  been  appointed  picture  editor, 
succeeding  Carolyn  Lee,  who  was 
promoted  to  the  new  position  of 
senior  editor  for  personnel  and 
administration. 

Bussell,  who  is  on  the  faculty  of  the 
International  Center  of  Photography, 
joined  The  Times  Magazine  as  an 
assistant  picture  editor  in  1980,  hav¬ 
ing  previously  worked  as  a  free-lance 
photographer  and  editor  and  as  assis¬ 
tant  editor  at  Horizon  magazine.  He 
will  head  the  55-member  photo  staff. 

Also,  executive  editor  Max 
Frankel  announced  that  Margaret 
O’Connor,  an  art  director  most 
recently  with  the  Times’  national 
edition,  has  been  appointed  deputy 
design  director.  She  reports  to  Tom 
Bodkin,  design  director  and  head  of 
the  70-member  art  department. 

O’Connor  joined  the  newspaper  in 
1984  from  the  San  Francisco  Exam¬ 
iner  where  she  was  a  designer  and 
illustrator. 

*  *  * 

Paul  E.  Jenista,  automotive 
advertising  manager  of  the  Chicago 
Tribune  the  past  1 1  years,  is  now  sales 
manager  for  national  advertising.  He 
will  be  succeeded  by  David  Murphy, 
manager  of  the  South  Suburban 
office. 

Harry  Philips,  who  has  been  con¬ 
centrating  on  realtor  advertising  and 
college  recruiting,  takes  over  the 
South  Suburban  office;  and  moving  to 
Philips’  former  post  is  Marcia  Men¬ 
dels,  recently  senior  advertising  rep¬ 
resentative  in  the  food  division. 

Also,  the  city  retail/entertainment 
division  of  the  department  has  been 
divided,  with  Jerry  Alger  becoming 
manager  of  the  city  retail,  and  Col¬ 
leen  Dolan,  manager  for  the  enter¬ 
tainment  division. 
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Robert  D.  Benedict,  64,  circula¬ 
tion  manager  of  the  Saginaw  (Mich.) 
News  for  nearly  15  years,  died  Jan. 
17. 

He  began  his  career  with  the  Adrian 
(Mich.)  Telegram  in  1949  and  in  1958- 
64  owned  and  published  the  Osceola 
(Ark.)  Times  and  later  owned  and 
published  the  Gaylord  (Mich.)  Her¬ 
ald-Times.  He  joined  the  Saginaw 
News  in  1968  and  took  over  the  circu¬ 
lation  department  in  1974. 

*  *  * 

Fred  Cooper,  58,  editorial  page 
editor  of  the  Sanford  (Fla.)  Evening 
Herald,  died  Jan.  17  of  lung  cancer. 
He  had  served  as  executive  secretary 
of  the  Florida  Sports  Writers  Associa- 
ton  since  1976. 

Cooper  had  been  sports  informa¬ 
tion  director  at  Stetson  University  15 
years  and  early  in  his  career  worked 
for  the  New  Orleans  Times-Picayiine 
and  the  Washington  Evening  Star. 

*  *  * 

Robert  V.  Corbet,  61,  an  assis¬ 
tant  metropolitan  editor  of  the  Chi¬ 
cago  Tribune  and  a  45-year  employee 
of  the  newspaper,  died  Jan .  9  in  Olym¬ 
pia  Fields  Osteopathic  Medical  Cen¬ 
ter.  He  was  taken  to  the  hospital  after 
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suffering  a  heart  attack  at  a  health 
club. 

One  of  the  most  senior  members  of 
the  news  staff,  he  trained  a  generation 
of  fledgling  reporters  while  copy  desk 
chief  in  the  neighborhood  news 
department. 

He  started  as  a  copy  boy  at  age  16, 
and  except  for  a  U.S.  Navy  tour  of 
duty  in  the  mid  ’40s,  spent  his  work¬ 
ing  life  at  the  Tribune.  He  had  moved 
up  to  clerk  in  the  reference  room  and 
the  corporate  library  and  later  was  a 
sports  assistant  with  the  Chicago  Tri¬ 
bune  Press  Service  before  becoming  a 
copy  editor. 

*  *  * 

Michael  R.  Gross,  43,  an  Asso¬ 
ciated  Press  newsman  for  15  years, 
died  of  heart  failure  in  Florida  on 
Nov.  3. 

Gross  attended  New  York  Univer¬ 
sity  and  the  University  of  Toledo  in 
Ohio  and  worked  for  the  Riverdale 
Press  in  the  Bronx,  N.Y.,  and  the 
New  York  Herald  Tribune.  He  joined 
the  AP  in  Israel  in  1968. 

Gross  later  returned  to  New  York 
and  worked  on  the  broadcast  and  for¬ 
eign  desks.  He  resigned  in  1983  and 
moved  to  Florida  where  he  worked 
for  the  National  Enquirer.  At  the  time 
of  his  death  he  was  senior  editor  of 
Globe  Communications  Corp. 

If:  i|c 

Sister  Ann  Christine  Heintz,  58, 
a  Roman  Catholic  nun  and  high 
school  journalism  teacher  in  Chicago 
and  Iowa,  died  of  cancer  Jan.  20. 

A  member  of  the  Sisters  of  Charity 
of  the  Blessed  Virgin  Mary,  Sister 
Ann  Christine  founded  Youth  Com¬ 
munications,  a  national  student-writ- 
ten  news  service  offered  to  high 
school  newspapers,  commercial 
publications  and  broadcasters.  It  also 
publishes  New  Expression,  a  newspa¬ 
per  for  high  school  students  in  the 
Chicago  area. 

* 

Carl  Jellinghaus,  71,  a  former 
vice  president  and  executive  editor  of 
The  Record,  Hackensack,  N.J.,  died 
Jan.  24  of  congestive  heart  failure  in  a 
Norwalk,  Conn.,  hospital.  He  lived  in 
Westport,  Conn. 

He  began  as  a  reporter  for  what  was 
then  the  Bergen  Evening  Reporter. 
He  became  a  copy  editor,  religion 
editor,  and  one  of  the  first  editors  of 
Weekend,  the  Saturday  supplement. 

He  was  named  assistant  managing 
editor  in  1961 ,  and  when  the  corpora¬ 
tion  acquired  the  Paterson  Morning 
Call  in  1964,  he  was  named  general 
manager  and  subsequently  managing 
editor  of  that  paper  concurrently  with 


his  Record  responsibilities  until  1966. 

Jellinghaus  became  managing  edi¬ 
tor  and  operational  head  of  the  news 
department  in  1969,  and  then  vice 
president-managing  editor.  He  was 
named  vice  president-executive  edi¬ 
tor  in  1973  and  in  1977  became 
ombudsman  and  columnist  and 
retired  in  1982. 

Xc  *  % 

Robert  A.  Popa,  57,  a  former 
Detroit  News  reporter  who  later 
became  a  public  relations  executive 
and  operated  his  own  firm,  died  of  a 
heart  attack  Jan.  5.  He  also  had  been  a 
press  aide  to  Mayor  Coleman  A. 
Young. 

A  graduate  of  Michigan  State  Uni¬ 
versity,  he  began  his  career  at  the 
Oakland  Press,  Pontiac,  Mich.,  as  a 
copy  editor  and  then  served  two  years 
in  the  Army  as  a  reporter-photogra¬ 
pher  for  5/ar.v  &  Stripes  before  joining 
the  News. 

He  left  the  News  in  1974  to  become 
the  mayor’s  first  press  secretary  and 
in  the  next  several  years  held  various 
public  relations  positions  with  Michi¬ 
gan  firms  and  in  civic  and  political 
activities.  He  recently  opened  his 
firm,  Robert  Popa  Enterprises. 

X:  Xi  Xi 

Longworth  M.  Quinn,  80,  retired 
publisher  of  the  Michigan  Chronicle 
which  serves  Detroit’s  black  commu¬ 
nity,  died  Jan.  21  while  visiting  his 
daughter  in  Texas.  His  career  with  the 
Chronicle  spanned  45  years. 

He  began  at  the  North  Carolina 
Times  and  later  worked  for  the  Chi¬ 
cago  Defender  before  joining  the 
Chronicle  as  business  manager. 
Quinn  was  editor  and  general  man¬ 
ager  before  becoming  publisher  and 
president  in  1968.  He  was  named 
publisher  emeritus  in  1986. 

X«  xt  Xt 

Joseph  B.  Bidder,  68,  retired 
publisher  and  president  of  the  San 
Jose  Mercury  News,  died  Jan.  23  in  a 
Honolulu  hospital  of  complications 
from  emphysema.  Funeral  services 
were  held  Jan.  26  at  his  Honolulu 
home. 

Born  into  one  of  the  country’s 
prominent  publishing  families,  he 
entered  the  newspaper  business  at  the 
Aberdeen  (S.D.)  American  News  . 

He  headed  the  Mercury  News  as 
publisher  in  1952-1977  and  remained 
president  until  mid- 1979.  He  was  the 
grandson  of  Herman  Ridder,  who 
founded  the  newspaper  business  that 
evolved  into  Ridder  Publications.  The 
company  merged  with  Knight  News¬ 
papers  Inc.  to  form  Knight-Ridder 
Inc.,  parent  of  Mercury  News. 
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National  Car  Rental 
has  new  campaign 

National  Car  Rental  System  Inc. 
has  begun  a  multimillion-dollar  print 
and  television  ad  campaign  promoting 
its  “Electronic  Advantage”  time¬ 
saving  electronic  services  for  custom¬ 
ers. 

The  television  spots,  created  by 
Chiat/Day  New  York,  were  launched 
with  an  initial  $6. 5-million  “road¬ 
block”  media  buy,  putting  the  mes¬ 
sage  simultaneously  in  all  day  parts 
on  network,  through  spot  television 
in  the  company’s  top  19  markets,  on 
national  cable  tv,  and  in  print,  begin¬ 
ning  Jan.  20. 

Full-page  ads  were  scheduled  for 
nationsd  editions  of  the  Wall  Street 
Journal  on  Jan.  20  and  in  USA  Today 
on  Jan.  24. 

Print  ads,  utilizing  the  “island  posi¬ 
tion,”  are  scheduled  for  the  Los  An¬ 
geles  Times,  Detroit  Free  Press,  Se¬ 
attle  TimesIPost-Intelligencer,  Chi¬ 
cago  Sun-Times,  San  Francisco 
Chronicle/Examiner,  Dallas  Morning 
News,  Houston  Chronicle,  Atlanta 
JournallConstitution,  Minneapolis 
Star-Tribune,  St.  Paul  Pioneer  Press 
&  Dispatch,  Hartford  Courant, 
Rocky  Mountain  News  of  Denver, 
Phoenix  Gazette,  Tampa  Tribune,  St. 
Louis  Post-Dispatch,  Newsday,  New 
York  Post  dXid  the  Washington  Times. 

Newspaper  section 
raises  funds 
for  the  needy 

The  “Book  of  Dreams,”  a  Sac¬ 
ramento  (Calif.)  Bee  tabloid  section 
used  to  fulfill  the  Christmas  wishes  of 
25  individuals  and  families,  raised 
$60,000  in  cash  and  services,  the 
newspaper  announced. 

This  was  the  second  year  of  the 
book,  a  joint  project  of  the  Bee’s  edi¬ 
torial  and  promotion  departments. 

Each  page  of  the  book  contained 
stories  and  pictures  and  the  cost  of 
fulfilling  each  wish.  An  order  form 
allowed  readers  to  decide  where  their 
contributions  should  go.  The  book 
was  published  on  Nov.  23.  A  follow¬ 
up  issue  on  Christmas  Day  detailed 
the  response  to  each  story  and  its 
outcome. 

Executive  editor  Gregory  Favre 
said  the  paper  first  contacted  several 
hundred  agencies,  asking  about  their 
neediest  clients. 

“From  those  responses,  we 


selected  stories  that  reflected  a  vari¬ 
ety  of  wishes,”  Favre  added. 

Promotion  manager  Karen  Baker 
noted  that  none  of  the  money  col¬ 
lected  was  used  for  administrative 
costs. 

A  total  of  $45,000  was  needed  to 
grant  all  the  dreams,  she  said,  and 
excess  was  donated  to  the  Help  the 
Hungry  Fund  established  by  the  Bee 
in  1987. 

The  Book  of  Dreams’  stories 
included  that  of  a  7-year-old  boy  who 
needed  eyeglasses,  an  8-year-old 
paralysis  victim  who  required  plastic 
surgery  and  an  AIDS  victim  who 
wanted  a  last  chance  to  see  his  son, 
who  lives  in  Denmark. 

Judge:  You  can’t 
steal  a  free 
distribution  paper 

A  Durham  County,  N.C.,  judge  has 
ruled  that  an  alternative  newspaper 
cannot  sue  someone  for  allegedly 
stealing  copies  because  the  publica¬ 
tion  is  distributed  free. 

The  Independent  —  serving  Dur¬ 
ham,  Raleigh  and  Chapel  Hill  — 
sought  to  recover  $20,000  in  damages 
from  the  campaign  of  Harold  Hardi¬ 
son,  a  state  senator  seeking  the 
Democratic  nomination  for  lieutenant 
governor,  after  one  of  his  aides  picked 
up  7,500  copies  of  the  weekly  at  sev¬ 
eral  distribution  points  and  threw 
them  in  dumpsters. 

The  Independent’s  front  page  on 
April  21  urged  its  readers  to  vote 
against  Hardison. 

The  $20,000  cost  was  incurred  after 
the  Independent  reprinted  and  redis¬ 
tributed  the  copies  taken  by  the  cam¬ 
paign  aide. 

Superior  Court  Judge  Howard  E. 
Manning  Jr.  ruled  that  since  the  Inde¬ 
pendent  said  “Free”  on  its  front 
page,  people  could  take  as  many 
copies  as  they  wanted  for  whatever 
purpose,  explained  publisher  Steve 
Schewel. 

The  Independent  has  decided  not  to 
appeal  the  decision,  he  said. 

Dow  Jones  raises 
stock  dividend 

The  board  of  directors  of  Dow 
Jones  &  Co.  approved  an  incrt-^se  in 
the  quarterly  dividend  for  common 
stock  and  Class  B  comm->n  to  180  a 
share  from  170  a  share. 

The  annual  dividend  will  increase 
to  720  a  share  from  680. 


School  group  head 
says  administrators 
cannot  be  censors 

A  leader  of  a  national  education 
administrators’  organization  says 
school  officials  cannot  censor  reason¬ 
able  comment  in  student  publications 
but  it  is  sometimes  hard  to  tell 
what  is  reasonable. 

Dean  Speicher,  an  Elkhart  County, 
Ind.,  school  district  superintendent 
and  president-elect  of  the  American 
Association  of  School  Administra¬ 
tors,  was  among  the  speakers  at  an 
Ohio  University  seminar  on  high 
school  journalism. 

He  said  censorship  issues  “grow 
out  of  policies  or  procedures  not  well- 
founded,”  and  added  that  he  believes 
school  administrators  should  not  be 
censors. 

Mark  Goodman,  executive  director 
of  the  Student  Press  Law  Center  in 
Washington,  said  that  in  the  first  four 
months  of  the  1988-89  school  year, 
the  center  received  246  requests  for 
legal  assistance,  22%  more  than  at  the 
same  point  of  the  previous  school 
year. 

He  related  the  increase  to  the  U.S. 
Supreme  Court’s  year-old  Hazel¬ 
wood  School  District  v.  Kuhlmeier 
decision,  which  gave  public  school 
officials  the  right  to  remove  materials 
in  school-sponsored  publications  if 
the  matter  were  considered  inconsis¬ 
tent  with  a  school’s  education  mis¬ 
sion. 

He  said  the  topics  most  censored 
involve  current  social  issues  and  criti¬ 
cisms  of  school  policies  and  officials. 
Goodman  also  said  the  decision  has 
caused  advisers  to  student  publica¬ 
tions  to  feel  threatened  and  student 
journalists  to  exercise  self-censor¬ 
ship. 

Jean  Otto,  founder  ard  former 
national  chairman  of  the  First 
Amendment  Congress,  a  group  of  12 
national  journalism  organizations, 
said,  “The  First  Amendment  is  a 
public  right  ...  It  doesn’t  belong 
only  to  the  press.” 

She  said  the  First  Amendment  is  a 
“dialogue  between  the  media  and  the 
citizens  of  our  country.”  Information 
itself  is  not  dangerous,  but  how  it  is 
presented  could  result  in  a  potentially 
dangerous  situation,  she  added. 

Otto,  editorial  page  editor  of  the 
Rocky  Mountain  News  in  Denver, 
said  that  as  long  as  censorship  per¬ 
sists,  a  part  of  the  educational  experi¬ 
ence  will  be  lost. 

—  AP 


EDITOR  &  PUBLISHER  for  February  4,  1989 


27 


I 

J 


t 


Eastman  KodoK  Company,  1988 


Fighting  for  peace. 


So  when  they  try  to 
capture  war's  wide 
range  ot  emotions, 
photojournalists 
need  all  the  sensi¬ 
tivity  they  can  get. 
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NEWS/TECH 


More  color  for  the  Monitor 

Christian  Science  Monitor  redesigns  after  purchasing  $1. 8-million 
electronic  color  prepress  and  communications  equipment  from  Scitex 


By  Jim  Rosenberg 

The  Christian  Science  Monitor 
rang  in  a  more  colorful  New  Year. 

Until  the  1950s,  the  Monitor  had 
been  “a  leader  in  the  use  of  color  in 
rotogravure  ...  so  in  a  way  color  is 
not  exactly  new  to  the  paper,”  said 
John  Parrott,  Monitor  public  affairs 
director. 

A  part  of  its  third  redesign  in  13 
years,  the  change  followed  closely 
editorial  staffing  changes,  most 
notably  the  Nov.  15  resignation  of 
editor  Katherine  Fanning,  who  had 
joined  at  the  time  of  its  second  rede¬ 
sign. 

A  month  later,  the  Boston-based 
Monitor  had  made  up  its  mind  to  buy 
$1.8  million  in  electronic  color  pre¬ 
press  and  communications  equipment 
from  Scitex  America  Corp.,  located 
in  nearby  Beford,  Mass. 

Two  companies  were  asked  to  bid 
on  color  prepress  equipment. 
Acknowledging  the  convenience  of 
having  Scitex  “next  door,”  Parrott 
said  it  was  not  a  factor  in  the  choice  of 
vendor.  Next-day  installation  “was 
their  call,  not  ours,”  he  said,  adding, 
“Scitex  did  a  phenomenal  job.”  The 
color  system  interfaces  to  the  Moni¬ 
tor’s  Atex  front-end. 

The  purchase  included  two  flatbed 
Smart  Scanners  with  SoftProof  work¬ 
stations  for  pre-  and  post-scan  opera¬ 
tions,  two  Assembler  page  assembly 
workstations,  two  Raystar  flatbed 
color  imagesetters  for  output  and  a 
model  3024  Iris  ink-jet  digital  color 
proof  printer  (the  first  3000-series  unit 
in  newspaper  use).  Though  not  used 
in  production  yet,  two  Visionary 
design  systems  were  also  included  in 
the  order. 

Unlike  most  such  orders,  the  Moni¬ 
tor  installation  began  the  day  after  a 
contract  was  signed.  According  to 
Scitex  spokesman  Eric  Kraus,  techni¬ 
cians  working  around  the  clock  had 
the  color  system  up  and  running  in 
two  weeks  —  ready  for  production  of 
the  first  issue  of  1989. 

The  Monitor  has  “Scitex  personnel 
working  the  system,”  said  Kraus, 
adding  that  there  was  “no  way  to  train 
the  people  on  time  in  two  weeks.” 


Though  Scitex  and  Monitor  person¬ 
nel  work  side  by  side,  the  former  are 
not  involved  in  selection  or  design 
decisions. 

“We  knew  that  we  did  not  have 
staff  to  operate  the  Scitex 
equipment  ...  or  even  maintain  it,” 
said  assistant  public  affairs  director 
Don  Feldheim. 

Feldheim  said  a  consultant  retained 
by  the  Publishing  Society  for  the  color 
work  in  its  World  Monitor  magazine 
“made  us  aware  of  the  availability  of 
the  Scitex  technology  and  how  that 
might  fit  in  with  our  plans  for  refor¬ 
matting  the  newspaper.” 

Besides  almost  all  the  photogra¬ 
phy,  color  is  used  throughout,  begin¬ 
ning  with  fills  on  the  flag  and  moving 
to  sectional  logos,  drawings,  illustra¬ 
tions,  advertising,  maps  and  graphics. 


The  redesign  effected  a  reduction 
to  20  pages,  with  only  one  or  two 
alotted  for  full-page  ads.  Editorial 
matter  receives  “almost  the  same 
number  of  pages”  as  before,  accord¬ 
ing  to  the  Monitor. 

In  a  full-page  letter  on  Page  15  of 
the  redesign’s  premier  issue,  manage¬ 
ment  noted  readers’  abbreviated 
reading  time  of  about  30  minutes  for 
the  entire  paper.  Greater  editorial 
selectivity  and  “concentrating  on  the 
priorities”  were  employed  to  produce 
a  more  concise  publication. 

The  letter  expressed  the  need  to 
attract  and  retain  younger  readers, 
“who  expect  visual  and  graphic 
excellence.”  In  spite  of  fewer  pages, 
the  letter  acknowledged  readers’ 
interest  in  greater  coverage  of  topics 
such  as  the  environment,  education, 
science,  business  and  economics. 
Coverage  of  the  arts  and  the  Home 
Forum  section  are  retained. 


While  Page  5  is  reserved  for  one 
full-color  ad,  retail  and  classified 
advertising  is  gone,  with  the  view  that 
it  created  “a  cluttered  reading  envi¬ 
ronment”  and  no  longer  serves  a  suf¬ 
ficiently  valuable  purpose  ...” 

Though  30-lb.  newsprint  has  been 
“standard”  elsewhere,  the  Monitor 
switched  from  its  lighter  25-lb.  paper 
to  40-lb.  stock.  The  change  was  made 
to  improve  the  color  reproduction  and 
the' durability  of  articles  readers  clip 
from  the  paper. 

The  paper  also  exploits  the  some¬ 
what  greater  opacity  of  the  40-lb. 
stock  in  its  use  of  back-to-back  color 
printing.  Feldheim  and  Scitex’s 
Kraus  said  they  believed  the  Monitor 
is  the  only  newspaper  with  such  color 
positioning. 

Feldheim  said  he  thought  the  cost 


of  the  heavier  stock  was  not  that 
much  higher  than  for  the  light  stock 
previously  used.  Furthermore, 
“there  isn’t  that  much  demand  on  the 
40-lb.  stock,  which  has  future  impli¬ 
cations,”  he  said,  pointing  to  a 
demand  for  25-lb.  stock  that  “appar¬ 
ently  is  increasing  throughout  the 
industry.” 

Years  of  thinking  and  research 
“suddenly  started  to  come  together 
during  the  latter  part  of  the  fall,”  said 
Parrott.  As  for  any  connection  with 
the  departure  of  three  editors  and  a 
bureau  chief  (E&P,  Nov.  19,  1988), 
Parrott  only  noted  “a  healthy  discus¬ 
sion  for  a  long  period  .  .  .  about  the 
paper  and  its  direction,”  adding,  “It’s 
reasonable  to  say  that  any  time  you 
get  a  change  in  the  mix  of  those 
involved,  obviously  new  avenues 
open  up. 

“The  realization  was  that  if  we 
were  going  to  have  to  replace  a  lot  of 


Unlike  most  such  orders,  the  Monitor  installation 
began  the  day  after  a  contract  was  signed.  According 
to  Scitex  spokesman  Eric  Kraus,  technicians  working 
around  the  clock  had  the  color  system  up  and 
running  in  two  weeks  —  ready  for  production  of  the 
first  issue  of  1989. 
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TECHNICAL  BRIEFS 


Apple  announces 
price  reductions 

Apple  Computer  Inc.  announced 
price  reductions  on  13  computer, 
memory  and  disk  drive  products. 

The  move  follows  increases  last 
September  brought  about  by  higher 
component  costs.  Apple  said,  how¬ 
ever,  that  it  expects  a  continuation  of 
recent  “modest  reductions  in  key 
component  costs.” 

Savings  were  passed  along  to  pro¬ 
mote  the  “most  powerfully  config¬ 
ured  systems”  after  “a  shift  in  unit 
mix  toward  less-costly,  less-con¬ 
figured  Macintosh  systems.” 

Savings  range  from  $500  to  $800  on 
variously  configured  Macintosh  com¬ 
puters;  $200  to  $400  on  memory 
expansion  kits,  internal  hard  disks 
and  external  hard  disks;  and  $400  on 
the  LaserWriter  IINTX  4MB  memory 
expansion  kit. 

Chemco  installs 
several  color 
proofing  systems 

Chemco  Technologies  Inc. 
announced  installations  of  its  Light¬ 
ning  QCPS-I  color  proofing  system  at 
the  San  Antonio  (Texas)  Light,  the 
Houston  Post,  Fort  Worth  Star-Tele¬ 
gram,  Lawton  (Okla.)  Publishing  Co. 
and  Capital  City  Press,  Baton  Rouge, 
La. 

The  QCPS-1  is  a  self-contained, 
daylight  device  for  production  of  up 
to  11  full-size  (22 '/2"  x  34")  proofs  per 
hour.  According  to  Chemco,  opera¬ 
tors  can  be  trained  in  a  day  and  news¬ 
papers  can  cut  monthly  materials 
costs  by  more  than  $1,400  by  produc¬ 
ing  only  three  daily  proofs,  compared 
with  costs  for  overlay  proofs. 

High-speed  production  is  possible 
when  used  in  conjunction  with  online 
washless  processing. 

New  ink  survey 

The  National  Printing  Ink  Research 
Institute  has  published  Relationship 
of  InkIWater  Interactions  to  Print- 
ability  of  Lithographic  Printing  Inks 
by  NPIRI  technical  administrator 
Jacqueline  Fetsko. 

The  literature  survey  deals  with 
bulk  and  surface  interactions,  con¬ 
tains  170  references,  78  figures  and  82 
tables,  and  gives  priority  to  original 
research  dealing  quantitatively  with 
ink- water  interactions. 

Topics  include  press  operating 


variables,  water  content  of  press  sam¬ 
ples,  ink  residence  time,  ink-water 
variance  tolerance  range  and  emulsi¬ 
fication  effects  and  rheology.  Copies 
from  NPIRI  (914/835-5650)  are  $20  for 
National  Association  of  Minting  Ink 
Manufacturers  members,  $45  for  non¬ 
members. 

Portec  rejects 
former  CEO’s 
purchase  bid 

Just  two  days  after  his  previous 
purchase  offer  was  rejected,  Portec 
Inc.’s  former  chairman  has  made 
another  bid  to  buy  the  firm. 

The  latest  offer  is  similar  to  one 
made  Jan.  17  by  Zohar  Ben-Dov,  for¬ 
mer  chairman  and  chief  executive 
officer,  as  well  as  the  leader  of  Por- 
tec’s  largest  shareholder  group. 

A  special  committee  of  indepen¬ 
dent  directors  decided  not  to  negoti¬ 
ate  the  $7.25-a-share  offer  from  Ben- 
Dov  because  of  the  “highly  contin¬ 
gent  nature  of  the  proposal  and  the 
level  of  the  price  offered.”  Portec 
closed  at  $6  the  day  the  offer  was 
rejected. 

Oak  Brook,  Ill. -based  Portec  man¬ 
ufactures  a  wide  range  of  railroad, 
construction  and  materials  handling 
products,  including  automated  guided 
vehicles  (AGVs)  for  the  newspaper 
industry. 

Ben-Dov  heads  a  shareholders 
group  with  a  12.6%  stake  in  the  com¬ 
pany.  He  resigned  as  chairman  in 
mid-December  and  was  replaced  by 
Michael  T.  Yonker,  who  became  the 
company’s  fourth  chief  executive  in 
the  past  year. 

Kodak  appoints 
Morely  as  g.m. 

Eastman  Kodak  Co.  has  appointed 
Michael  P.  Morely  as  general  man¬ 
ager  of  U.S.  marketing  and  vice  presi¬ 
dent  of  its  Professional  Photography 
Div. 

Most  recently  manager  of  the  divi¬ 
sion’s  Canadian  regional  business 
unit,  Morely  started  with  Kodak’s 
Film  Testing  Div.  in  1962. 

WeatherData 
at  new  location 

WeatherData  Inc.  has  moved  its 
office  and  forecast  center  to  825  No. 
Main  St.,  Wichita,  Kan.  67203.  The 
telephone  number  (316/265-9127)  is 
unchanged.  The  dedicated  fax  line  is 
316/265-0371. 


Forsythe  joins 
Syracuse  papers 

The  Syracuse  (N.Y.)  Newspapers 
Inc.  announced  the  appointment  of 
John  Forsythe  to  the  new  position  of 
computer  manager  for  production. 

Forsythe  had  earlier  been  manage¬ 
ment  information  systems  manager  at 
Syracuse  Supply  Co. 

Syracuse  Newspapers  publishes 
the  morning  Post-Standard  and  eve¬ 
ning  Syracuse  Herald-Journal  (com¬ 
bined  circ.  183,000)  and  the  Sunday 
Herald  American  (circ.  230,000). 

Pressroom  fire 

A  fire  broke  out  in  the  pressroom  of 
the  Fort  Lauderdale  (Fla.)  News/Sun- 
Sentinel  on  New  Year’s  Day. 

The  city’s  fire  department  reported 
that  the  cause  appeared  to  be  electri¬ 
cal  but  had  not  been  determined.  Two 
people  suffered  smoke  inhalation. 

A  fire  attributed  to  a  possible  elec¬ 
trical  problem  at  the  paper  two  years 
ago  forced  an  evacuation  and  treat¬ 
ment  of  several  workers  for  smoke 
inhalation.  A  more  serious  blaze 
erupted  in  1980,  killing  one  and  caus¬ 
ing  significant  damage. 

GATF  elects 
directors 

The  Graphic  Arts  Technical 
Foundation  (GATF)  announced  the 
election  of  10  new  members  on  its  42- 
member  board  of  directors. 

Among  the  new  directors  are  Karl 
H.  Geng,  president  of  Hell  Graphic 
Systems  Inc.,  Raymond  J.  Luca, 
president  of  LogEtronics  Corp.,  and 
Hugh  R.  Silbaugh,  the  recently 
named  president  of  Royal  Zenith 
Corp. 

Du  Pont  offers 
waste  disposal 
system  for  flexo 

Du  Pont  has  introduced  its  Waste 
Disposal  Network  to  help  flexo¬ 
graphic  printers  properly  dispose  of 
platemaking  solvent  waste. 

Those  using  Cyrel  photopolymer 
plates  can  reduce  disposal  costs  by 
70-80%  per  drum,  according  to  Du 
Pont,  which  assumes  responsibility 
for  transporting,  regulatory  filing  and 
incineration. 

Participating  customers  receive 
specially  built  and  marked  drums  that 
are  collected  every  90  days. 
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Shop  talk 

(Continued  from  page  56) 

claims  the  foreign  reporters  fail  to 
understand  certain  situations,  that 
they  are  too  aggressive,  that  they  are 
biased. 

Some  veteran  Western  correspon¬ 
dents  concede  that  the  problems 
encountered  by  younger  correspon¬ 
dents,  in  particular,  stem  from  their 
inflexibility  and  lack  of  understanding 
of  Chinese  culture,  of  how  things  are 
done  in  a  Chinese  mileau. 

The  main  communication  difficul¬ 
ties  to  be  overcome  by  the  govern¬ 
ment  and  its  various  agencies,  in  the 
correspondents’  view,  rests  in  their 
xenophobia  vis-a-vis  foreign  report¬ 
ers,  inexperience  and  lack  of  profes¬ 
sionalism  in  dealing  with  the  foreign 
press,  and  in  their  authoritarian  ten¬ 
dencies. 

The  GIO’s  Chung  Chen-hung 
insists  that  changes  have  occurred 
and  that  his  agency  takes  “a  more 
liberal  attitude.”  Indeed,  correspon¬ 
dents  say  that  the  GIO  has  given  up 
interfering  with  reporters’  stories, 
calling  them  on  the  carpet  for  stories  it 
considers  negative  to  Taiwan’s 
image,  or  bringing  various  pressures 
upon  them. 

At  least,  they  indicate,  it  has  not 
happened  since  last  May  when 
demonstrations  led  by  the  now  legal 
opposition  rocked  Taipei.  The  Garri¬ 
son  Command,  charged  with  a  variety 
of  security  duties,  called  some  corre¬ 
spondents  and  told  them  not  to  cover 
the  demonstrations  —  a  blatant  yet 
unsuccessful  attempt,  according  to 
correspondents,  to  stifle  the  foreign 
press. 

As  the  government  and  the  indivi¬ 
duals  serving  it  go  through  the  pro¬ 
cess  of  change,  correspondents  inti¬ 
mate  there  may  be  a  kind  of  schizo¬ 
phrenia  about  the  changes  on  which 
the  country  has  embarked,  and  on  the 
modalities  of  implementing  and  living 
with  them.  Problems  remain  to  be 
resolved. 

The  36-year-old  McGregor  feels 
that  “The  government  is  just  starting 
to  realize  the  value  of  public  rela¬ 
tions.” 

The  correspondents,  most  of  them 
seasoned  reporters  averaging  40 
years  in  age  and  over  13  years  of 
reporting  experience,  welcome  the 
changes  which  were  ushered  in  during 
the  last  year  but  feel  somewhat  uncer¬ 
tain  about  them.  These  uncertainties 
were  heightened  on  Sept.  29,  1988, 
when  the  executive  yuan,  or  cabinet, 
revised  the  regulations  governing  for¬ 
eign  nationals  living  and  working  in 
the  17-million-strong  nation. 


Among  the  regulations  to  be  imple¬ 
mented  by  the  Interior  Ministry,  as 
reported  in  China  Daily  on  Sept.  30,  is 
one  which  calls  for  the  expulsion  of 
foreigners  who  insult  ROC  govern¬ 
ment  leaders  through  written  materi¬ 
als,  pictures,  speeches  or  other 
means.  The  ministry  may  also  deport 
a  foreigner  if  he  or  she  “maliciously 
attacks”  the  ROC  government  or  its 
officials.  “What  this  means  for  us  as 
correspondents  we  don’t  know,” 
Shin  Jao-hoon  declared. 

Suspicions  persist  about  the  see¬ 
saw  nature  of  the  changes. 

Meanwhile,  the  reporters’  immedi¬ 
ate  concerns  revolve  around  their 
basic  day-to-day  problems  in  execut¬ 
ing  reportorial  duties.  Their  main 
complaints  today  have  to  do  with  the 
GIO,  government  ministers  and  other 
officials  —  as  well  as  the  opposi¬ 
tion  —  being  ignorant  of  how  to  use 
the  foreign  press  or  how  to  handle 
the  correspondents. 

“They  won’t  go  out  of  their  way  for 
journalists,”  Dieter  Neuman  of  the 
Deutsche  Presse  Agentur  has  com¬ 
plained. 

Mooney  maintains  that  “No  one 
payed  that  much  attention  to  them 
[Taiwan]  before  and  they  simply  can’t 
handle  the  foreign  press.” 

While  correspondents  no  longer 
have  to  go  through  the  GIO  to  arrange 
interviews,  and  they  admit  there  is 
now  better  access  to  government  offi¬ 
cials  up  to  and  including  some  cabinet 
ministers,  they  say  that  there  are  still 
some  officials  who  simply  refuse  to 
meet  with  foreign  reporters. 

Bob  King,  who  writes  for  the 
Financial  Times  of  London,  says 
that  access  to  officials  is  seldom  diffi¬ 
cult.  Adds  the  10-year  Taipei  veteran, 
“It  is  a  matter  of  knowing  how  to 
approach  them.” 

For  Moore,  a  graduate  of  the 
Columbia  School  of  Journalism  and 
the  youngest  of  the  correspondents  at 
the  tender  age  of  25,  “Access  to  upper 
levels  is  so  frustrating  and  difficult, 
especially  to  key  ministers.  They  are 
not  used  to  talking  to  the  press.” 

Sometimes,  correspondents  point 
out,  they  are  excluded  from  press 
conferences.  Last  year  when  the  gov¬ 
ernment  held  a  press  conference  to 
announce  the  legalization  of  importa¬ 
tion  of  American  beer  and  cigarettes, 
the  foreign  press  was  not  invited. 

Then  there  is  still  that  gnawing  sus¬ 
picion  that  they  are  being  monitored 
by  the  government  as  they  go  about 
talking  to  their  contacts  and  meeting 
with  their  most  important  sources, 
opposition  leaders,  academics,  and 
officials.  Many  of  the  foreign  report¬ 
ers,  most  of  them  with  offices  in  the 
Central  News  Agency  Building  at  209 
Sung  Kiang  Road,  still  suspect  that 


their  phones  are  tapped.  Some  report¬ 
ers,  still  fearing  official  repercussion, 
refuse  to  talk  about  their  professional 
problems  on  record. 

The  younger  reporters  with  only 
limited  experience  in  Taiwan  appear 
to  have  more  problems  in  accessing 
officials  and  extracting  information 
than  do  reporters  who  have  lived  and 
worked  in  Taipei  for  a  number  of 
years.  Some  problems  arise  because 
of  the  reporters’  slow  acculturation  to 
Chinese  society. 

This  cultural  gap  between  the  hosts 
and  the  foreign  reporters  is  difficult  to 
close,  particularly  because,  as  King 
points  out,  “we  are  cut  off  in  a  social 
sense.  Most  of  the  correspondents 
live  in  Taipei’s  Western  enclave 
[Tienmu],”  surrounded  by  other 
European  or  American  expatriates, 
rarely  socializing  with  their  Chinese 
hosts. 

The  Taiwanese  press  is  a  frustra¬ 
tion  as  well  as  a  challenge  for  the 
foreign  press  corps. 

While  the  Taiwanese  press  “picks 
up  issues  and  runs  with  them,”  as 
Browne  has  put  it,  there  is  agreement 
among  the  correspondents  that  they 
still  hold  to  a  modicum  of  self-censor- 
ship. 

“You  can’t  trust  what’s  in  the  local 
papers,  and  you  never  print  a  story 
from  the  local  press,”  McGregor 
remarked.  “The  facts  don’t  get  in  the 
way  of  a  good  story  here.” 

What  is  needed  to  correct  these 
problems,  most  correspondents  feel, 
is  a  professionalization  of  Taiwanese 
journalism  —  better  training,  higher 
pay,  and  time  for  new  mentalities  to 
take  root. 

As  democracy  takes  hold,  there  is  a 
greater  need  and  demand  for  a  free, 
aggressive,  competent,  and  reliable 
press,  they  believe,  because  Taiwan 
is  as  much  a  bona  fide  story  for  its 
own  inhabitants  as  it  is  for  the  world. 

Fairness  Doctrine 
may  be  revived 

The  American  Society  of  Newspa¬ 
per  Editors  recently  sent  out  a  “press 
alert”  warning  newspaper  editors  of 
the  efforts  of  U.S.  Rep.  John  Dingell 
(D-Mich.)  to  introduce  a  bill  that 
would  make  the  Fairness  Doctrine 
law. 

The  Federal  Communications 
Commission  abandoned  the  doc¬ 
trine,  which  required  broadcasters  to 
present  contrasting  views  on  contro¬ 
versial  issues  of  public  importance. 

ASNE  contends  the  doctrine 
worked  counter  to  its  intended  effect 
and  discouraged  broadcasters  from 
doing  stories  on  controversial  sub¬ 
jects. 
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Campus 

(Continued  from  page  II) 

we  handled  the  story  tastefully,  given  the  subject  matter,” 
but  Williams  did  not  enjoy  his  paper’s  exclusive. 

“It’s  very  difficult.  There  is  no  question  about  it.  You 
don’t  like  doing  it  but,  when  you  are  in  a  competitive 
newspaper  environment,  which  is  what  we  exist  in  here, 
you  can’t  overlook  these  kinds  of  stories.  Someone  else 
might  print  them. 

“Whatever  your  own  personal  journalistic  moral  stan¬ 
dard  is,  we’re  in  an  environment  where  it  might  show  up 
someplace  else  and,  if  it  shows  up  someplace  else,  you’re 
going  to  be  asked  questions  —  Why  don’t  you  have  this  in 
the  newspaper?” 

Thomas,  who  has  covered  sports  for  29  years,  says  that 
this  was  the  first  coach-and-sex-and-alcohol  story  he  can 
recall. 

“There  is  a  lot  of  stuff  I  write  about  coaches  losing  jobs 
and  getting  jobs.  As  far  as  I  know,  this  is  the  first  time  this 
issue  has  come  up.” 

“I’ve  done  a  lot  of  soul-searching 
since  then,”  21-year-old  Sam 
Marchiano  said.  “I’ve  had  to  think 
about  what  I  have  done.  I’ve  had  to 
examine  what  journalism  is  all  about.  I 
still  think  about  it.” 


The  “McElreavy  Story”  was  a  sensitive  one  for  the 
press  because  of  the  so-called  character  issue  —  mainly 
sexual  —  that  was  debated  throughout  the  presidential 
primaries  and  general  election. 

When  the  Miami  Herald  followed  Gary  Hart  to  a 
Georgetown,  Washington,  D.C.,  town  house  for  a  first¬ 
hand  look  at  his  relationship  with  model  Donna  Rice, 
reporters  noted  that  Hart  had  publicly  asked  for  such 
scrutiny. 

McElreavy  suffered,  say  reporters  who  followed  the 
Columbia  football  team,  because  his  team’s  four-year 
losing  streak  had  become  a  national  story.  When  the 
streak  ended,  McElreavy  was  a  special  guest  on  the  NBC 
Today  television  program.  When  he  resigned,  he  was 
writing  a  book  called  The  Fall  and  Rise  of  Columbia 
Football. 

“They  even  had  a  videotape  produced  by  the  National 
Football  League  films,”  said  Valenti.  “Larry  McElreavy 
had  become  a  national  figure.  He  was  very  good  with  the 
media.  He  was  very  funny  and  always  accessible,  and  that 
might  have  proven  his  downfall.” 

McElreavy  believes  that  the  story  became  public 
because  the  campus  students  in  New  York  City  have 
access  to  powerful  media  institutions. 

“They  probably  take  some  freedoms  that  some  other 
papers  would  not  have,”  McElreavy  said  in  a  telephone 
interview  from  his  Oakland,  N.J.,  home.  “There  is  prob¬ 
ably  no  place  else  in  the  country  where  a  school  news¬ 
paperman  can  work  as  an  intern  for  the  New  York  Times, 
the  Daily  News,  and  Newsday. 

“That  gives  you  an  air  of  doing  anything  you  want  to 
do,”  McElreavy  said.  “Report  the  Mylai  Massacre,  for 
example.” 

Were  they  fair? 

“I  am  not  sure  they  have  been,”  he  replied,  “but  I’m 
not  sure  they’ve  been  malicious.  Anytime  you  put  the 


reins  of  a  pen  into  the  hands  of  18-,  19-  and  20-year-olds  — 
just  like  football,  anytime  you  put  your  future  into  the 
hands  of  17-,  18-  and  19-year-olds,  you  leave  yourself  open 
for  some  serious  things  to  happen.”  McElreavy  said  the 
college  media  treated  him  about  as  fairly  as  the  New  York 
City  press  corps. 

“You  have  freedom  of  the  press  to  do  this  and  do  that,” 
he  argued,  his  voice  rising,  “and  there  is  nothing  I  can  do 
about  it.  Some  Joe  Blow  can  up  and  say  this  and  print  it 
without  any  kind  of  substantiation  whatsoever.  It  makes 
no  difference  what  happens  to  me,  it’s  already  done.” 

“I  would  sure  as  hell  hope  that  in  the  future  if  it’s  you  or 
whoever  is  going  to  write  and  bring  somebody  down  or 
break  a  career  —  somebody  with  alleged  charges  —  that 
they  would  just  investigate  that  a  little  bit  and  see  how 
reliable  the  source  is.” 

McElreavy  made  it  clear  that  his  anger  was  directed  at 
Jackson,  the  football  coach  whose  comments  started  the 
controversy. 

“I  was  called  in  by  the  administration  to  confirm  allega¬ 
tions,”  Jackson  said  in  a  telephone  interview  from  his 
Teaneck,  N.J.,  home.  “I  hadn’t  gone  in  there  voluntarily 
but,  when  I  got  in  there,  they  called  me  a  liar. 

“When  they  started  to  threaten  me  about  my  contract, 
that’s  when  I  went  to  the  press.  I  wasn’t  any  whistle¬ 
blower.  They  were  going  to  make  me  a  scapegoat,  and 
they  let  him  resign.  Just  to  save  face.  The  whole  thing  has 
left  a  very  bad  taste  in  my  mouth.” 

Jackson  said  he  went  to  Sam  Marchiano  because  of  a 
story  that  she  had  written  last  spring  about  allegations  that 
Columbia  football  players  were  using  steroids,  and  Jack- 
son  believed  that  McElreavy  had  implicated  him  in  the 
budding  steroid  scandal. 

“I  was  mentioned  in  the  rumors,”  Jackson  said,  “and  I 
challenged  her  to  find  one  person  on  the  team  who  said  I 
gave  them  steroids.” 

Marchiano’s  investigation  —  a  group  effort  that 
included  three  other  Daily  Spectator  reporters  —  subse¬ 
quently  cleared  Jackson.  “After  that,  I  told  her  that 
whenever  I  get  around  to  telling  my  story.  I’ll  come  to 
you.” 

McElreavy  told  the  Spectator  that  his  own  investigation 
showed  that  none  of  the  coaches  were  involved.  The 
coach  said  that  just  one  player  had  been  found  to  have 
used  steroids  and  claimed  that  the  player  had  bought  the 
drug  in  his  hometown. 

The  campus  paper,  quoting  unidentified  sources,  said 
that  some  coaches  had  encouraged  the  use  of  steroids.  The 
steroid  story  followed  another  Spectator  piece  that  identi¬ 
fied  1 1  players  who  were  admitted  with  grades  below  Ivy 
League  standards. 

The  campus  paper’s  relationship  with  the  team 
remained  cool  until  last  Oct.  10  when  it  broke  its  four-year 
losing  streak.  The  front-page  banner  —  in  96-point 
Columbia  Blue  —  proclaimed:  “We  Win.”  The  Spectator 
staff  even  took  out  a  full-page  ad  with  Hooray  Lions 
across  the  top. 

The  relationship  soured  again  after  the  paper  printed  a 
story  alleging  that  the  team  was  guilty  of  harassing  gays  in 
a  campus  dining  hall.  That  was  why  Marchiano  had  no 
illusions  about  why  the  players  eventually  came  forward 
to  criticize  their  coach  publicly. 

“I  had  a  pretty  good  relationship  with  some  of  the 
players,  but  there  is  no  love  lost  between  the  Spectator 
and  the  football  team,”  she  remarked  with  a  smile.  “We 
were  simply  a  vehicle  for  them  to  get  across  what  they 
wanted  to  be  heard,  something  that  they  felt  wasn’t  being 
heard.” 

The  team  told  Marchiano  that  it  had  voted  28-to-16  to 
ask  McElreavy  to  resign. 
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“I  think  [the  players]  went  through  the  proper  channels 
and  then  were  totally  ignored,”  said  Matt  Assiff,  one  of 
the  players.  “That’s  very  annoying.  This  program  is  for 
the  players.” 

One  player  said  the  players  used  the  sex  and  alcohol 
stories  to  force  their  coach  to  resign.  Greg  Abbruzzese,  a 
Columbia  backfield  star,  said  the  “rumors  have  been 
flying  around  for  a  couple  of  years.  I  think  that  the  players 
were  using  the  affair  business”  to  get  rid  of  the  coach. 

“Ideally,  we’d  like  to  have  truth,  justice  and  the  Ameri¬ 
can  way,”  Abbruzzese  said  in  an  interview,  “but  that’s 
not  what  happened.  1  told  Sam  that  she  handled  it  wrong. 

“I  said,  ‘How  can  you  write  something  like  that  when 
you  know  how  it’s  going  to  affect  the  family  and  other 
people?’  I  believe  the  media  should  deal  with  facts,  not 
with  hearsay.” 

Ironically,  it  was  Dr.  Mintz  who  provided  the  final  push 
that  led  to  a  player  revolt.  Three  days  after  the  season 
ended,  the  players  and  assistant  coaches  were  called  to  a 
series  of  meetings  with  various  administrators. 

After  the  meeting.  Dr.  Mintz  told  the  campus  paper  that 
the  coach  had  been  a  good  role  model  for  the  players. 

“There  were  so  many  other  words  he  could  have  used  to 
support  the  coach,”  Marchiano  recalled,  “but  to  say  that 
he  was  an  excellent  leader,  when  the  whole  thing  that  was 
in  question  was  his  ability  as  a  role  model,  smacked  these 
guys  in  the  face.” 

The  players  told  Marchiano  that  they  had  even  thought 
of  throwing  the  last  game  of  the  season  —  which  Colum¬ 
bia  won  to  finish  2  and  8,  its  best  record  since  1978  —  so 
the  coach  would  not  be  rehired. 

By  that  time,  Joshua  Gillette,  who  was  recently  voted 
editor  in  chief  of  the  campus  publication,  had  begun  his 
own  investigation  about  whether  the  athletic  department 
had  gained  too  much  power  over  academic  affairs. 

“My  sources  said  that  the  players  had  been  going  to  the 
deans  [to  complain  about  McElreavyJ,”  Gillette  said. 

Gillette,  who  had  good  academic  sources,  and  Mar¬ 
chiano,  with  access  to  the  team,  then  joined  forces  to 
produce  the  story  that  led  to  the  coach’s  resignation. 
Marchiano  spoke  with  Jackson  at  the  Amsterdam  Cafe,  a 
campus  restaurant,  for  90  minutes. 

“Jackson  told  me  that  the  college  had  been  under  pres¬ 
sure  to  do  something  but  ‘They  don’t  want  to  get  anything 
out  of  it  and  I  feel  if  they’re  covering  it  up,  my  next  step  is 
to  go  to  the  press  and  that  means  you,’  ”  Marchiano  said. 

Meanwhile,  Gillette  was  cautioning  Marchiano  against 
putting  too  much  credence  in  Jackson’s  charges. 

“While  he  was  saying  he  was  doing  it  for  the  kids,  he 
was  also  saying  that  ‘I’m  the  greatest  [Columbia]  running 
back  who  ever  lived  and  I  should  be  head  coach,’  ” 
Gillette  recalled. 

Lurking  just  beneath  the  surface  of  the  controversy  was 
the  fact  that  Jackson  had  filed  a  race  discrimination  suit 
against  the  university  just  before  McElreavy  was  hired. 
Jackson  said  he  never  was  given  the  courtesy  of  an  inter¬ 
view  for  the  head  coaching  job.  He  dropped  the  suit  after 
McElreavy  hired  him  as  an  assistant  coach. 

The  media  attention  has  exhausted  Jackson. 

“I  never  imagined  it  would  be  like  this,”  he  said.  “It’s 
been  unbelievable.” 

He  also  knows  that  the  public  attention  has  probably 
cost  him  any  chance  at  a  head  coaching  job  at  his  alma 
mater. 

“I  had  a  couple  of  offers  to  play  football  in  Europe 
again,”  said  the  36-year-old  former  New  York  Giant  pro¬ 
fessional  football  player.  “I  just  might  do  that.” 

The  sensational  scoop  for  the  Daily  Spectator  eventu¬ 
ally  became  an  internal  nightmare. 

“When  I  first  heard  about  the  story,  my  first  allegiance 
was  to  the  school  paper,  and  my  second  allegiance  was  to 
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Newsday,”  Marchiano  said,  “but  I  also  knew  that  my 
editor  in  chief  [T  racy  Connor]  was  a  stringer  for  Newsday. 
1  didn’t  know  what  to  do.  Should  I  keep  it  for  Spectator?  I 
was  an  editorial  clerk  for  Newsday.  Finally,  I  decided  to 
call  up  my  editor  [at  Newsday]  and  tell  them. 

“They  told  me  they  knew  all  about  it.  Tracy  had  already 
called  them,”  but  the  competitive  fires  between  Spectator 
staffers  were  just  beginning  to  burn. 

After  the  story  appeared,  Vic  Ziegel,  executive  sports 
editor  of  the  New  York  Daily  News,  called  for  some 
campus  help.  “I  wanted  to  have  my  guy  on  the  scene,” 
Ziegel  said.  “I  knew  that  Sam’s  heart  belonged  to  News- 
day.” 


“When  I  first  heard  about  the  story, 
my  first  aiiegiance  was  to  the  schooi 
paper,  and  my  second  aiiegiance  was 
to  Newsday,”  Marchiano  said,  “but  I 
aiso  knew  that  my  editor  in  chief  [Tracy 
Connor]  was  a  stringer  for  Newsday.  I 
didn’t  know  what  to  do.  Shouid  I  keep 
it  for  Spectator?  I  was  an  editoriai  cierk 
for  Newsday.  Finaiiy,  I  decided  to  caii 
up  my  editor  [at  Newsday]  and  teii 
them.” 


Ziegel  asked  Gillette  to  work  for  the  Daily  News.  “I 
wanted  him  to  do  for  us  what  Sam  was  doing  for  News- 
day,”  Ziegel  said.  “I  told  him  to  call  back  the  next  morn¬ 
ing.” 

Gillette  worked  all  night  to  help  put  the  paper  out  and 
did  not  get  back  to  Ziegel  until  the  early  afternoon. 

“Meanwhile,  this  kid  Jeffrey  Cohn  calls  me  and  tries  to 
sell  me  a  free-lance  piece  on  Johnny  Newman  [of  the  New 
York  Knickerbocker  professional  basketball  team].  Josh 
hadn’t  called  me  back  yet.  So  I  asked  Jeffrey  to  work  for 
us.  1  felt  like  God  had  sent  me  Jeffrey.” 

Ziegel  said  that  he  knew  that  he  had  caused  some 
friction  at  the  paper  when  he  took  the  assignment  from 
Gillette  and  gave  it  to  Cohn. 

“I  tried  to  explain  it  to  them,  but  I  felt  a  little  bit  of  a 
strain  there.” 

Gillette  told  Ziegel  that  he  had  been  with  the  story  from 
(Continued  on  page  39) 
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Keane  gets  ownership  of  ‘Family  Circus’ 


By  David  Astor 

Almost  three  decades  after  starting 
“The  Family  Circus,”  Bil  Keane  has 
signed  his  first  contract  giving  him 
ownership  rights  to  the  comic. 

The  29-year-old  “Family  Circus” 
currently  runs  in  about  1,300  papers 
worldwide  —  making  it  the  sixth  or 
seventh  most  widely  distributed  U.S. 
comic  and  the  most  popular  vertical 
cartoon  panel. 

Keane  said  negotiations  with  King 
Features  Syndicate  —  which  has  not 
offered  ownership  rights  to  most  of  its 
comic  creators  traditionally  —  lasted 
for  about  two  years  before  an  agree¬ 
ment  was  reached.  The  cartoonist 
noted  that  both  sides  made  com¬ 
promises,  but  that  he  had  been  ada¬ 
mant  on  the  ownership  question. 

“A  cartoonist  should  be  the  rightful 
owner  of  his  [or  her]  creation,”  said 
Keane,  whose  comic  is  based  heavily 
on  his  own  family  experiences.  “At 
this  juncture  in  my  life,  it  was  time  for 
me  to  stand  firm  on  my  convictions.” 

The  66-year-old  Keane  said  he  had 
no  intention  of  repeating  the  “deba¬ 
cle”  of  his  last  contract  negotiations 
in  1978.  Back  then,  Keane  recalled, 
the  old  Register  and  Tribune  Syndi¬ 
cate  used  a  “gun  at  the  head” 
approach  —  threatening  to  give  “The 
Family  Circus”  to  another  cartoonist 
if  Keane  didn’t  agree  to  a  10-year 
contract  without  ownership.  Basi¬ 
cally,  said  Keane,  he  was  “coerced” 
into  signing. 

RTS  later  became  Cowles  Syndi¬ 
cate,  which  was  purchased  by  —  and 
absorbed  into  —  King  during  1986. 
Contract  negotiations  between  Keane 
and  King  began  the  next  year. 

The  new  “Family  Circus”  contract 
took  effect  last  month.  Keane  said  it  is 
for  five  years,  with  King  allowed  to 
renew  automatically  for  another  five 
if  it  meets  certain  performance 
criteria.  Agreeing  to  a  pact  that  could 
last  a  decade  was  one  of  the  com¬ 
promises  Keane  made. 


When  asked  why  ownership  is 
important  to  him,  Keane  noted  that 
it’s  “morally”  right  for  cartoonists  to 
own  comics  they  create. 

Also,  Keane  said  ownership  gives 
him  and  his  family  the  right  to  decide 
the  fate  of  “The  Family  Circus”  when 
he  retires  or  dies.  A  theoretical  deci¬ 
sion  could  be  to  end  the  comic,  but 
Keane  stated  that  it  is  more  likely  that 
his  son  Jeff  would  take  over.  The 
younger  Keane,  who  is  30,  currently 
assists  on  “The  Family  Circus”  and 
handles  the  assembling  of  books  and 
calendars  spawned  by  the  comic. 

“Jeff  knows  what’s  good  and  what 
isn’t  good  for  the  feature,”  stated 
Keane. 

Keane  said  a  number  of  deceased 
cartoonists  who  never  had  ownership 
rights  have  been  succeeded  by  syndi¬ 
cate-assigned  artists  who  don’t 
always  match  the  quality  or  spirit  of 
the  original  comic. 

Cartoonists  lacking  ownership 
rights  can  conceivably  have  their  con¬ 
tracts  renewed  automatically  by  the 
same  syndicate  for  a  lifetime,  while 
cartoonists  with  these  rights  can  sign 
with  another  syndicate  if  they  so 
desire. 

But  Keane  said  creators  with  own¬ 
ership  rights  are  not  going  to  switch 
just  for  the  sake  of  switching.  “Car¬ 
toonists  would  be  out  of  their  minds  to 
move  to  another  syndicate  if  they’re 
satisfied,”  declared  the  Arizona  resi¬ 
dent. 

And  Keane  said  he  is  satisfied  with 
King.  He  noted  that  it  is  a  “power¬ 
house”  in  syndication,  and  has  an 
“excellent”  sales  force  that  has  found 
over  200  new  newspaper  clients  for 
“The  Family  Circus”  since  1986. 

Also,  Keane  stated  that  King  presi¬ 
dent  Joseph  F.  D’Angelo  is  a  “very 
good  businessman,”  a  “very  fair- 
minded  person,”  and  a  “delightful 

guy.” 

King  was  “tough  but  fair”  during 
“Family  Circus”  contract  negotia- 


Bil  Keane  (left)  with  Joe  D'Angelo  and 
four  'Family  Circus'  kids. 


tions,  added  Keane,  who  noted  that 
he  wants  a  syndicate  with  these  quali¬ 
ties  when  it  comes  to  “Family  Cir¬ 
cus”  negotiations  with  newspapers, 
licensing  companies,  and  others. 

D’Angelo,  when  asked  to  comment 
on  the  new  Keane  contract,  said: 
“Bil,  King,  and  I  are  very  happy  with 
the  arrangement  and  we  expect  to  be 
together  for  a  long  time  to  come.” 

Keane  joked  that  the  only  problem 
he  has  with  the  contract  is  “the  clause 
that  requires  me  to  eat  Italian  food 
three  times  a  week.”  • 

Now  that  Keane  is  signed,  does  he 
feel  his  new  pact  will  lead  to  similar 
contracts  for  some  of  his  cartooning 
peers?  (A  number  of  major  syndicates 
now  offer  all  their  comic  creators 
ownership,  but  a  few  still  don’t.) 

Keane  said  he  wasn’t  sure  how 
much  of  a  trend-setter  his  deal  will  be. 
He  noted  that  all  contract  negotia¬ 
tions  are  different,  and  that  he  might 
not  have  received  ownership  from 
King  without  the  clout  of  his  comic’s 
high  popularity. 

But  Keane  did  observe  that  his  con¬ 
tract  success  shows  that  ownership 
can  be  obtained,  whether  a  cartoonist 
is  new  or  established.  And  Keane 
reiterated  his  belief  that  all  cartoon¬ 
ists  should  have  this  ownership. 

Keane  emphasized  that  he  has  no 
problem  with  cartoonists  assigning 
rights  to  a  comic  to  a  syndicate  for  the 
duration  of  a  contract.  And  he  added 
that  syndicates  signing  new  cartoon¬ 
ists  are  entitled  to  initial  contracts 
long  enough  (“five  years  at  the 
most”)  for  recouping  the  consider¬ 
able  money  they  invest  in  a  comic’s 
introduction. 

(Continued  on  next  page) 


TO  RECEIVE  A  B.A.  DECREE 
FROM  HMtARD  UNIvmiTV- 
A5A  6TUDENT  HE  WONPMTEB 
EORORAnORY  AKD  FOR  DIS  - 
5CRTATION-HE  VH4S  LATER 
TO  BECOME  AH  EDUCATOR 


1844- 
RtCHARD  '923 
ORSCHER 


Cartoonist  Morrie  Turner  of  North  America  Syndicate  is  again  focusing  on  black 
history  in  his  February  'Wee  Pals'  strips. 
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A  huge  response  to  Landers  poll 


(Continued  from  previous  page) 

Speaking  of  syndicates,  Keane  said 
he  didn’t  think  the  presence  of  the 
two-year-old  Creators  Syndicate  had  a 
“direct”  influence  on  King’s  decision 
to  give  him  ownership.  But  he  did 
note  that  CS  —  which  has  attracted 
Ann  Landers,  Johnny  Hart,  Her- 
block,  Lou  Harris,  Mell  Lazarus, 
Doug  Marlette,  and  others  by  offering 
ownership  and  shorter  contracts  — 
brought  creators’  rights  issues  “out  of 
the  closet”  and  “to  the  fore”  (see 
E&P,  March  7  and  October  3,  1987). 

Of  specific  help  to  Keane  during  the 
contract  talks  with  King  were  his  wife 
Thelma,  who  handled  much  of  the 
negotiating,  and  Dayton,  Ohio-based 
syndication  attorney  Arnold 
Schwartzman. 

Keane  (profiled  in  E&P,  February 
23,  1985)  is  a  past  winner  of  the 
National  Cartoonists  Society’s 
Reuben  Award  as  “Outstanding  Car- 


The  TV  Listing  Group  (TVLG)  has 
been  sold  to  TV  Host,  a  Harrisburg, 


Christopher  Stork 


The  “It’s  a  Small  World”  feature, 
which  is  by  and  for  children,  has 
passed  its  1 0th  anniversary. 

“Small  World”  is  published  pri¬ 
marily  in  five  Times-Journal  papers  in 
Virginia  and  Maryland,  and  has  also 
appeared  in  Massachusetts  and  North 
Carolina  papers. 

The  weekly  feature  is  now  wid¬ 
ening  its  scope  with  the  launch  of  the 
Small  World  Affiliated  Press  (“SWAP 


Reagan’s  top  comic 

Ronald  Reagan,  speaking  during  a 
60  Minutes  interview  while  still  Presi¬ 
dent  last  month,  said  “The  Amazing 
Spider-Man”  by  Stan  Lee  of  King 
Features  Syndicate  is  his  favorite 
comic  strip. 


Ann  Londers 


toonist  of  the  Year.”  The  former  Phil¬ 
adelphia  Bulletin  staff  artist  also  did 
the  syndicated  “Channel  Chuckles” 
comic  from  1954  to  1977. 


Pa.-based  publisher  of  cable  televi¬ 
sion  program  guides. 

TVLG  —  which  is  being  renamed 
TV  Listing  (TVL)  —  offers  tv  and 
cable  programming  information  to 
over  9()0  newspapers  and  other  publi¬ 
cations. 

Christopher  S.  Stark  is  continuing 
as  president  and  chief  operating  offi¬ 
cer  of  the  5-year-old  TVL,  which  is 
based  at  3201  N.  Loop  820,  Suite  150, 
Fort  Worth,  Texas  76137. 

A  news  release  about  the  sale  said 
TV  Host  publishes  3  million  maga¬ 
zines  monthly  in  the  U.S. 


Line”)  national  newswire  service. 
“The  objective  is  to  bring  ‘Small 
World’  to  young  readers  and  report¬ 
ers  across  the  country,”  said  SW 
founder/president  Dr.  Susan  R.  Solo¬ 
mon. 

Over  350  youngsters  between  7  and 
17  have  edited  and  written  for  “Small 
World”  over  the  years  —  covering 
the  bicentennial  of  the  U.S.  Constitu¬ 
tion,  White  House  press  conferences, 
congressional  hearings,  and  the  Spe¬ 
cial  Olympics;  interviewing  Barbara 
Bush,  Robert  Dole,  John  Glenn,  Tip 
O’Neil,  Norman  Lear,  Lucie  Arnaz, 
and  others;  and  writing  about  teen 
pregnancy,  drug  abuse,  world  hun¬ 
ger,  etc. 

One  of  the  goals  of  “Small  World,” 
said  Solomon,  is  “to  cultivate  the 
(Continued  on  page  38) 


Ann  Landers  recently  received  a 
huge  total  of  over  141, (XX)  responses 
to  a  survey  on  whether  readers’  sex 
lives  had  gone  downhill  after  mar¬ 
riage. 

“The  verdict  was  clear,”  stated  the 
advice  columnist.  “Eighty-two  per¬ 
cent  said  sex  after  marriage  was  less 
exciting.” 

Landers  commented:  “I  found  the 
results  of  the  survey  disturbing. 
These  people  are  saying  more  than 
they  realize  ....  They  are  talking 
about  the  state  of  their  marriages.” 

Readers  wrote  in  from  all  50  states, 
every  Canadian  province,  and  a  num¬ 
ber  of  countries  in  Asia,  Europe,  and 
elsewhere.  The  age  range  was  17  to 
93,  and  52%  of  the  respondents  were 
male. 

“The  percentage  of  unfulfilled 
females  was  almost  the  same  as  for 
males,”  Landers  reported. 

Landers  is  with  Creators  Syndicate, 
which  moved  to  larger  quarters  Janu¬ 
ary  30.  The  new  address  is  5777  W. 
Century  Blvd.,  Suite  700,  Los 
Angeles,  Calif.  9()045. 


(X)FOR 
Y(X)R  READER'S 
HEART 


Our  valentine  mni  is 

JUST  ONE  OF  THE  SPECIAL  ] 
FEATURE  PACKAGES  FOR 
1989.  ITS  FILLED  WITH  13  [ 

FEATURES  AND  ART  YOU 
CAN  USE  AS  AN  ADVER¬ 
TISING  SUPPLEMENT  OR 
EDITORIAL  FILLER. 

IF  YOU'VE  GOT  YOUR 
HEART  SET  ON  MORE 
READERS.  ORDER  NOWON 
AP-  OR  UP!  -HIGH-SPEED 
WIRE  OR  CAMERA-READY 
THROUGH  THE  MAIL. 


Texas-based  tv  listings  firm  sold 


Expansion  for  decade-old  ‘World’ 
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SYNDICATES/NEWS  SERVICES 


‘Normal’  comic  being  syndicated 


“Normal  u.s.a,”  a  comic  by 
Michael  Jantze,  is  being  syndicated. 

The  strip  —  which  already  appears 
in  several  newspapers  —  stars  Nor¬ 
man  Finsworth,  who  inherits  a  farm 
despite  his  inexperience  with  agricul¬ 
ture,  and  his  long-distance  girlfriend 
Lynn  Millermoth. 

Other  characters  include  Fins- 
worth’s  neighbor  Katie  Hochstetler, 
a  “plain  folk  farmer’s  daughter”; 
Finsworth’s  old  college  roommate 
Marcus  Privo;  mailman  Stanley  Win- 


Reagan  Commerce  Secretary  C.  Wil¬ 
liam  Verity  is  interviewed  by  'Small 
World'  reporters  Chris  Kaleba,  11, 
and  Laura  Greenwald,  17. 


“Small  World”  —  based  at  P.O. 
Box  3353,  Alexandria,  Va.  22302  — 
has  won  a  number  of  awards  and  been 
featured  on  programs  such  as  P.M. 
Magazine. 


‘Universal  Almanac’ 


nemacher;  and  A.C.  the  armadillo. 
Max  the  duck,  and  Elmo  the  pig. 


The  26-year-old  Jantze  has  already 
collected  “Normal  u.s.a”  in  a  lim¬ 
ited-edition  book,  and  a  second  vol¬ 
ume  is  due  out  this  spring. 


Born  in  Middletown,  N.Y.,  Jantze 
grew  up  in  Normal,  Ill.  The  cartoonist 
—  who  majored  in  film  at  Cal  State 
Northridge  —  now  resides  at  22713 
Sylvan  St.,  Woodland  Hills,  Calif. 
91367. 


Universal  Press  Syndicate's 
Andrews  and  McMeel  publishing 
company  will  be  entering  the  almanac 
field  this  November. 

A&M  said  the  annual  Universal 
Almanac  will  feature  material  of 
“contemporary  relevance”  — 
including  information  on  taxes,  the 
budget  deficit,  the  “restructuring”  of 
American  business,  the  environment, 
“crime  and  punishment,”  “war  and 
peace,”  science  and  technology, 
sports,  women  in  the  work  force, 
homelessness,  AIDS,  and  more. 

The  publishing  company  added  that 
the  almanac  will  have  a  “comprehen¬ 
sive”  table  of  contents,  “interpre¬ 
tive”  graphics,  relatively  large  type, 
and  a  two-color/three-column  layout 
in  a  “format  that  will  allow  it  to  lie  flat 
for  easy  reference.” 

A&M’s  almanac  —  slated  for  a 


250,000  first  printing  —  will  offer 
sales  tie-ins  with  newspapers.  A 
cover  featuring  a  specific  paper’s 
name  is  available,  for  instance,  as  is  a 
special  32-page  “signature  chapter” 
allowing  a  paper  to  include  local  infor¬ 
mation. 

The  new  reference  volume  will 
compete  with  the  120-year-old  World 
Almanac  and  Book  of  Facts,  among 
others.  That  best  seller  is  published 
annually  by  Pharos  Books,  which  — 
like  Newspaper  Enterprise  Association 
and  United  Feature  Syndicate  —  is 
owned  by  Scripps  Howard. 


Book  on  rock  music 


Five  1 ,700-word  excerpts  from  Joe 
Smith’s  Off  the  Record  are  being  dis¬ 
tributed  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation. 

The  Warner  book  features  inter¬ 
views  with  rock  stars  Little  Richard, 
Roy  Orbison,  Bob  Dylan,  Smokey 
Robinson,  Paul  McCartney,  Mick 
Jagger,  David  Bowie,  Phil  Collins, 
Sting,  and  U2’s  Bono. 


Series  covers  taxes 


A  14-part  series  from  Cut  Your  Own 
Taxes  and  Save  (World  Almanac, 
1989)  is  being  made  available  to  News- 


George  Smith 


Not  a  compromising  position. 


paper  Enterprise  Association  clients  at 
no  extra  cost. 

The  book  is  by  NEA  tax  columnist 
George  Smith  (see  E&P,  August  6, 
1988). 


Scope  Is  broadened 


News  USA  is  expanding  its  column 
offerings. 

The  company  previously  provided 
free  columns  written  by  people  con¬ 
nected  with  government  agencies, 
trade  associations,  and  professional 
societies.  Now  it  is  also  syndicating 
consumer-interest  columns  from  sev¬ 
eral  corporations,  including  MCI 
Communications  and  the  Learning 
Channel  and  Discovery  Channel 
cable  television  companies. 

In  a  related  matter.  News  USA  — 
as  a  way  to  help  determine  what  to 
distribute  —  conducted  a  survey  ask¬ 
ing  10,576  newspapers  what  they 
want  from  informational  sources. 
About  5%  of  the  papers  responded. 

The  survey  found  that  64%  of 
respondents  wanted  health  informa¬ 
tion,  58%  desired  “seniors’  advice,” 
and  54%  wanted  editorial  cartoons. 
Many  papers  desired  graphics  and 
photos  as  well  as  features  of  250  or 
500  words.  And  almost  all  wanted 
consumer-oriented  material. 

News  USA  —  based  at  1199 
National  Press  Building,  Washington, 
D.C.  20045  —  is  offering  free  copies 
of  the  survey. 

Clients  for  News  USA  (see  E&P, 
September  24)  now  include  the 
Arizona  Republic,  Birmingham  (Ala.) 
News,  Denver  Rocky  Mountain 
News,  Houston  Chronicle,  San  Anto¬ 
nio  Express-News,  and  Staten  Island 
(N.Y.)  Advance. 
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Campus 

(Continued  from  page  35) 

the  beginning,  but  it  was  too  late. 

“I  had  already  committed  to  Jef¬ 
frey,”  Ziegel  said,  “and  he  wound  up 
doing  a  terrific  job  for  us.” 

The  dispute  found  its  way  into  the 
fall  semester's  flnal  edition  of  the 
campus  paper. 

“Somebody  named  Jeffrey  as  one 
of  the  10  people  most  likely  to  suc¬ 
ceed  McElreavy,”  Gillette  said.  “It 
was  a  joke.” 

Cohn  saw  it  differently. 

“They  were  just  jealous,”  Cohn 
said.  “It  was  all  very  petty.  I  was 
completely  unprepared  for  the  reac¬ 
tion  of  the  kids  at  the  Spectator.” 

The  young  reporter  said  he  enjoyed 
seeing  his  first  byline  in  the  Daily 
News,  but  hated  doing  the  story  that 
got  him  there. 

“I  still  feel  bad  about  it,”  Cohn 
said.  “I  know  what  happened  to 
McElreavy’s  daughter.  I  felt  horrible 
about  it.  I  don’t  like  doing  that  to 
people.  I  felt  guilty  every  time  I 
walked  into  McElreavy’s  office.  I  felt 
like  I  was  a  villain. 

“I  wanted  the  bylines.  I  needed  the 
money,  but  if  one  other  paper  would 
have  given  me  one  more  dollar  not  to 
print  it,  I  wouldn’t  have.  I  was  not 
proud  of  what  I  did.” 

In  that  respect,  Gillette  agreed.  “It 
would  seem  that  even  in  journalism 
there  is  a  private  realm,”  he 
observed,  and  claims  he  holds  no 
grudges.  “Jeff  did  a  good  job  for  the 
News,  and  he  was  voted  the  associate 
sports  editor.  He’s  going  to  be  work¬ 
ing  for  me.  I’m  sure  we’ll  be  able  to 
work  things  out.” 

Even  as  the  writers  of  the  Spectator 
shed  their  Columbia  blue  to  engage  in 
some  hardball  tabloid  journalism,  it 
was  television  that  ended  it. 

Sal  Marchiano,  who  had  been 
advising  his  daughter  on  the  story  for 
six  months  before  she  broke  it,  raced 
to  the  campus  with  his  WNBC-TV 
camera  crew  to  catch  up  with  his 
offspring. 

“It  was  room  service  for  me,”  he 
observed  with  a  laugh.  “I  never  had  it 
so  easy.  She  gave  me  all  the  phone 
numbers.” 

The  elder  Marchiano  intervit:wed 
Jackson  and  Solomon  Johnson,  a 
Columbia  back  who  was  named  the 
Ivy  League  Sophomore  of  the  Year. 
“Johnson  told  me  he  wouldn’t  play 
for  the  man,”  Marchiano  noted. 

When  he  got  back  to  his  office, 
Marchiano’s  news  director  Terry 
Baker  told  him  to  wait. 

“He  said  here  we  have  a  ‘black 
assistant  coach  [Jackson]  and  a  black 


star  player  [Johnson]  attacking  this 
guy,  and  nothing  from  the  other 
side,”  Marchiano  recalled. 

“I  got  this  kid,  Billy  McGee,  who 
was  white,  and  who  said  he  believed 
McElreavy,  and  then  I  finally  got  the 
coach  and  we  went  with  it.” 

The  two-minute-and- 16-second 
story  was  what  McEhcavy,  his  wife, 
and  his  daughter,  am.'  classmates  saw 
that  led  to  the  teasing  in  school. 

Marchiano  said  that  McElreavy 
attacked  him  in  a  closed-door  session. 

“He  said  that  I  ruined  his  life.  I  told 
him,  ‘Listen,  after  you  resigned,  my 
daughter  called  me  and  was  crying  on 
the  phone.’  I  told  him  that  I  got 
bumped  twice  by  Warner  Wolf  [from 
WABC  and  WCBS]  and  my  daughter 
Susan  [Sam’s  given  name],  came 
home  crying  from  school.  If  you  are  in 
public  life,  that’s  what  is  going  to 
happen. 

“I  told  him,  ‘I  imagine  what  it 
would  have  been  like  if  you  had  seen 
it  on  Sunday  with  your  family  with¬ 
out  defending  yourself.’  Then  he 
calmed  down.” 

Did  the  father  give  his  daughter 
credit? 

“We  showed  Jackson  and  Johnson 
reading  the  Spectator,  but  we  didn’t 
give  her  credit,  no,  because,  once  I 
went  up  there  and  got  Jackson,  I  was 
on  my  own.  I  never  claimed  I  broke  it 
either.” 

Why  did  the  station  claim  in 
promos  that  it  was  a  WNBC  exclu¬ 
sive?  “They  probably  meant  for  tele¬ 
vision,”  the  elder  Marchiano 
explained. 

Letters 

(Continued  from  page  5) 

experience  of  seeing  an  average 
writer  evolve  into  a  great  one  or  a 
production  volunteer  blossom  into  an 
innovative  page  designer  is  something 
you  can’t  put  a  price  on. 

Graduate  school  helped  me 
“rethink”  my  real  calling  in  journal¬ 
ism. 

Wayne  Maikranz 

(Maikranz  is  student  media  adviser 
at  the  University  of  North  Carolina  at 
Charlotte.) 

Curtis  to  teach 
at  Univ.  of  Maryland 

Richard  A.  Curtis,  managing  editor 
for  graphics  and  photography  for 
USA  Today,  will  teach  a  course  in 
graphics  and  design  during  the  Spring 
1989  semester  at  the  College  of  Jour¬ 
nalism,  University  of  Maryland,  Col¬ 
lege  Park. 


Legal 

(Continued  from  page  20) 

Soloway  argued  before  Superior 
Court  Judge  Bruce  R.  Geemaert  that 
the  newspaper  committed  no  wrong 
by  accurately  publishing  the  memo, 
llie  judge  agreed. 

“We  thought  all  along  that  the  law¬ 
suit  was  frivolous,”  said  Daily  News 
editor  Robert  W.  Burdick.  “The 
judge  agreed  and  we  are  grateful  he 
did.” 

Mayor  Tom  Bradley  had  recom¬ 
mended  that  Cunliffe  be  fired,  but  the 
city  council  instead  allowed  her  to 
retire  with  a  pension  of  $4,813  a 
month. 


JOA 

(Continued  from  page  18) 

“Since  the  government  cannot  force 
someone  to  publish  a  newspaper,  how 
do  you  enforce  the  Newspaper  Pres¬ 
ervation  Act?” 

Free  Press  publisher  Lawrence  vig¬ 
orously  rejected  that  argument. 

First,  he  said,  the  Detroit  JOA 
agreement  “contains  specific  con¬ 
tract  language  that  provides  for  the 
continuation  of  two  newspapers  in 
Detroit,  language  that  says,  to  me, 
quite  clearly  what  is  at  stake  here  is 
keeping  two  newspapers.”  In  the  sec¬ 
ond  place,  he  noted,  the  Miami  JOA, 
entered  into  in  19^,  precedes  the 
1970  Newspaper  Preservation  Act. 

In  the  Detroit  situation,  Lawrence 
said,  the  Justice  Department,  “I  feel 
sure,  would  look  quite  askance”  at 
any  attempt  to  shut  one  of  the  papers. 
If  that  happened,  he  said,  the  govern¬ 
ment  agency  would  cause  “the  whole 
thing  to  come  undone.” 

To  Detroit  readers,  Monday’s  Free 
Press  and  News  will  appear  virtually 
the  same.  The  only  change  is  the  all¬ 
day  News  will  move  back  to  evening 
publishing,  with  home  delivery  only 
in  the  afternoon.  The  Free  Press  will 
have  a.m.  home  delivery. 

On  weekends,  a  Saturday  paper 
will  be  jointly  produced,  with  the  Free 
Press  editorial  department  writing  the 
general  news,  sports  and  business 
sections,  and  the  News  handling  the 
features.  On  Sundays,  the  News  will 
produce  the  hard  news  sections, 
while  the  Free  Press  will  provide  the 
features. 

Analysts  say  the  jointly  produced 
papers  would  break  even  in  a  year  and 
could  earn  as  much  as  $150  million 
before  taxes  by  the  fifth  year.  The 
papers  lost  about  $30  million  in  1988. 
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1987 


1987 


1988 

DECEMBER 
Advertising  Data 

DECEMBER  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1988  1987 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

ALBANY 

,  N.Y. 

Times-Union-o/d 

ROP  local . 

58,358 

63,511 

Preprint  Local . 

98,950 

101,251 

ROP  Nationol . 

4,307 

7,926 

Preprint  National . 

780 

Classified.. 

37,787 

37,069 

Total . 

....  201,402 

210,537 

TimeS'Union-S 

ROP  Local . 

30,223 

28,223 

Preprint  Locol 

122,020 

105,150 

ROP  Nationol . 

2,043 

3,089 

Preprint  Notional . 

11,085 

8,990 

CtossiM. 

19,258 

19,493 

Totol . 

....  184,629 

164,945 

GRAND  TOTAL... 

....  386,031 

375,482 

YEAR  TO  DATE:  N/A 

AUGUSTA, 

MAINE. 

Kennebec  Joumal-m 

ROP  Locol . 

38,860 

31,725 

Preprint  Local . 

45,318 

2,464 

54,228 

1,553 

ROP  Notional . 

808 

1,514 

Preprint  National . 

81 

Classified.. 

24,799 

17,209 

GRAND  TOTAL... 

....  109,866 

2,464 

104,478 

1,553 

YEAR  TO  DATE.. 

....  1,128,358 

25,346 

1,165,514 

13,731 

BANGOR, 

MAINE. 

Doily  Newc-oi 

ROP  Locol . 

27,548 

10,289 

27,235 

8,644 

Preprint  Local . 

9,652 

19,900 

17,049 

15,510 

ROP  Nationol . 

1,671 

1,809 

Clossified... 

15,699 

831 

14,461 

1,131 

Total . 

54,536 

31,020 

60,554 

25,285 

Daily  News*S 

ROP  locol . 

10,702 

1,160 

11,382 

938 

Preprint  Local . 

10,252 

10,504 

10,158 

15,148 

ROP  Notional . 

582 

1,076 

Preprint  National . 

5,307 

3,889 

Classified.. 

12,544 

8,418 

Total . 

39,407 

1 1,664 

31,034 

19,975 

GRAND  TOTAL. ... 

93,943 

42,684 

91,588 

45,260 

YEAR  TO  DATE... 

...  1,179,969 

451,456 

1,113,310 

383,588 

BEATRICE 

,  NEB. 

Daily  Sun-e 

ROP  Locol . . 

14,471 

2,172 

15,193 

2,913 

Preprint  Local . 

17,286 

7,224 

22,253 

14,319 

ROP  Notional . 

890 

1,012 

Preprint  Notional . 

258 

Classified... 

4.980 

724 

3,848 

595 

GRAND  TOTAL  ... 

37,627 

10,120 

42,544 

17,827 

YEAR  TO  DATE... 

...  467,711 

123,580 

506,902 

130,983 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin- 

m 

ROP  Local . 

48,737 

55,997 

Preprint  Locol . 

37,714 

8,381 

42,456 

11,889 

ROP  Notional . 

2,153 

2,530 

Preprint  National . 

68 

24 

408 

Clouified... 

18,326 

18,633 

Total . 

106,998 

8,405 

120,024 

11,889 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Press  &  Sun  Bulletin-S 
ROP  Local . 

23,306 

37,926 

176 

5,093 

6,208 

21,140 

32,228 

361 

4,000 

5,965 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Clossified 

14,489 

16,426 

Totol . 

72,711 

14,489 

63,694 

16,426 

GRAND  TOTAL . 

179,709 

22,894 

183,718 

28,315 

YEAR  TO  DATE; . 

1,897,770 

216,042 

1,937,110 

207,196 

R)St-Herold-m 

ROP  Local . 

Preprint  Lxal . 

ROP  National . 

Preprint  Notional . 

Classified. 

Total . 

News-e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified. 

■IRMINGHAM,  AlA. 

32,830 

3,475 

2,470 

36,889 

75,664 

55,229  17,860 

11,239 

2,521 

45,318 

34,724 

6,236 

3,699 

211 

35,254 

80,124 

63,438 

15,669 

3,794 

448 

47,413 

21,337 

Total . 

114,307 

17,860 

130,782 

21,337 

News-S 

ROP  local . 

35,679 

32,947 

Preprint  Locol . 

16,907 

18,494 

ROP  Notional . 

3,978 

3,788 

Preprint  Nationol . 

2,015 

2,005 

Clossified. 

22,420 

22,733 

Total . 

80,999 

79,967 

GRAND  TOTAL..., 

....  270,970 

17,860 

290,873 

21,337 

YEAR  TO  DATE.., 

...  3,319,962 

205,438 

3,317.838 

236,914 

BiOOMINGTON,  INO. 


Herald'Telephone/Times-eS 


ROP  local . 

43,252 

46,272 

Preprint  Local . 

74,385 

73,080 

ROP  Not'onal . 

919 

1,136 

Preprint  Notional . 

1,749 

1,032 

Clossified... 

27,404 

26.360 

GRW  TOTAL. 

147,709 

147,880 

YEAR  TO  DATE . 

.  1,636,311 

1,540,984 

BOSTON, 

MASS. 

Herold-m 

ROP  local . 

25,897 

23,920 

Preprint  Locol . 

1,095 

3,189 

ROP  National 

11,424 

10,793 

Clossified... 

52,809 

45,001 

Total . 

90,130 

1,095 

79,714 

3,189 

Herald-S 

ROP  Local . 

5,706 

2,280 

5,543 

2,742 

Preprint  Local . 

42,620 

59,395 

ROP  Notional . 

3,637 

3.634 

Preprint  National . 

190 

128 

Clossified... 

9,343 

214 

7,579 

519 

Total . 

18,876 

45,114 

16,884 

62,656 

GRAND  TOTAL . 

109,006 

46,209 

96,598 

65,845 

YEAR  TO  DATE.... 

..  1,307,974 

256,436 

1  245,71 1 

637,140 

BUFFALO. 

y  N.Y. 

News-o/d 

ROP  local . 

44,397 

51,904 

Preprint  Local . 

7,392 

58,912 

11,352 

53,327 

ROP  Notional . 

6,944 

7,408 

Preprint  Notional . 

1,056 

1,090 

Clossified... 

30,798 

28,452 

Total . 

89,531 

59,968 

99,116 

54,417 

News-S 

ROPlncol. 

26,238 

24,393 

Preprint  Locol . 

7,392 

46,572 

7,392 

53,394 

ROP  Nationol 

2,062 

2,705 

Preprint  Nationol . 

4,372 

3,432 

Clossified... 

8,419 

8,093 

Totol . 

44,111 

50,944 

42,583 

56,826 

GRAND  TOTAL . 

133,642 

110,912 

141,699 

111.243 

YEAR  TO  DATE..... 

..  1,716,389 

1,073,036 

1,732,735 

1,047,517 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  local . 

48,078 

65,218 

Preprint  Local . 

107,070 

135,708 

ROP  National . 

2,024 

1,627 

Preprint  Notional . 

6,966 

5,934 

Classified 

28,741 

23,507 

GRAND  TOTAL . 

192,879 

231,994 

YEAR  TO  DATE . 

2,357,539 

2,358,136 

CHARLOTTE,  N.C. 

Observer-mS 

ROP  local . 

95,487 

97,355 

106,363 

86,686 

Preprint  Locol . 

6,076 

73,168 

6,108 

77,502 

ROP  Notional . 

6,393 

411 

7,827 

386 

Preprint  National . 

4,449 

3,341 

Clossified 

107,819 

32,551 

103,345 

25,916 

GRAND  TOTAL . 

220,224 

203,485 

226,984 

190,490 

YEAR  TO  DATE . 

2,739,971 

2,158,304 

2,677,684 

1,942,799 

CHICAGO,  III. 

Daily  Herald-m 

ROP  Locol . 

61,301 

30,057 

54,676 

20,120 

Preprint  Locol . 

2,224 

92,510 

10,863 

56.842 

ROP  Notional . 

748 

367 

592 

218 

Clossified. 

35,916 

32,205 

GRAND  TOTAL . 

100,189 

122,934 

98,336 

77,180 

YEAR  TO  DATE . 

1,441,507 

1,013,014 

1,403,934 

879,549 

CHICAGO,  III. 

Tribune-o/d 

ROP  local . 

107,569 

184,028 

117,404 

184,142 

Preprint  Local . 

25,261 

61,337 

13,385 

54,331 

ROP  Nationol . 

18,401 

5,055 

25,975 

5,129 

Preprint  Notional . 

1,420 

2,390 

Classified . 

48,770 

171,565 

49,067 

143,294 

Total . 

200,001 

423,405 

205,831 

389,286 

Tribune-S 

ROP  local . 

62,748 

61,443 

53,922 

57,732 

Preprint  Locol . 

27,955 

97,616 

36,645 

65,503 

ROP  Notional . 

12,485 

1,583 

14,454 

1,528 

Preprint  National . 

11,363 

2,475 

10,013 

675 

Classified. 

67,683 

10,779 

64,830 

10,958 

Total . 

182,234 

173,896 

179,864 

136,396 

GRAND  TOTAL . 

382,235 

597,301 

385,695 

525,682 

YEAR  TO  DATE;  N/A 

COlUSA, 

CALIF. 

$un-Herold-e 

ROP  Locol . 

6,478 

5,996 

Preprint  Locol . 

66,550 

57,771 

ROP  Notional . 

884 

314 

Classified. 

2,458 

2,878 

GRAND  TOTAL . 

9,820 

9,188 

YEAR  TO  DATE:  N/A 

CONWAY,  ARK. 

Log  Cobin-Denx)crat-e 

ROP  Local . 

24,895 

28,857 

Preprint  Local . 

13,002 

24,102 

ROP  National . 

96 

54 

Classified. 

6,716 

9,034 

GRAND  TOTAL . 

44,709 

62,047 

YEAR  TO  DATE . 

519,451 

567,647 

DETROIT, 

MICH. 

Free  Press-m 

ROP  Local . 

77,800 

25,490 

71,330 

34,860 

Preprint  Local . 

50,505 

57,687 

ROP  Notional . 

8,017 

178 

11,954 

47 

Preprint  Notional . 

171 

Clossified.. 

33,249 

5,155 

32,229 

2,161 

Totol . 

119,066 

81,499 

115,513 

94,755 

Free  Press-S 

ROP  Locol . 

24,007 

1,266 

19,693 

1,636 

Preprint  LkoI . 

2,178 

61,998 

1,996 

61,547 

ROP  Notional . 

2,794 

241 

3,587 

86 

Preprint  Notional . 

5,168 

4,277 

Clossified . 

15,907 

15,816 

Totol . 

44,886 

68,673 

41,092 

67,546 

GRAND  TOTAL . 

163,952 

150,172 

156,605 

162,301 

YEAR  TO  DATE . 

1,874,661 

1,517,694 

1,933,473 

1,361,639 

DETROIT, 

MICH. 

News-o/d 

ROP  local . 

87,100 

27,656 

88,708 

33,893 

Preprint  Local . 

15,636 

27,828 

18,825 

29,505 

ROP  National . 

7,268 

174 

10,414 

360 

Classified.. 

43,537 

40,072 

Total . 

153,541 

55,658 

158,019 

63,758 

40 
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1987 


1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-S 


ROP  Local . 

31,845 

5,699 

30,859 

4,105 

Preprint  Locol . 

21,176 

37,844 

17,198 

40,905 

ROP  Notional . 

4,550 

5,429 

Preprint  Notional . 

5,175 

1,657 

4,127 

182 

Clossifiod.. 

25,279 

23,640 

Total . 

88,025 

45,200 

81,253 

45,192 

GRAND  TOTAL . 

241,566 

100,858 

239,272 

108,950 

YEAR  TO  DATE .... 

..  2,953,812 

927,721 

2,844,805 

899,740 

OUtUQUE, 

IOWA. 

Telegropgh  Heroid-e 

ROP  Locol . 

45,813 

47,599 

Preprint  Locol 

13,080 

14,648 

ROP  Notional 

1,738 

2,980 

Preprint  Notional . 

185 

Classified.. 

23,595 

18,670 

GRAND  TOTAL . 

84,41 1 

83,897 

YEAR  TO  DATE.... 

923,063 

874,687 

EAU  CLAIRE,  WIS. 

Leoder-Telegrom-eS 

ROP  Local . 

43,603 

45,129 

Preprint  Local 

44,926 

39,246 

71.349 

17,718 

ROP  Notional . 

1,204 

1,555 

Preprint  Notional . 

5,060 

4,026 

Clossified.. 

26,314 

23,974 

GRAND  TOTAL . 

..  121,107 

39,246 

146,033 

17,718 

YEAR  TO  DATE:  N/A 


EDMONTON,  ALTA. 

Joumal-mS* 


ROP  Local . 

.  1,240,893 

1,386,155 

Preprint  Locol . 

.  1,141,951 

1,183,867 

ROP  Notionol . 

298,896 

275,474 

Preprint  Notional . 

2,332 

5,211 

Classified.. 

565,020 

541,221 

GRAND  TOTAL . 

..  3,249,092 

3,391,928 

YEAR  TO  DATE:  N/A 


FORT  WORTH,  TEXAS. 

Star-Telegrom-m 


ROP  Locol . 

104,222 

35,156 

99,161 

27,945 

Preprint  Locol . 

47,766 

13,760 

64,814 

6,407 

ROP  Notionol . 

5,121 

7,302 

Clossified... 

177,545 

170,532 

Total . 

334,654 

48,916 

341,809 

34,352 

Stor-Telegrom-e 

ROP  Local . 

83,422 

35,156 

72,399 

27,945 

Preprint  Locol . 

47,766 

13,760 

64,814 

6,407 

ROP  National . 

4,774 

6,914 

Classified... 

136,564 

125,473 

Total* . 

272,526 

48,916 

269,600 

34,352 

Star-Telegram-S 

ROP  Local . 

39,466 

31,221 

38,967 

25,998 

Preprint  Local . 

27,030 

48,280 

33,345 

27,522 

ROP  Notional . 

1,896 

1,533 

Preprint  Notional . 

8,840 

6,175 

390 

Clossified... 

61,189 

62,721 

Total . 

138,421 

79,501 

142,741 

53,910 

GRAND  TOTAL . 

745,601 

177,333 

754,150 

122,614 

YEAR  TO  DATE . 

.  7,834,104 

1,612,894 

8,002,779 

1,470,907 

Post-m 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Clossified . 

FREDERICK,  MD. 

77,163 

120,849 

1,724 

52,957 

75,500 

133,414 

291 

46,967 

Total . 

252,693 

256,172 

News-e 

ROP  Local . 

75,816 

76,896 

Preprint  Local . 

121,605 

133,414 

ROP  Notional . 

1,723 

266 

Classified 

52,766 

46,967 

Total . 

251,910 

257,543 

GRAND  TOTAL . 

504,603 

513,715 

YEAR  TO  DATE . 

..  5,381,450 

5,330,439 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

GKEENSBURG,  PA, 

Tribune-Review-fn 

ROP  Local . 

30,151 

31,175 

Preprint  Local . 

14,131 

11,281 

26,722 

16,860 

ROP  Notional . 

951 

1,525 

Preprint  Notional . 

129 

Clossified. 

26,583 

24,734 

Total . 

71,816 

11,281 

84,285 

16,860 

Tribune-Review-S 

ROP  Local . 

32,068 

27.497 

Preprint  Locol . 

4,669 

67,213 

36,217 

22,864 

ROP  Notionol . 

503 

206 

Preprint  Notionol . 

7,929 

2,469 

Clossified . 

14,021 

13,458 

Total . 

59,190 

67,213 

79,847 

22,864 

GRAND  TOTAL... 

...  131,006 

78,494 

164,132 

39,724 

YEAR  TO  DATE .. 

...  2,047,254 

414,200 

1,902,894 

320,758 

HOPKINSVILLE,  KY. 

New  Era-e 

ROP  Local . 

46,463 

36,348 

ROP  National . 

875 

1,042 

Clossified. 

8,261 

7.410 

GRAND  TOTAL... 

55,599 

44,800 

YEAR  TO  DATE:  N/A 

HOUSTON, 

y  TEXAS. 

Chronicle-a/d 

ROP  Local . 

....  185,396 

20,962 

149,791 

8,025 

Preprint  Local . 

47,180 

129,692 

31,879 

70,565 

ROP  Notionol . 

28,801 

3,774 

25,462 

2,643 

Preprint  Notionol . 

7,756 

4,147 

327 

Clossified. 

242,982 

4,367 

203,124 

4,354 

GRAND  TOTAL... 

....  512,115 

158,795 

414,403 

85,914 

YEAR  TO  DATE .. 

....  5,153,531 

984,404 

4,971,287 

782,114 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

35,420 

19,394 

Preprint  Locol . 

12,951 

34,788 

15,605 

51,479 

ROP  Notionol . 

1,535 

177 

Preprint  Notionol . 

77 

644 

Clossified. 

12,998 

8,541 

GRAND  TOTAL... 

62,981 

34,788 

44,361 

51,479 

YEAR  TO  DATE:  N/A 

INDIANAPOLIS,  IND. 

Star-m 

ROP  Locol . 

99,629 

2,040 

99,337 

1,490 

Preprint  Local . 

9,466 

8,545 

ROP  Notionol . 

4,056 

5,307 

Preprint  Notional . 

125 

Clossified. 

65,155 

65,905 

Total . 

168,840 

11,631 

170,549 

10,035 

News-e 

ROP  Local . 

72,402 

2,040 

68,230 

1,490 

Preprint  Local . 

9,466 

8,545 

ROP  Notional . 

3,563 

4,636 

Preprint  Notional . 

125 

Clossified. 

64,076 

64,915 

Total . 

140,041 

11,631 

137,781 

10,035 

Star-S 

ROP  Local . 

36,308 

35,802 

Preprint  Lxal . 

1,652 

17,162 

1,111 

15,407 

ROP  National . 

1,959 

2,186 

Preprint  Notionol . 

2,728 

2,447 

Clossified. 

53,455 

54,527 

Total . 

96,102 

17,162 

96,073 

15,407 

GRAND  TOTAL... 

404,983 

40,424 

404,403 

35,477 

YEAR  TO  DATE  .. 

...,  4,081,888 

237,990 

4,013,141 

233,738 

LA  GRANDE,  ORE. 

Observer-e 

ROP  Locol . 

14,998 

16,080 

ROP  Notional . 

134 

186 

Classified. 

5,426 

6,651 

GRAND  TOTAL .. 

20,558 

22,917 

YEAR  TO  DATE:  N/A 


lA  HABRA,  CALIF. 


Daily  Stor-Progress-e 
ROP  Local . . 

9,931 

11,077 

Preprint  Local . 

16,157 

14,330 

ROP  Notional . 

10,597 

11,558 

Preprint  Notionol . 

6,716 

4,600 

Clossified. 

2,978 

2.902 

GRAND  TOTAL . 

46,379 

44,467 

YEAR  TO  DATE . 

644,870 

667,866 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LAAAAR,  COLO. 


Dally  N«n-« 

ROP  Local .  8,995 

Preprint  Local .  11,324 

ROP  Notional  362 

Classified.  2,512  _ 

GRAND  TOTAL .  IIW  11,324  9,406 

YEAR  TO  DATE:  N/A 

LINCOLN,  Nf  B. 

Star-Joumal-meS 

ROP  Locol .  65,437  62,237 

Preprint  Locol .  67,629  76,420 

ROP  National  1,411  1,236 

Preprint  Notional _  4,956  4,207 

Classified.  108,381  106,148 

GRAND  TOTAL .  247,814  250,248 

YEAR  TO  DATE .  2,013,970  1,936,483 

LOUISVILLI,  KT. 

Courier-Jouma|.a/d 

ROP  Local .  73,286  21,247  73,749  35,392 

Preprint  Local  36,749  59,128 

ROP  Notional  1,267  1,554 

Classified.  27,007  3,992  23,821  2,728 

Totol .  101,560  61,988  99,124  97,248 

Courier-Joumal-S 

ROP  Local .  44,339  183  40,898  354 

Preprint  Local  67,342  58,503 

ROP  Notional  1,042  1,081 

Preprint  Notional .  4,876  3,976 

Classified.  12,341  10,424  _ 

Total .  57,722  72,401  52,403  62,833 

GRAND  TOTAL .  159,282  134,389  151,527  160,081 

YEAR  TO  DATE .  1,751,664  1,566,777  1,795,226  1,573,161 

MANCHESTIR,  N.H. 

Union  Leoder-m 

ROP  Local .  47,275  50,668 

ROP  Notional .  3,619  3,617 

Clossified .  35,315  43,089 

Totol .  86,209  97,374 

News-S 

ROP  Local .  24,409  23,269 

ROP  Notional .  518  667 

Classified .  18,125  21,512 

Totol .  43,052  45,448 

GRAND  TOTAL .  129,261  142,822 

YEAR  TO  DATE .  1,788,888  1,836,689 

MONTERiY,  CALIF. 

Peninsula  Herald-m 

ROP  Locol .  47,273  46,503 

Preprint  LmoI .  70,464  4,210  89,898  3,056 

ROP  National  3,204  1,880 

Classified.  30,253  29,087  _ 

Total .  151,194  4,210  167,368  3,056 

Herald-S 

ROP  Local .  12,350  12,363 

Preprint  Local .  61,896  29,690 

ROP  Notional  132  148 

Clossifwl  8,076  7,965  _ 

Totol .  82,454  50,166 

GRAND  TOTAL .  233,648  4,210  217,534  3,056 

YEAR  TO  DATE ......  2,211,852  74,532  2,150,833  38,654 

MONTREAL.  QUE. 

Gozette-mS* 

ROP  Local  1,209,907  1,329,714 

Preprint  Local  709,832  836.950 

ROP  Notional  357,588  401.724 

Preprint  Notional .  1,872  79,270 

Classified  591,886  547,527 

GRAND  TOTAL .  2,871,085  3,195,185 

YEAR  TO  DATE .  38, 1 1 5,367  38,028,01 1 


Note:  Figures  given  in  Modular  agate  lines 

MUNCIE,  INO. 


Stor-m 

ROP  Local .  31,392  38,840 

Preprint  Local .  5,951  6,245 

ROP  Notional .  1,579  1,872 

Preprint  Notional .  73  77 

Classified.  12,980  13,754 

Total .  51,975  60,788 


(Conimued  on  page  42) 
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(Continued  from  page  41) 

1988 

1987 

Full  RUN 

PART  RUN 

Full  RUN 

PART  RUN 

Press-e 

ROP  local . 

9,776 

10,882 

Preprint  Locol . 

10,046 

9,792 

ROP  Notional . 

418 

383 

Preprint  Notional . 

392 

210 

Clouified 

4.929 

5,763 

Totol . 

25,S6I 

27,030 

Stor-S 

ROP  local . 

40,410 

48,255 

Preprint  Local . 

12,978 

11,644 

ROP  Notional . 

1,687 

1,875 

Preprint  Notional . 

73 

77 

Ckissified . 

15,790 

16,682 

Total . 

70,938 

78,533 

GRAND  TOTAL 

148,474 

166,351 

YEAR  TO  DATE 

.  1,333,592 

1,396,435 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local . 

61,878 

70,868 

Preprint  Local . 

20,189 

30,706 

ROP  Notionol . 

2,587 

4,071 

Clossified 

32,565 

30,543 

Total . 

117,219 

136,188 

Bonner-e 

ROP  locol . 

61,237 

71,714 

Preprint  Local . 

20,189 

30,406 

ROP  Notional . 

2,553 

3,891 

Clossified 

32,180 

29,935 

Total . 

116,159 

135,946 

Tennesseon-S 

ROP  Locgt . 

42,114 

40,473 

Preprint  Local . 

42.726 

38,306 

ROP  Notionol . 

1,373 

1,496 

Preprint  National . 

5,104 

3,940 

Classified. 

16,118 

17,318 

Total . 

107,435 

101,533 

GRAND  TOTAL. 

.  340,813 

373,667 

YEAR  TO  DATE 

.  3,958,206 

3,990,120 

NEW  BRUNSWICK,  NJ. 

Centrol  Jersey  Home  News*a/d 

ROP  local . 

49,122 

46,527 

Preprint  Local . 

27,640 

27,462 

ROP  Notional . 

3,968 

3,501 

Preprint  National . 

650 

Classified. 

25,109 

26,381 

Total . 

....  108,560 

106,120 

Central  Jersey  Home  News-S 

ROP  local . 

17,600 

20,619 

Preprint  Locol . 

82,821 

61,388 

ROP  Notional . 

663 

686 

Preprint  Notional . 

130 

Clossified 

12,789 

15,672 

Total . 

115,538 

98,578 

GRAND  TOTAL 

....  224,098 

204,698 

YEAR  TO  DATE 

....  2,220,317 

2,141,887 

NEW  HAVEN,  CONN. 

Register-m 

ROP  Local . 

61,095 

16,607 

63,801 

14,506 

Preprint  Lwal . 

20,412 

21,420 

17,136 

27,972 

ROP  Notional . 

5,377 

96 

6,519 

Preprint  Notionol . 

252 

Clossified. 

31,534 

34,096 

Totol . 

118,418 

38,375 

121,552 

42,478 

Registers 

ROP  locol . 

36,062 

38,866 

Preprint  Local . 

50,778 

43,155 

57,078 

36,036 

ROP  Notional . 

1,484 

1,646 

Preprint  National . 

8,694 

6,426 

Clossified. 

17,265 

17,459 

Total . 

114,283 

43,155 

121,475 

36,036 

GRAND  TOTAL. 

....  232,701 

81,530 

243,027 

78,514 

YEAR  TO  DATE 

....  2,892,007 

904,419 

2,840,515 

838,224 

*lndicates  newspapers 

reporting  figures  in 

lines. 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NIW  YORK,  N.Y. 

Times-mS 


ROP  locol . 

....  170,833 

70,556 

175,314 

66,636 

Preprint  Local . 

41,780 

42,399 

ROP  National . 

84,234 

16,350 

92,495 

7,985 

Preprint  Notional . 

8,716 

119 

5,171 

Clossified 

75,254 

7,733 

80,691 

7,770 

GRAND  TOTAL... 

....  330,321 

145,135 

348,619 

129,961 

YEAR  TO  DATE.. 

....  4,113,197 

1,714,806 

4,463,232 

1,696,452 

ONTARIO 

,  ORE. 

Argus  Observer-eS 

ROP  Local . 

17,229 

21,537 

Preprint  Local . 

39,216 

31,283 

ROP  Notional . 

326 

243 

Classified 

7,132 

10,105 

GRAND  TOTAL... 

63,903 

63,168 

YEAR  TO  DATE .. 

....  664,304 

568,915 

OHAWA 

,  ILL. 

Daily  Times-e 

ROP  Local . 

20,472 

22,145 

Prepront  Local . 

39,125 

32,207 

ROP  National . 

566 

768 

Classified . 

5,924 

7,368 

GRAND  TOTAL... 

66,087 

62,488 

YEAR  TO  DATE .. 

....  670,689 

683,239 

PANAMA  CITY,  FLA. 

News-Herold-mS 

ROP  local . 

71,539 

76,569 

Preprint  Local . 

48,122 

73,022 

ROP  National . 

960 

996 

Preprint  Notionol . 

100 

96 

Classified 

40,708 

41,480 

GRAND  TOTAL.. 

..  161,429 

192,163 

YEAR  TO  DAVE.., 

...  1,999,014 

2,118,455 

PHOENIX, 

ARIZ. 

Arizona  Republic-m 

ROP  Local 

122,548 

4,826 

152,580 

4,344 

Preprint  Local . 

81,594 

33,888 

83,441 

22,198 

ROP  Notionol . 

8,839 

9,278 

Preprint  Notional . 

88 

264 

Clossified 

101,747 

1,286 

108,595 

738 

Totol . 

314,816 

40,000 

354,158 

27,280 

Gazette-e 

ROP  local . 

...  110,158 

5,118 

135,294 

4,546 

Preprint  Locol . 

81,594 

33,888 

83,441 

22,198 

ROP  Notional . 

9,177 

8,924 

Preprint  National . 

88 

264 

Classified 

101,449 

1,428 

108,422 

803 

Total . 

302,466 

40,434 

336,345 

27,547 

Republic -S 

ROP  Local . 

53,256 

61,318 

Preprint  Locol . 

82,202 

73,287 

ROP  Notionol . 

3,808 

3,559 

Preprint  Notional.... . 

8,912 

7,672 

Classified 

54,175 

60,068 

Totol . 

202,353 

205,904 

GRAND  TOTAL 

819,635 

80,434 

896,407 

54,827 

YEAR  TO  DATE 

7,895,901 

495,713 

8,467,515 

343,634 

PORTLAND, 

MAINE. 

Press-Herald-m 

ROP  local . 

47,769 

42,104 

Preprint  Local . 

27,989 

27,347 

ROP  Notionol . 

2,420 

3,562 

Clossified 

23,459 

19,999 

Total . 

...  101,637 

93,012 

Express-e 

ROP  local . 

36,903 

34,143 

Preprint  Local . 

24,297 

23,042 

ROP  Notional . 

2,355 

3,516 

Classified . 

21,438 

17,809 

Total . 

84,993 

78,510 

Telegram-S 

ROP  locol . 

32,395 

30,646 

Preprint  Local . 

39,681 

34,991 

ROP  National . 

686 

736 

Preprint  Notionol . 

3,563 

2,876 

Clossified 

22,327 

22,209 

Totol . 

98,652 

91,458 

GRAND  TOTAL.  .. 

...  285,282 

262,980 

YEAR  TO  DATE ... 

...  2,886,045 

2,955,554 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PROVIDENCE,  R.l. 


Journol-m 


ROP  local . 

81,484 

19,643 

88,546 

20,953 

Preprint  Locol . 

32,315 

100,918 

'27,454 

156,755 

ROP  Notionol . 

7,521 

7,284 

Preprint  National . 

22,997 

20,396 

Classified 

42,642 

1,827 

38,671 

1,291 

Totol . 

163,961 

145,385 

161,954 

199,395 

Bulletin-e 

ROP  Locol . 

66,714 

19,643 

65,456 

20,953 

Preprint  Locol . 

23,552 

100,918 

27,454 

156,755 

ROP  National . 

7,159 

6,814 

Preprint  Notional . 

22,997 

20,396 

Clossified . 

36,060 

1,827 

32,481 

1,291 

Totol . 

133,485 

145,385 

132,205 

199,395 

Journal-S 

ROP  Local . 

46,415 

53,735 

Preprint  Local . 

61,676 

127,756 

59,836 

108,608 

ROP  Notionol . 

2,348 

4,248 

Preprint  Notional . 

8,342 

579 

7,147 

Classified . 

24,117 

21,713 

Total . 

142,899 

128,335 

146,680 

108,600 

GRAND  TOTAL . 

440,345 

419,105 

440,839 

507,398 

YEAR  TO  DATE . 

4,027,196 

3,851,395 

3,958,841 

3,159,506 

RALEIGH 

N.C. 

News  &  Observer-mS 

ROP  local . 

99,870 

1,790 

105,604 

3,916 

Preprint  Local . 

1,784 

14,892 

2,748 

16,423 

ROP  National . 

9,024 

78 

9,591 

309 

Preprint  Notionol . 

7,590 

1,156 

6,057 

225 

Classified 

119,819 

119,206 

Total . 

238,087 

17:916 

243,206 

20,873 

Times-e 

ROP  local . 

45,181 

1,790 

55,355 

Preprint  Local . 

5,986 

691 

6,764 

1,538 

ROP  Notional . 

5,866 

17 

6,388 

Preprint  Notional . 

520 

132 

130 

Classified 

63,143 

45,388 

Total . 

120,696 

3,498 

114,027 

1,668 

GRAND  TOTAl . 

358,783 

20,414 

357,233 

22,541 

YEAR  TO  DATE . 

4,555,890 

246,797 

4,852,559 

195,666 

READING 

,  PA. 

Eogle-Times-e 

ROP  local . 

52,446 

59,255 

Preprint  Locol . 

24,552 

35.607 

ROP  National . 

1,46G 

1,601 

ClossifM 

39,577 

34,720 

Total . . 

118,035 

131,083 

Eogle-S 

ROP  local 

31,098 

32,615 

Preprint  Local . 

23,435 

21,715 

9,945 

17,845 

ROP  National . 

714 

784 

Preprint  Notional . 

5,580 

4,140 

Classified 

18,531 

15,644 

Totol . 

79,358 

21,715 

63,108 

17,845 

GRAND  TOTAL . 

197,393 

21,715 

194,191 

17,845 

YEAR  TO  DATE . 

2,262,252 

208,745 

2,186,055 

167,475 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

62,335 

3,181 

61,558 

Preprint  Local . 

21,054 

33,959 

ROP  National . 

6,354 

15 

6,522 

Preprint  Notional . 

2,608 

1,456 

Clossified 

32,608 

31,202 

Total . 

122,351 

.5,804 

133,241 

1,456 

News  Leoder-e 

ROP  Local . 

40,160 

2,412 

42,772 

4,010 

Preprint  Locol . 

18,736 

29,249 

ROP  Notionol . 

5,661 

6,743 

Preprint  Notional . 

2,035 

588 

Clossified 

29,635 

27.757 

Total . 

94,192 

4,447 

106,521 

4,598 

Tinf>es-0ispatch-S 

ROP  Local . 

32,510 

31,590 

Preprint  Locol . 

37,322 

31,192 

ROP  Notionol . 

1,201 

1.415 

Preprint  Notional . 

4,853 

3,050 

Clossified 

19,486 

19,767 

Total . 

95,372 

87,014 

GRAND  TOTAL . 

311,915 

10,251 

326,776 

6,054 

YEAR  TO  DATE . 

3,707,548 

116,715 

3,770,717 

89,405 
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Press-Enterprise-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

RIVERSIDE, 

CALIF. 

SANTA  MONICA,  CALIF 

Spokesmon-Review-S 
ROP  Locol . 

13,387 

14,108 

79,732 

170,202 

6,278 

8,600 

74,368 

21,967 

78,639 

161,916 

6,541 

7,224 

72,326 

20,034 

36,761 
*  11,148 
4,481 
32,504 

41,722 

7,450 

5.789 

33,322 

Preprint  Local . 

8,885 

8,953 

Preprint  Local . 

ROP  Notional . 

ROP  Notionol . 

Preprint  Notionol . 

Classified. 

997 

770 

10,576 

1,183 

675 

10,010 

Clossified . 

133 

130 

GRAND  TOTAL . 

84,894 

88,283 

Totol . 

34,615 

X929 

GRAND  TOTAL . 

339,180 

22,100 

326,646 

20,164 

YEAR  TO  DATE . 

971,252 

927,309 

YEAR  TO  DATE . 

3,593,624 

215,988 

3,473,522 

222,448 

SCOnSRLUFF,  NER. 

YEAR  TO  DATE.™ 

1,894,785 

1.832,609 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  Local .  114,512  18.001 

129,435 

16,348 

Star-Herald-mS 

ROP  Local . 

Preprint  Local . 

33,158 

4.879 

1,095 

9,915 

49,047 

555,840 

23,686 

37,161 

7,999 

1,258 

1,141 

8,941 

56,500 

557,199 

33,930 

Post-Stondord-m 

SYRACUSE 

45.422 

61,203 

3,954 

19,086 

N.Y. 

19,981 

48,058 

16,229 

Preprint  Local 

ROP  National 

Preprint  Notionol . 

158,512 

16,179 

9,360 

27,052 

148,184 

15.548 

14,105 

23.494 

Preprint  Notionol . 

Clossified. 

65 

185 

34,115 

297,050 

Preprint  Local . 

ROP  Notional . 

Clossified. 

63,818 

3,597 

17,460 

Classified.. 

GRAND  TOTAL . 

181,628 

480,191 

2,810 

47,863 

177,099 

484,371 

1,684 

41,526 

tjkAND  lOIAL . 

YEAR  TO  DATE . 

324,435 

Totol . 

129,665 

19,981 

132,933 

16,229 

YEAR  TO  DATE:  N/A 

SEATTLE,  \ 

46,415 

Herald  Joumol-e 

ROP  Local . 

47,450 

8,655 

50,235 

7,380 

Post-Dispotch-m 

ST.  LOUIS,  MO. 

Post-Intelligencer-m 

46,504 

Preprint  Local . 

ROP  Notional . 

70,890 

4,184 

76,894 

3,559 

ROP  local . 

67,021 

32,178 

71,943 

33,532 

Preprint  Local . 

60,595 

70,240 

Classified. 

19,508 

19,003 

Preprint  Local . 

13,700 

20,120 

11,933 

12,727 

142,032 

8,655 

149,691 

7,380 

ROP  Notionol . 

Classified.. 

4,297 

49,295 

853 

5,651 

45,128 

110 

Preprint  National . 

47,832 

955 

39,114 

1,019 

134,313 

33,031 

142,842 

33,642 

Total . 

106,180 

61,550 

98,345 

71,259 

ROP  Local . 

24,527 

283 

24,573 

873 

Preprint  Locol . 

55,976 

60,065 

Post-Dispotch-S 

ROP  Local . 

34,816 

41,718 

656 

Times-e 

68,389 

78,638 

ROP  Notionol . 

Preprint  Notional . 

802 

5,877 

734 

4,193 

Preprint  Local 

ROP  National . 

Preprint  National . 

66,629 

58,610 

Preprint  Local . 

ROP  Notionol . 

64,681 

2,028 

78 

99.349 

1,355 

50 

Classified 

13,422 

12,643 

2,842 

5.918 

3.776 

4,494 

12,872 

14,390 

Totol . 

100,604 

283 

102,206 

873 

Classified. 

29,193 

28,537 

60,631 

55,556 

GRAND  TOTAL. .. 

372,301 

28,919 

384,832 

24,482 

Totol . 

139,398 

137,135 

656 

141,892 

66,787 

148,584 

100,754 

YEAR  TO  DATE  ... 

.  4,166,950 

273,933 

4,192,601 

242,200 

GRAND  TOTAL . 

273,711 

33,031 

279,977 

34,298 

T  t  1  t  II' 

YEAR  TO  DATE:  N/A 

29,174 

69,528 

4,641 

5,490 

29,099 

25,697 

TOLEDO, 

OHIO 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

5,410 

37,394 

4,087 

4,417 

28,776 

2.364 

Btode-e 

62,116 

65,147 

Union-Tribune-meS 
ROP  Local 

242,889 

26,266 

331,111 

34,093 

Preprint  Local . 

ROP  Notionol 

37,620 

2,766 

44,550 

3,232 

Preprint  Local . 

ROP  National . 

104,718 

37.175 

29,652 

1,450 

160,172 

50,352 

Totol . 

137,932 

5,410 

100,371 

2.364 

Clossified 

19,769 

18,670 

47,922 

1,704 

Totol . 

122,273 

131,599 

Preprint  Notionol . 

3,766 

3,056 

6,632 

218,292 

GRAND  TOTAL . 

386,004 

133,747 

347,300 

174,377 

GRAND  TOTAL . 

568.752 

60,424 

746,129 

86,149 

YEAR  TO  DATE...... 

4,067,070 

1,373,618 

4,033,712 

1,552.068 

ROP  Local 

29,787 

26,521 

YEAR  TO  DATE .  7,339,444  763,003  7,436,649 

SAN  FRANCISCO,  CALIF. 

834,263 

News-Star-mS 

SHAWNEE 

OKLA. 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified 

64,284 

1,204 

7,788 

11,596 

57,288 

1,734 

6,468 

11,447 

Chronicle*ni 

44,727 

97,818 

20,230 

13,449 

40,805 

61,918 

22,097 

16,626 

ROP  Local . 

Preprint  Local . 

44,276 

42,536 
24  035 

Total . 

.  114,659 

103,458 

Preprint  Locol . 

501 

450 

GRAND  TOTAL.  . 

236,932 

235,057 

1,638 

1,085 

Clossified 

9,534 

10,592 

YEAR  TO  DATE  ... 

..  2.454,084 

2,414,693 

Preprint  Notionol . 

780 

GRAND  TOTAL . 

82,319 

77,613 

TOPEKA, 

KAN. 

Clossified . 

50,871 

51, //6 

Total . 

213,646 

15,087 

177,376 

17,711 

Capitol  Joumol-mS 

71,942 

49,977 

Exominer-e 

ROP  Local . 

40,590 

12,105 

37,837 

15,798 

Times-mS 

SHREVEPORT,  LA. 

71,873 

Preprint  Lxol . 

ROP  Notionol . 

32,054 

1,065 

66,403 

4,193 

34,927 

1,905 

67,304 

Preprint  Local . 

ROP  Notional 

97,818 

18,616 

1,777 

61,918 

20,895 

780 

976 

Preprint  Locol . 

38,550 

2,807 

4,816 

17,397 

29,985 

35,274 

2,729 

3.998 

33,284 

Preprint  Notional . 

Clossified 

24,557 

20,119 

3, 735 

ROP  Notionol . 

Preprint  Notionol . 

GRAND  TOTAL.  .. 

129,618 

70,596 

106,928 

71,039 

Clossifwd. 

50,482 

51,639 

19,275 

YEAR  TO  DATE... 

.  1,278,422 

767,163 

1,177,869 

659,185 

207,506 

13,882 

173.069 

16,774 

129,810 

29,985 

133,149 

33,284 

TORRANCE 

,  CALIF. 

Exominer-Chronicle-S 

26,865 

3,805 

27,727 

3,354 

Joumal-e 

39,836 

19,784 

1,846 

16,868 

Doily  Breeze-eS 

ROP  Local . 

80,819 

81,2X 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Clossified. 

52,586 

11,571 

18,785 

25,412 

120 

51,560 

12,372 

14,950 

25,347 

43 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

U^TOS 

1,705 

16,073 

13,063 

86 

7,760 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clarified 

113,109 

4,829 

9,360 

71,795 

103,829 

6,519 

6,760 

72,380 

Total . 

135,219 

3,925 

131,956 

3,397 

75,089 

13,149 

78,334 

7,760 

GRAND  TOTAL... 

279,912 

270.718 

GRAND  TOTAL . 

556.371 

32,894 

482,401 

37,882 

YEAR  TO  DATE.. 

..  2,925,647 

2,887,098 

YEAR  TO  DATE  .  .. 

5,358,462 

372,693 

5,072,412 

355,248 

GRAND  TOTAL . 

204,899 

43,134 

211,483 

41,044 

YEAR  TO  DATE..... 

2,416,882 

342,789 

2,584,302 

327,791 

World-m 

TULSA,  OKLA. 

SANTA  ANA,  CALIF. 

SPOKANE 

WASH. 

59,814 

3,450 

64,333 

3,555 

Orange  County  Registcr-a/d 

POP  1  oral  211.526 

216,024 

Spokesmon-Review-m 

Preprint  Locol . 

7,623 

1.182 

10,018 

2,050 

1,240 

15 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

136,700 

17,780 

8,834 

225,280 

149,117 

18,716 

5,025 

209,051 

36,893 

8.182 

2,594 

23,523 

37,297 

ROP  Notional . 

Preprint  Local . 

11,327 

2,881 

22,366 

Preprint  Notionol . 

Classified . 

34,704 

37 

29,444 

Classified 

Totol . 

...  104,587 

4,632 

105,932 

4,810 

GRAND  TOTAL . 

600,120 

597,933 

Totol . 

71,192 

73,871 

YEAR  TO  DATE .... 

.  7,036,021 

6,856,262 

Chronicle-e 

ROP  Local . 

58,424 

2,950 

66,058 

3,555 

36,868 

37,693 

Preprint  Local . 

7,397 

1,044 

10,125 

1,240 

‘Indicates  newspapers  reporting  figures  in 

Preprint  Local . 

5,362 

2,595 

23,139 

8,011 

2,881 

22,291 

ROP  Notional . 

Clossified . 

2,414 

32,609 

28,843 

100,844 

3,994 

107,043 

4,810 

lines. 

Total . 

67,964 

70,876 

(Continued 

on  pa^e  44) 
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1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WorU-S 

ROP  Local .  30,081  2,293  30,197 

Preprint  Local .  10,014  11,096 

ROP  Notional  1,568  1,602 

Preprint  Notionol .  1,440  1,379 

Ckusified .  18,544  16,288 

Total .  61,647  2,293  60,562  _ 

GRAND  TOTAL .  267,078  10,919  273,537  9,620 

YtARTODATE .  5,753,598  197,397  6,218,772  313,896 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local .  24,633  28,553 

Preprint  Local .  29,025  43,258 

ROP  Notional  842  1,325 

Ckissified.  22,646  21,368 

Totol .  77,146  94,504 

Observer-Reporter-S 

ROP  Local .  9,397  8,485 

Preprint  Local .  38,829  30,186 

Clossified..  3,953  5,453 

Totol .  52,179  44,124 

GRAND  TOTAL .  129,325  138,628 

YEAR  TO  DATE .  1,428,820  1,415,781 

WATEKVILLE,  (MAINE. 

Sentinel -m 

ROP  Local .  32,498  3,363  32,945  3,433 

Preprint  Local .  31,661  4,020  34,957  6,060 

ROP  Notional .  666  1,600 

Clossified .  19,832  _  19,725  _ 

GRAND  TOTAL .  84,657  7,383  89,227  9,493 

YEAR  TO  DATE .  1,008,926  98,914  958,773  111,126 

WEST  PLAINS,  MO. 

Doily  Quil|.e 

ROP  Local .  13,057  13,297 

ROP  Notionol  325  243 

Classified..  2,332  2,648 

GRAND  TOTAL .  15,714  16,188 

YEAR  TO  DATE .  193,856  194,470 

WINDSOt,  ONT. 

Starve* 

ROPLocol .  946,303  1,063,933 

Preprint  Locol  1,001,332  1,105,709 

ROP  National  141,794  143,708 

Preprint  Notional .  53,789  24,629 

Classified.  334,240  296,511 

GRAND  TOTAL .  2,477,458  2,634,490 


YEAR  TO  DATE;  N/A 

Note;  Figores  given  in  modulor  agate  line 

WINSTON-SALEM,  N.C. 


Joumal-m 

ROPLocol .  67,865  21,629  72,097  16,162 

Preprint  Local  3,752  34,482  6,828  35,339 

ROP  Notional  3,869  4,199 

Clossified  44,565  _  42,201  _ 

Totol .  120,051  56,111  125,325  51,501 

Joumol-S 

ROP  Local  24,474  27,650 

Preprint  Local .  10,026  24,807  8,046  24,538 

ROP  Notional  816  755 

Preprint  Notional .  5,104  4,201 

Clossified.  13,516  14,369  _ 

Total .  53,936  24,807  55,021  24,538 

GRAND  TOTAL .  173,987  80,918  180,346  76,039 

YEAR  TO  DATE .  1,984,134  933,789  2,124,598  761,453 


‘Indicates  newspapers  reporting  figures  in 
lines. 

Toys  collected 
for  needy  kids 

The  Merrimack  Valley  Advertiser 
in  Tewksbury,  Mass.,  collected  over 
3,000  toys  from  its  readers  for  needy 
children  during  the  holiday  season. 


Boycott 

(Continued  from  page  21) 

NNPA’s  Davis  said. 

“Japanese  companies  do  not 
advertise  at  all  in  the  black  press,”  he 
said. 

So  this  summer,  the  NNPA  began  a 
campaign  to  urge  blacks  to  buy 
American  rather  than  Japanese. 

Every  week,  NNPA  news  editor 
Chester  A.  Higgins  Sr.  sends  member 
papers  a  news  article  about  develop¬ 
ments  in  the  campaign. 

Black  newspapers  have  helped 
spread  the  protest. 

For  example,  in  calling  for  “a  full 
boycott  of  all  Japanese  products,” 
the  Chicago  Defender  also  altered  the 
93-year-old  statement  of  principles 
adopted  by  founder  Robert  S.  Abbott. 

The  first  point  —  “American  race 
prejudice  must  be  destroyed”  —  was 
changed  to  “World  race  prejudice 
must  be  destroyed.” 

NNPA’s  Higgins  and  Davis  have 
met  with  Japanese  officials  to  explain 
the  campaign. 

Addendum 

The  categories  and  winners  of  the 
Overseas  Press  Club  awards  competi¬ 
tion  were  omitted  from  the  1989 
Directory  of  Journalism  Awards  and 
Fellowships.  Awards  made  in  1988 
were:  Best  daily  newspaper  or  wire 
service  reporting  from  abroad: 

Margaret  Ellen  Hale:  Gannett 
News  Service. 

Best  daily  newspaper  or  wire  service 
interpretation  on  foreign  affairs: 

Karen  Elliot  House,  Youssef  Ibra¬ 
him,  Philip  Rezvin,  Barbara  Rose- 
wicz,  James  Paul  Sterba  and  Lee 
Lescaze:  The  Wall  Street  Journal. 
Best  photographic  reporting  from 
abroad  requiring  exceptional  cour¬ 
age  and  enterprise: 

Janet  Knott:  The  Boston  Globe. 
Best  photographic  reporting  from 
abroad  for  magazines  andlor  books: 

Sabastio  Salgado:  The  New  York 
Times  magazine. 

Best  photographic  reporting  from 
abroad  for  newspapers  and  or  wire 
services: 

Gary  Porter:  The  Milwaukee  Jour¬ 
nal. 

Best  radio  spot  news  from  abroad: 
CBS  News  Radio. 

Best  radio  interpretation  or  documen¬ 
tary  of  foreign  affairs: 

CBS  News. 

Best  tv  spot  news  reporting  from 
abroad: 

NBC  Nightly  News  with  Tom  Bro- 
kaw. 

Best  tv  interpretaion  or  documentary 


One  measure  of  success,  however, 
was  a  letter  Japan’s  Ministry  of  Inter¬ 
national  Trade  and  Industry  (MITI) 
sent  to  the  Japan  Advertisers  Associ¬ 
ation  this  fall. 

The  letter  directed  advertisers  to 
“approach  different  races  and  ethnic 
groups  with  respect  and  understand¬ 
ing”  and  to  avoid  “stereotypical  por¬ 
trayals  or  caricatures  in  product 
development  and  commercial  adver¬ 
tising.” 


Medicine 

(Continued  from  page  19) 

Center  for  Scientific  Anomalies 
Research,  warned  that  many  promot¬ 
ers  of  nonsense  do  not  look,  sound  or 
act  like  cranks  or  snake-oil  peddlers. 

“As  journalists,  we  are  lied  to 
every  day  of  our  professional  lives,” 
said  Mark  Bloom,  editor  of  Physi¬ 
cian’s  Weekly.  “In  science  and  medi¬ 
cal  reporting,  the  lying  is  much  more 
sophisticated,  but  that’s  what  we  do 
for  a  living,  we  sift  through  lies.” 

on  Foreign  Affairs: 

Brian  Ellis:  CBS  Network  News. 
Best  magazine  reporting  from 
abroad: 

David  Zucchino:  The  Philadelphia 
Inquirer. 

Best  general  magazine  article  on  for¬ 
eign  affairs: 

Strobe  Talbert,  James  O.  Jackson, 
John  Kohan,  Ken  Olsen,  Thomas  A. 
Sanction  and  Walter  Isaacson:  Time 
magazine. 

Best  cartoon  on  foreign  affairs: 

Herbert  Block:  The  Washington 
Post. 

Best  business  andlor  economic 
reporting  from  abroad for  magazines: 

Larry  Armstrong,  Barbara  Buell, 
Michael  Berger,  Amy  Borrus,  Neil 
Gross,  Steven  Dryden,  William  Hol¬ 
stein,  William  Glasgall  and  Robert 
Dowling:  Business  Week. 

Best  business  andlor  economic 
reporting  from  abroad  for  newspa¬ 
pers  andlor  wire  services: 

James  Allen  Flannery:  Omaha 
World-Herald. 

Best  book  on  foreign  affairs: 

Raymond  Bonner:  Times  Books. 
For  the  foreign  correspondent  in  any 
medium  showing  concern  for  the 
human  condition: 

Joseph  Allbright,  Marcia  Kunstel 
and  Rick  McKay:  Cox  Newspapers. 

For  additional  information  please 
contact  Morton  Frank,  Awards  Com¬ 
mittee  Chairman,  Overseas  Press 
Club,  310  Madison  Avenue,  Suite 
2116,  N.Y.,  N.Y.  10017. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifled  Advertising 

ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


ALMANACS 

TIDE/SUN/MOON/PLANET  TABLES. 
Ten-year-old  company  provides 
publishers  with  low  cost,  localized 
almanac  tables  for  up  to  one  year  in 
advance.  Choice  of  camera-ready  copy, 
modem,  PC  disk.  Call  TIME  &  TIDE  at 
1-800-344-TIDE.  In  Mass  (508) 
627-9428  (collect). 

ANIMALS 

PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 

AUTOMOTIVE 

AUTO  ROAD  TEST  COLUMN  w/photo, 
weekly.  Free  -  need  exposure,  not 
money.  (714)  761-3204  or  2770  W. 
Lincoln,  No.  49,  Anaheim,  CA  92801. 

COMPUTERS 

COMPUTER  TRENDS  -  Weekly  column, 
700  words  -  Reviews,  tips,  business 
trends.  Excellent  advertiser  draw. 
Features  also  available.  Brokerage, 
2305  Froebel  Dr.,  Escondido,  CA 
92025,  (619)  739-9305. 

HUMOR 

WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 

MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

TRAVEL 

BEEF  UP  YOUR  TRAVEL  PAGES 

No  matter  what  travel  you  now  receive, 
take  a  look  at  lively  new  “Our  Globe." 
Already  sold  in  many  U.S.  mkts.  Inch 

•  Photos  and  “If  You  Go"  sidebar. 

•  Short,  750  words,  easy  to  dummy. 
Written  for  average  people,  not  the  rich. 
Samples  &  rates,  call  or  write  now:  Dick 
Skuse,  Box  247,  Newark,  CA  94560. 
(415)  794-6961. 

Editor  &  Publisher 
Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 

BUSINESS  OPPORTUNITIES 

103-year-olcl  weekly/job  printing  shop 
in  Mich.  U.P.  Gross  $240,000.  Great 
Husband/wife  potential.  Live  in  God’s 
Country  and  still  make  a  buck.  What 
more  can  you  ask?  Write  News,  PO  Box 
46,  Newberry,  Ml  49868. 


BOATING  NEWSPAPER.  Northern  Cali¬ 
fornia's.  Twice-monthly  issues.  Estab¬ 
lished  5  years.  One/half  ownership, 
working  partner  sought.  “Longitude 
122",  1150  Marina  Village  Pkwy., 
Suite  103,  Alameda,  CA  94501.  (415) 
865-0120.  Jerry. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electrbn  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MERGER  ACQUISITION  SALE 
OR  APPRAISAL 

Let  18  years  negotiating  experience 
assist  you  in  acquiring,  merging  or  sell¬ 
ing  a  media  property.  Stockholders  with 
a  minority  interest  are  also  welcome. 
Contact: 

Faulk  International 
2  Wall  Street 
New  York,  NY  10005 
(212)  619-5666 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


NEWSPAPER  BROKERS 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


NEWSPAPER  CONSULTANTS 
Extensive  hands-on  experience  in  all 
aspects  of  major  dailies  and  weeklies, 
offers  turn-around  advice,  business 
planning,  general  operations  and 
management  assistance,  systems 
design  and  implementation.  We  are  a 
management  company  not  brokers, 
offices  in  Florida,  III.,  and  Mass. 
Management  advisory  services  (904) 
434-8600  or  (508)  896-9350. 


NEWSPAPERS  FOR  SALE 

CENTRAL  CONNECTICUT 
Free  weekly  newspaper,  16K,  monthly 
shopper,  6K.  Both  profitable,  both  for 
$175,000.  Call  Bob  Taylor  (203) 
342-4730. 


CHICAGO  SUBURBANS  serving 
affluent  cities-communities,  central 
printing  plant.  Grosss  $2.7  million. 
Cash,  some  terms,  desire  quick  sale. 
WESTERN  IOWA  non-competitive 
weekly,  gross  $410,000,  with  real 
estate,  $440,000.  $110,000  cash 
flow.  Terms. 

CATTLE  FARM  newpapers,  magazines, 
western  US,  headquartered  in  major 
city,  $1.5  million,  profitable.  $1.75 
million,  negotiable,  terms. 

WESTERN  ISOLATED  county  seat  non¬ 
competitive  weekly,  plus  interest  in 
central  plant,  $27(5,000  gross,  should 
be  $350,000-$400,000.  Needs  new 
publisher  to  develop.  Serve  area  larger 
than  Delaware.  Terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  City,  MO  64111. 


MISSISSIPPI  lOO-YR-OLD  weekly. 
3-unit  Goss  press.  Job  shop  and  office 
supply  business  included.  Send  inquir¬ 
ies  to  Box  3572,  Editor  &  Publisher. 
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NEWSPAPERS  FOR  SALE 


HAWAII  -  shopper  625,000.  Growing 
fast.  1988  gross  650,000. 

NORTHWES"  WEEKLIES  1.4  million 
press  and  plant.  400,000  dn.  Building 
available.  Beautiful  area. 

WESTERN  DAILY  1.7  million,  up-to- 
date  plant  and  equipment.  Continues  to 
grow. 

SOUTHWEST  OREGON  WEEKLY.  Large 
shopper.  525  gross.  390  price.  Owner 
ready  for  quick  sale.  Terms. 

NORTHWEST  COASTAL  WEEKLY. 
200,000  price.  Growing  resort  area. 
Illness  forces  sale.  Terms. 

OREGON  WEEKLY  -  250,000.  Great 
team  opportunity.  Terms. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


MIDWESTERN  WEEKLY  GROUP, 
grossing  $960,000,  6-unit  press  centr¬ 
al  plant.  $1.1  million. 

NORTHEASTERN  SUBURBAN 
GROUP,  high  demo  neighborhoods, 
excellent  central  plant,  good  growth 
record,  grossing  $2.5  million.  $3.8 
million  includes  real  estate. 

TREMENDOUS  GROWTH  POTENTIAL 
for  Carolina-Virginia  specialty  publica¬ 
tion.  Grossed  $132,000  first  year. 
Market  barely  tapped. 

2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 

MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

OHIO  SUBURBAN  in  high  demographic 
area.  Top  40  metro  market.  Excellent 
cash  flow  of  $320,000  gross.  With  real 
estate.  $400,000.  $150,000  down, 
terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


MOVING  TO  VERMONT? 
Popular,  well-established  country  news- 

monthly  for  sale  or  will  consider  part¬ 

nership.  (Previous  respondents  please 
write  again).  Box  3562,  Editor  & 

Publisher. 


NEW  HAMPSHIRE:  120-year  old  week¬ 
ly  with  real  estate.  Priced  below  sales  of 
$500,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


Northern  Ohio  established  shopper  and 
4  paid  weeklies  available  with  or  with¬ 
out  web  operation.  James  Martin  & 
Associates,  (614)  889-9747. 


Philadelphia  area  weekly,  great  poten¬ 
tial.  Owner  relocating.  $130,000  gross. 
Make  offer.  Box  3357,  Editor  & 
Publisher. _ _ 

Well-established,  20th  year,  eastern 
San  Diego  county,  adjudicated  weekly, 
4,000  paid  subscribers,  great  poten¬ 
tial,  owner  retiring.  $160,000,  some 
terms.  Box  3582,  Editor  &  Publisher, 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PROFITABLE  WEEKLY.  Over  5,000 
paid,  fine  building,  owner  retiring.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
communi^.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  -  regional 
special  interest  tabloid,  54  pages  bi¬ 
weekly,  15  years  old.  $900K  ad 
revenues  and  still  growing.  Price 
$600K  with  terms.  VR  Business  Brok¬ 
ers,  San  Diego  (619)  571-0696. 

SUNBELT  entertainment/news  weekly 
in  a  growing  Carolina  metropolitan  area. 
Solid  30K  Tree  circulation.  2  years  old. 
Gross  sales  $365,000.  Terms.  Contact: 
Mr.  Taylor,  (404)  872-3358;  PO  Box 
54223,  Atlanta,  GA  30308. 


Weekly  paid  newspaper.  100-years  old  - 
official  newspaper  Suffolk  Co.  Long 
Island.  Own  49%  with  NO  monetary 
investment,  ideal  for  sales  oriented, 
editorial  couple.  Option  to  buy  into 
sheetfed  printing  operation.  (516) 
231-6060. 


NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentiality.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


Community  publishing  company  seeks 
newspapers  grossing  $300,000  plus. 
Reply  in  confidence:  Box  3576  Editor  & 
Publisher. 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  FOR  SALE 

FLORIDA  -  Free  tourist  publication,  well 
established  hotel  distribution  in  explo¬ 
sive  Disney  area.  $157,500  gross. 
Price  $145,000  with  terms. (407) 
331-7149. 


SENIOR  PUBLICATIONS 
Wisconsin  &  Illinois  -  Their  monthly 
tabloids  are  designed  specifically  for 
and  have  been  well  accepted  by  the 
growing  senior  population.  Those  publi¬ 
cations  can  be  purchased  as  a  group  or 
individually.  Asking  one  year  gross 
($90,000).  Total  circulation  39,000. 
Senior  Publications  Inc.,  PO  Box  278, 
Denmark,  Wl  54208.  (414)  863-2154 
ask  for  Frank. 


VISITOR  GUIDE  with  long  history  avail¬ 
able  in  New  York,  Houston,  St.  Louis. 
Reasonable  terms  for  right  buyer. 
l-(800)  325-7932. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  l-80()-247-2338. 


SERVICE  &  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

Two  Compugraphic  8400  typesetters 
with  32  fonts  each  and  dual  drives, 
Hastech  HS42  front  end  including  eight 
terminals,  one  4-sight,  two  Hawk 
drives.  Call  Cheryl  Gibson,  Territorial 
Publishers,  (602)  297-1107. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
I  analysis,  billing  and  accounts  receiv- 
I  able  -  all  in  one  software  package.  Rate 
I  chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


COMPUTER  UPGRADES 

HEWLETT-PACKARD  computer  equip¬ 
ment  used  for  advertising,  circulation 
and  business  applications.  Includes  two 
series  33  processors  and  one  series  30 
processor.  Also  three  7970E  tape 
drives,  three  7925  disk  drives  and  30 
terminals.  Will  sell  all  or  part.  Contact 
Greg  Oxley,  Transcript-Telegram,  (413) 
536-2300. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Reconditioned- 
Guaranteed  production-Training  prog¬ 
ram  provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  (713) 
468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

Muller-Martini  Model  227  newspaper 
inserting  machine  4  into  1.  (215) 
547-4210. 


MISCELLANEOUS 

1975  CAPCO  Model  #9A998  Roll  Grin- 
der  $1500.00.  Call  The  Blade,  Toledo, 
OH  (419)  245-6224. 


EXSTENSIVE  offering  of  newspaper 
publishing  equipment  located  in  north- 
en  California.  In  place  for  inspection. 
Must  sell.  Make  offers.  (904) 
434-8600/8608.  • 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEUING 

AUTOLOGIC  APS  MICRO  5,  70  PICA, 
Upgradeable,  $17,300; 

BOB  WEBER  (216)  831-0480. 

CAMEX  SYSTEM  (Loaded!),  Breeze 
Term  w/HD,  2  Proformers  ea.  w/  Termi¬ 
nal,  Controller  w/HD,  Scanner,  Bitcas- 
ter  w/HD,  Supersetter,  LaserProofer, 
250  Fonts,  $55,000. 

BOB  WEBER  (216)  831-0480. 

CG  GRAPHICS  SCANNER  SCN  2000  to 
Complement  the  9400/9600  Imageset¬ 
ters,  Like  New,  30-day  warranty 
$7,500.  MCS  8668,  30-day  warranty 
$13,500. 

BOB  WEBER  (216)  831-0480. 

Compugraphic  package  (2)  EditWriter 
2750,  (2)  1750,  7900,  20  font  strips 
and  processor,  $6,000  or  best  offer. 
Call  (805)  969-4154. 


HARRIS  EQUIPMENT 
Bought  and  Sold 

2540  sys.,  mux  cages,  controller, 
also  2200  sys.  and  parts. 

Call  (201)  265-2448.  Leave  message. 


LINOTRON  202,  Dual  Floppy  $6,000; 
LINOTRON  202,  HS,  High  Res, 
$8,750;  LINOTRON  202W,  Dual  Flop¬ 
py,  $19,000; 

BOB  WEBER  (216)  831-0480. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


For  information 


call 

(212)  675-4380. 
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Compugraphic  CG  7200,  Compuwriter 
JR.  Best  offer.  The  Gallatin  County 
News,  Warsaw,  KY  (606)  567-5051. 


)  Typesetting  Equipment 
r  AM  5310  Typesetter 


Photo 
1  Varityper 

1  Varityper  AM  5414  Typesetter 
1  Varityper  AM  7660  Processor 
Cost  New  $26,125  -  Will  take  best 
offer.  Call  (205)  826-4139. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (21t>)  831-0480 


PLATEMAKING 


NUARK  PLATEMAKER  for  sale.  Model 
FT52LNS.  $3,500.  (904)  385-7054. 
Barbara. 


PRESSES 


FIRST  OFFERING 

16  units  and  3  folders  of  Goss  SSC  - 
22-3/4"  cut-off.  Available  Feb.  '89  and 
ranges  in  age  from  ’78  to  ’82.  Will  offer 
on  component  basis  -  ‘’4-high”,  floor 
units  and  folders. 

Inland  Newspaper  Machinery  Corp. 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  V  6-UNIT  PRESS 
Consisting  of: 

6  -  Standard  printing  units 
1  -  Half  deck 

4  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

2  -  4-Bar  angle  bar  sections 

6  -  Full  digital  Goss  reels  (40”) 
Electric  comnpensators,  skip  slitter 
ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SflR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units 

4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks' 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers 

7  -  Goss  digital  40”  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 

Goss  Mark  V  double  3:2  folders  with 
upper  formers 

Goss  Mark  V  4-high  angle  bar  sections 
front  and  back  of  folders  with  motorized 
compensators. 

Goss  Mark  V  double  color  cylinders 
Goss  Mark  V  single  half  decks 
Goss  Mark  V  40”  fully  automatic  digital 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


BALDWIN  (2)  COUNT-O-VEYORS 
MODEL  #108  (Electronic)  4  years  old, 
running  every  day,  can  demonstrate. 
Price  $16,500  each.  Call  (301) 
327-5600.  Ask  for  Mr.  Trump. 


DON’T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int’l  Press  Sales 
(913)  362-8888  or  telex  275257. 


Five  Unit  Goss  Mark  I  press  complete 
with  angle  bars,  bay  windows. 

2  color  cylinders 
Balloon  formers 
2:1  folders 
22-3/4”  cutoff 

K&F  shims  and  lockup 
Serial  number  2410 

3  units  and  folder  new  in  1963 
2  units  added  new  in  1968 
82”  frame  to  frame 

Ideal  for  conversion.  Available  now,  as 
is,  where  is. 

Monterey  Peninsula  Herald  Co. 

(408)  372-3311 
Paul  Ayars,  General  Manager 
Don  Fordham,  Production  Manager 


-  Goss  Urbanite,  8  units,  2  folders  1/2 
and  1/4 

-  Goss  Urbanite,  10  units,  2  folders,  10 

MEG  pasters. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 


Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 


WANTED:  Newspaper  presses  and 
accessories 


IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE,  22”,  7  units. 
Folder,  rollstands,  drive,  etc. 
ALLPRESS  EQUIPMENT  INC. 
Orlando,  FL  (407)  281-0111. 


Goss  Suburban,  1500  Series,  10  units, 
2  folders  a)  1/2, 1/4,  1/2, 1/4, 
D.P./C.P.,  60  and  75  HP  drives.  Air 
formers,  side  and  circumferential  regis¬ 
ter  adj.  Very  good  condition.  Year  1975. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


E&P  Classified 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 


Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


IS  EcBtor&Pubisher 

siU  11  WUI  19lh  Street  •  New  Verk.  N  Y  1001 1  •  212  675  4380 
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HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Community,  6  units 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


HARRIS  V-15A 
4  units  or  more 

Will  rebuild/modify  to  suit  buyer. 

All  work  warranted. 

MILWAUKEE  MACHINE  COMPANY 
(503)  228-7228. 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

4-Unit  News  King,  KJ6  folder  -  excel¬ 
lent  condition  1972/78 
8-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 
2-Unit  Community,  grease  lub. 

4-Unit  Community,  SC  folder  1968/74 
8-Unit/twin  folder  Suburban  S-2000 

series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 

HARRIS  COTTRELL 

2  Add-on  V-15  units  1976/78  continu¬ 
ous  ink 

4-Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

Misc  web  handling  devices  - 
call  for  more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

NEWSPAPER  PRESSES 
22”  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4”  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3<olof 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/CommuniW,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Communify  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16”  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 
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HELP  WANTED 
ACADEMIC 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  tor  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66"  for 
sale  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33"x47"  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


WANTED  TO  BUY 

BRAZILIAN  NEWSPAPER  looking  for 
web  press,  1979  or  newer,  in  running 
condition,  Solna,  Harris  or  Goss,  5-6 
unit,  22-3/4  cut  off,  D/P  folder  and  add 
on  Diyer,  Chills,  Sheeter  and  Splicers 
and  1  unit  Solna  RP  36;  Offers  to: 
TRIBUNA  DA  IMPRENSA  c/o  C.  DeSou- 
za,  PO  Box  24714,  Philadelphia,  PA 
19111,  Phone/Fax  (215)  725-0812. 

NAPP  Galaxies,  Satellites,  or  Twin 
Stars.  Newsprint  II  Exposure  units. 
(914)  353-1122  Fax  (914)  353-1086 
Box  717,  Mt.  Kisco,  NY  10549. 


We  are  looking  for  MYCRO-TEK  1100 
system  units.  Controller,  dual  8  inch 
drives,  terminals,  printer  interface,  etc. 
Call  or  write  John  Perron,  c/o  North 
Shore  WeeIJies,  2  Washin^on  Street, 
Ipswich,  MA  01938.  (508)  356-5141. 


HELP 

WANTED 


_ ACADEMIC _ 

JOURNALISM:  tenure-track  position  at 
the  rank  of  ASSOCIATE  starting  August 
19,  1989.  Earned  doctorate  preferred 
with  emphasis  appropriate  to  areas  of 
responsibility.  Evidence  of  quality 
teaching  required.  Successful  candi¬ 
date  will  teach  courses  in  both  advertis¬ 
ing  and  print  journalism.  Must  be 
capable  of  scholarly  research  in  either 
advertising  or  mass  communications 
research.  JOURNALISM:  tenure-track 
position  at  the  rank  of  ASSISTANT 
starting  August  19,  1989.  Earned 
doctorate  preferred  with  emphasis 
appropriate  to  areas  of  responsibility. 
MA  with  academic  and  media  experi¬ 
ence  will  be  considered.  Evidence  of 
quality  teaching  required.  Successful 
candidate  will  teach  courses  in  both 
advertising  and  print  journalism.  Must 
be  capable  of  scholarly  research  in 
either  advertising  or  mass  communica- 
tioris  research.  Send  letter  of  applica¬ 
tion,  resume,  names/addresses/ 
telephone  numbers  of  three  references 
to  Dr.  Sean  McCleneghan,  head/ 
director.  Dept,  of  Journalism/Mass 
Comm.,  Box  3J,  New  Mexico  State 
University,  Las  Cruces,  NM  88003. 
First  consideration  given  to  applications 
received  by  March  8.  NMSU  is  an  AA/ 
EEO.  Applications  from  women  and 
minorities  are  encouraged.  Salary  is 
competitive. 
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JOURNALISM.  John  Carroll  University 
in  suburban  Cleveland,  Ohio,  is  seeking 
an  assistant  professor  to  teach  the  basic 
journalism  sequence  with  an  emphasis 
in  feature  writing  and  interest  in  deve¬ 
loping  an  international  focus  to  the 
program.  Tenure  track  position  to  begin 
Fall  1989.  Ph.D.  preferred,  master’s 
with  experience  required.  Competitive 
salary  depending  on  qualifications  and 
experience.  Send  letter  of  application 
and  vita  to:  Dr.  Jacqueline  Schmidt, 
Chair,  Department  of  Communication, 
John  Carroll  University,  University 
Heights,  Ohio  441 18.  Credential  review 
will  begin  February  15,  1989.  John 
Carroll  is  one  of  the  twenty-eight  Jesuit 
schools.  It  has  a  strong  liberal  arts  prog¬ 
ram.  AA/EOE. 


The  University  of  Missouri  School  of 
Journalism  is  seeking  a  news  editor/ 
designer/teacher  to  work  with  students 
to  produce  the  school's  daily,  general- 
circulation  newspaper.  Four  years  or 
more  professional  experience  should 
include  demonstrated  competence  in 
copy  editing,  newspaper  layout  and 
graphic  design.  Job  requires  some 
classroom  teaching  in  copy  editing  and 
design.  Teaching  experience  helpful. 
Tenure  track.  Salary  in  mid  $30s.  Some 
night  and  weekend  work.  Send  resume, 
including  references,  by  March  10  to 
Kevin  Catalano,  Copy  Desk  Search 
Chair,  School  of  Journalism,  PO  Box 
838,  Columbia,  MO  65205. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


School  of  Journalism, 
University  of  Kansas 
NEWS-EDITORIAL 

ASSOCIATE  OR  FULL  PROFESSOR  to 
assume  leading  role,  teaching  such 
courses  as  reporting,  editing,  press 
history  or  communications  law; 
academic  and  career  advising;  perform¬ 
ing  creative  activity  or  research,  and 
sen/ice  in  journalism  and  mass  commu¬ 
nications.  Required:  earned  doctorate; 
three  years  professional  experience;  five 
years  full-time  teaching  experience. 
Preferred:  additional  professional  and 
teaching  experience.  An  applicant  with 
an  exemplary  record  as  a  journalism 
professor  with  strong  teaching,  research 
and  service  credentials  may  qualify  for  a 
full  professorship  and  for  a  named 
distinguished  professorship. 

ASSISTANT  PROFESSOR  to  teach 
reporting  or  editing  and  other  news- 
editorial  courses;  perform  service  and 
creative  activity  or  research.  Competi¬ 
tive  salary.  Required  minimum: 
master’s  degree;  three  years  profession¬ 
al  experience;  evidence  of  teaching 
ability,  such  as  experience  in  newsroom 
training.  Preferred:  earned  doctorate; 
additional  years  professional  experi¬ 
ence;  full-time  teaching  experience. 

Both  positions  available  as  tenure-track 
appointments,  with  possibility  of 
summer  employment,  beginning  Aug. 
15,  1989.  Salaries  competitive.  Letter 
of  application,  vita  and  three  references 
must  be  received  by  Feb.  23,  1989.  if 
the  position  remains  unfilled,  applica¬ 
tions  received  after  Feb.  23, 1989,  will 
be  reviewed  weekly  until  March  28, 
1989.  Send  to:  Mary  J.  Wallace;  Search 
Coordinator;  School  of  Journalism  and 
Mass  Communications;  University  of 
Kansas,  Lawrence,  KS  66045.  Phone: 
(913)  864-4755.  Women  and  minori¬ 
ties  are  encouraged  to  apply.  AFFIRMA¬ 
TIVE  ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to; 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ _ _ 

Address _ Ste./Apt. _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  appiicable  saies  tax. 
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Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


HELP  WANTED 


JOURNALISM:  Teach  news  media, 
newswritin^reporting.  Supervise  jour¬ 
nalism  production  and  ad  billing;  advise 
student  newspaper;  develop/teach 
computer  publishing  equipment  and 
broadcast  journalism.  Update  program 
to  include  methods/equipment  used  by 
industry.  MA;  or  equivalent.  1  year 
experience  in  news  media;  1  year  teach¬ 
ing  experience  desirable.  $26,876.60  - 
$43, 537. 90/annually  plus  benefits. 
Application  and  complete  job  descrip¬ 
tion  may  be  obtained  from:  Employ¬ 
ment  Services,  Foothill-De  Anza 
Community  College  District,  12345  El 
Monte  Road,  Los  A'tos  Hills,  CA 
94022.  (415)  960-4529.  A  resume  or 
vita  may  not  be  sustituted  for  a 
completed  application.  Deadline 
3/3/89.  AA/EOE. 


School  of  Journalism, 
University  of  Kansas 
MAGAZINE 

ASSOCIATE  OR  FULL  PROFESSOR  to 
teach  such  courses  as  introduction  to 
magazine,  layout  and  production,  arti¬ 
cle  writing  or  publishing  management. 
Other  duties:  maintaining  existing  ties 
with  the  magazine  industry,  with 
emphasis  on  business  and  trade  publi¬ 
cations;  developing  internship  and 
career  opportunities  for  students  in 
consumer,  business  or  trade  and  other 
types  of  magazines;  performing 
research,  or  creative  activity,  and 
service  in  magazine  journalism  and 
mass  communications.  Minimum  qual¬ 
ification:  master's  degree;  three  years 
professional  journalism  experience;  five 
years  full-time  teaching  experience. 
Preferred:  earned  doctorate;  additional 
professional  and  teaching  experience; 
ability  to  teach  a  news-editorial  course 
such  as  reporting  or  editing.  Tenure- 
track  appointment  for  nine  months  with 
possibility  of  summer  employment, 
starting  Aug.  15,  1989.  Salary  compe¬ 
titive.  Application  letter,  vita  and  three 
references  must  be  received  by  Feb. 
23,  1989.  If  the  position  remains 
unfilled,  applications  received  after 
Feb.  23,  1989,  will  be  reviewed  weekly 
until  March  28,  1989.  Send  to:  Mary  J. 
Wallace;  Search  Coordinator;  School  of 
Journalism;  University  of  Kansas, 
Lawrence,  KS  66045.  Phone:  (913) 
864-4755.  Women  and  minorities  are 
encouraged  to  apply.  AFFIRMATIVE 
ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 


TENURE-TRACK  position  to  teach 
undergraduate  courses  in  news  report¬ 
ing  (print  or  broadcast)  and  at  least  1 
course  at  the  graduate  level  in  mass 
communications.  Master's  degree  with 
substantial  work  toward  the  Ph.D.  mini¬ 
mum  (preference  to  candidates  with 
Ph.D.)  plus  5  years  experience  in  news 
reporting  and  editing  and  an  estab¬ 
lished  record  of  scholarly  work.  Send 
letter,  resume  and  references  to  Dr. 
Marian  Nelson,  Director,  School  of 
Journalism  and  Broadcasting,  Oklaho¬ 
ma  State  University,  Stillwater,  OK 
74078.  Deadline:  April  15,  1989.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


HELP  WANTED 


School  of  Journalism, 
University  of  Kansas 
PROSPECTIVE  PROFESSIONAL-IN- 
RESIDENCE  POSITION 
Position,  contingent  upon  funding,  for 
professional  journalist  with  a  reputation 
for  being  a  newsroom  mentor;  to  spend 
9  months  sharpening  his  or  her  teach¬ 
ing  skills  with  the  faculty  and  students 
of  the  William  Allen  White  School  of 
Journalism  and  Mass  Communications. 
Minimum  qualifications:  bachelor's 
degree,  extensive  editing/reporting 
experience  and  the  ability  to  teach  such 
courses  as  reporting,  editing,  editorial 
writing,  newspaper  management  and 
newspaper  production.  Preference  for 
those  who  plan  to  return  to  newspaper 
work.  Position  available  beginning  Aug. 
15, 1989,  contingent  on  grant  renewal; 
salary  to  be  comparable  to  pay  scales 
for  senior  news  room  positions.  Appli¬ 
cation  letter,  vita  and  three  references 
must  be  received  by  Feb.  23,  1989. 
Send  to:  Mary  J.  Wallace;  Search  Coor¬ 
dinator;  School  of  Journalism  and  Mass 
Communications;  University  of  Kansas, 
Lawrence,  KS  66045.  If  the  position 
remains  unfilled,  applications  received 
after  Feb.  23,  1989,  will  be  reviewed 
weekly  until  March  28,  1989.  Phone: 
(913)  864-4755.  Women  and  minori¬ 
ties  are  encouraged  to  apply.  AFFIRMA¬ 
TIVE  ACTION/EQUAL  OPPORTUNITY 
EMPLOYER. 


Watch  what  people  are 
cynica]  about,  and  one 
can  often  discover 
what  they  lack. 

Harry  Emerson  Fosdick 


THE  UNIVERSITY  OF  IOWA 
The  School  of  Journalism  and  Mass 
Communication  invites  applications  for 
a  tenure-track  assistant  or  associate 
professor  position  for  fall,  1989. 
Desired  intellectual  areas  are  history, 
media  policy  or  visual  communication. 
Preference  will  be  given  to  applicants 
with  expertise  in  journalistic  writing, 
broadcast  journalism  or  an  aspect  of 
visual  communication.  Applicants 
should  have  an  excellent  record  of 
research  or  creative  activity,  and  should 
be  able  to  contribute  to  both  undergra¬ 
duate  and  graduate  levels  of  the  prog¬ 
ram.  The  Ph.D.  is  preferred;  the  M.A. 
with  exceptional  professional  or 
academic  experience  will  be  consid¬ 
ered.  Salary  is  dependent  upon  qualifi¬ 
cations.  In  filling  this  position,  the 
School  seeks  to  diversify  its  faculty  with 
respect  to  gender  and  underrepresented 
minorities.  Screening  of  applications 
will  begin  February  1,  1989,  and  will 
continue  until  the  position  is  filled. 
Applicants  should  send  a  cover  letter, 
vita  and  three  letters  of  references  to 
Kay  Amert,  Chair,  Faculty  Search 
Committee,  School  of  Journalism  and 
Mass  Communication,  The  University  of 
Iowa,  Iowa  City,  Iowa  52242.  The 
University  of  Iowa  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  of  MISSOURI  School 
of  Journalism  is  seeking  candidates  for 
two  positions  teaching  reporting  and 
directing  city  desk  operations  for  its 
daily,  general-circulation  newspaper. 
Substantial  newspaper  experience 
essential  and  advanced  degree 
required.  Tenure  track.  Salary  in  low-  to 
mid-  $30s.  Send  resume,  including 
references,  by  March  20  to  Chair,  City 
Desk  Search  Committee,  School  of 
Journalism,  PO  Box  838,  Columbia, 
MO  65305. 


NORTHEASTERN  UNIVERSITY'S 
School  of  Journalism  seeks  to  hire  a 
full-time  tenure  track  faculty  member  to 
teach  advertising  for  Fall  1989.  Qualifi¬ 
cations  include  a  minimum  cf  a 
master's  degree  and  five  years  full-time 
professional  media  experience.  Send 
letter,  resume,  names  of  three  refer¬ 
ences  and  any  supporting  material  tO; 
Search  Committee,  Northeastern 
University,  School  of  Journalism,  102 
Lake  Hall,  Boston,  MA  02115.  North¬ 
eastern  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  Employer. 


ADMINISTRATIVE 


CONTROLLER 

Challenging  controller  position  at  a 
7-day  newspaper  with  a  circulation  of 
70,000  in  central  New  Jersey.  Candi¬ 
date  must  have  at  least  5  years  experi¬ 
ence  as  a  controller  or  chief  accounting 
officer  at  a  daily  newspaper;  a  CPA 
certificate  is  a  plus.  We  are  a  dynamic, 
growing  organization  and  this  is  one  of 
our  flagship  newspapers.  Competitive 
salary  and  benefit  package.  Please 
forward  your  confidential  reply  to  Box 
3547,  Editor  &  Publisher. 


GENERAL  MANAGER  ~  NYC 
Accelerating  growth  at  our  5  community 
weeklies  require  hands-on  GM  with 
sales,  human  resources  and  community 
relations  experience.  Our  excellent 
editorial  product  and  near-TMC  distri¬ 
bution  helped  double  our  sales  in  two 
years.  Send  resume  and  cover  letter, 
including  salary  requirements,  to  Ed 
Wientrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook¬ 
lyn,  NY  11242. 


HELP  WANTED 


ADMINISTRATIVE 


DIRECTOR  NEWSPAPER 
OPERATIONS 

Main  Street  Media,  Inc.,  seeks  an 
experienced  newspaper  publisher  or 
general  manager  to  oversee  newspaper 
operations  from  Houston.  This  individu¬ 
al  will  head  transition  team  for  new 
acquisitions,  be  responsible  for  deve¬ 
loping  and  directing  divisional  plans, 
and  providing  marketing  savvy  to 
achieve  financial  goals.  Reports  to  pres¬ 
ident.  Excellent  compensation  pack¬ 
age,  including  equity.  Submit  resume 
and  compensation  history  to  Diana 
Daniels,  Main  Street  Media,  Inc.,  910 
Travis  St.,  Suite  2411,  Houston,  TX 
77002. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


MEDIA 

DIRECTOR 

Greenpeace  USA  seeks  a  highly  exper¬ 
ienced  individual  to  develop  and  coordi¬ 
nate  national  media  campaigns.  Exten¬ 
sive  background  in  PR/Journalism 
essential.  Familiarity  with  environmen¬ 
tal  issues  desirable.  Responsibilities 
include  staff  and  budget  management, 
formulating  media  strategies  and  writ¬ 
ing  and  editing  material  for  publication. 
Send  resume  and  salary  r^uirements 
to:  Steve  D'Esposito,  Greenpeace  USA, 
1436  U  St.  NW,  Washington,  DC 
20009.  Greenpeace  USA  is  an  EOE. 


PUBLISHER/GENERAL  MANAGER 
Fast-growing  chain  needs  creative, 
aggressive,  experienced  manager  for 
under  15,000  circulation  daily. 
Management  of  commercial  printing  a 
plus.  Respond  now!  Box  3533,  Editor  & 
Publisher. 


We’ll  never  reveal  the  Identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we  will  discard  your  reply. 

Editor  9k  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-i380. 


CORPORATE  COMMUNICATIONS  MANAGER 

Yellow  Freight  System,  a  Fortune  500  transportation 
company,  seeks  an  experienced  manager  of 
employee  and  corporate  communications. 

This  individual  must  have  demonstrated  understand¬ 
ing  and  abilities  in  all  corporate  communications  dis¬ 
ciplines  and  the  management  of  publishing  and  audio¬ 
visual  production  activities.  At  least  10  years  com¬ 
bined  experience  in  corporate,  agency/consulting, 
government,  association,  or  media  setting  with  exten¬ 
sive  public  relations/external  communication  respon¬ 
sibilities  desired. 

Yellow  Freight  offers  an  outstanding  salary  and  bene¬ 
fit  package,  as  well  as  a  professional  corporate  envi¬ 
ronment  that  is  located  in  a  progressive  suburb  of 
Kansas  City.  Qualified  candidates  are  encouraged  to 
send  resume  and  salary  history  to  Barbara  J.  Brown. 

YELLOW  FREIGHT  SYSTEM,  INC. 

P.O.  Box  7270 
Overland  Park,  KS  66207 

equal  opportunity  employer 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER 

The  Oroville  Mercury-Register  is  an 
aggressive  community  newspaper  with  a 
bright  staff  serving  a  rural  Northern 
California  market.  The  right  person  will 
bring  proven  leadership  abilities  for 
continuing  improvement  of  the  news¬ 
paper  and  strengthening  market  posi¬ 
tion  in  advertising  and  circulation. 
Starting  salary  $54,000  plus  percent  of 
profit  tefore  taxes.  Full  benefits  pack¬ 
age.  Please  write  about  your  reputation 
and  send  with  resume  and  salary  history 
to:  Publisher  Opportunity,  Buckner 
News  Alliance,  221  First  Avenue  West, 
Suite  315,  Seattle,  WA  98119. 


TRAINING  MANAGER 
Ingersoll  Publications  Company,  a  fast 
growing  international  newspaper 
management  firm  is  seeking  someone 
to  assist  the  Training  Director  in  provid¬ 
ing  high  quality  and  effective  training 
programs  to  over  70  newspaper  compa¬ 
nies  employing  over  l0,0OO  in  17 
states  and  the  United  Kingdom.  You 
will  be  responsible  for  needs  assess¬ 
ment,  program  design  and  delivery,  and 
seminar  evaluation.  The  qualified 
candidate  must  have  extensive  platform 
experience,  and  sales  training.  This 
position  reqires  extensive  travel  from 
our  company  headquarters  in  Prince¬ 
ton,  New  Jersey  and  the  ability  to 
achieve  results  in  a  fast  paced, 
demanding  environment. 

Our  company  offers  excellent  salary, 
comprehensive  benefits  package,  and 
the  opportunity  to  develop  professional¬ 
ly  and  to  contribute  to  a  progressive 
company. 

Please  send  resume  and  salary  history 
tO: 

William  H.  Osborne, 

Training  Director 
Ingersoll  Publications  Co. 

457  N.  Harrison  St. 

Princeton,  NJ  08540 


_ ADVERTISING _ 

AD  DIRECTOR 

Florida.  Fast  growth!  Fast  competition! 
Growing,  10,000  daily  seeks  an  ad  pro 
who  can  lead  staff  to  greater  gains. 
Salary.  Benefits.  Bonus.  Send  resume 
to  Box  3556,  Editor  &  Pubisher. 


ADVERTISING  MANAGER 
A  120-year-old  weekly  serving  seaside 
communities  in  a  high-quali^  natural 
environment  in  Zone  1  seeks  an  exper¬ 
ienced  advertising  manager  capable  of 
motivating  a  small  sales  staff.  Excellent 
pay  and  benefits,  including  generous 
monthly  bonuses  based  on  perfor¬ 
mance.  Box  3514,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
We’re  looking  for  an  experienced, 
aggressive,  results-oriented  Ad  Director 
to  manage  a  staff  of  16  at  one  of  our 
twice-weekly  newspapers  with  a 
51,000  circulation.  The  individual 
must  possess  good  people  skills  and  be 
able  to  train,  motivate  and  develop 
salespeople.  Degree  in  advertising  or 
marketing  preferred,  but  not  required. 
Position  reports  to  General  Manager. 
Compensation  in  the  high  30's  to  low 
40's.  This  is  an  opportunity  to  join  the 
premier  group  of  weekly  newspapers  in 
the  nation  and  be  a  part  of  an  aggressive 
management  team.  Send  cover  letter 
and  resume  in  confidence  to: 

Gary  Cunningham 
Marketing  Director 
Suburban  Journals 
1714  Deer  Tracks  Trail 
St.  Louis,  MO  63131 


ADVERTISING 
CAREER 
OPPORTUNITIES 
IN  1989 


Good  puMMing  companies  realize  the 
tMSt  advertising  and  marketing  people  in 
all  levels  tend  to  be  well  pla^...yet 
$K>od  people  know  it  pays  to  be  well 
informed.  Therefore,  we  encourage  you 
to  contact  us  today.  We  assure  you 
complete  confidentiality. 

The  following  are  selected  samples  of  cur¬ 
rent  openings: 

Marketing  Diiaclor  $50,000 

A  large  group  of  paid  weeklies  seeks  someone  with  a 
flair  for  both  advertising  and  circulation  sales  man¬ 
agement.  Candidate  will  be  responsible  lor  all 
revenue  based  departments  including  promotions.  A 
staff  of  forty  to  fifty.  Key  requisites  include  training  and 
budgetary  skills  plus  experience  in  competitive  sub¬ 
urban  markets,  daily  or  weeky 

Ad  Director  $40,000 

A  southern  50.000  circulation  daily  is  seeking  an  ad 
director  to  supervise  all  advertising  activities  and  a 
staff  of  25.  Candidate  background  requisites  include: 
competitive  market,  promotions,  and  sales  team 
building. 

Major  Accounti  Manager  $40,000 

A  metro  market  daily  needs  an  advertising  manager 
to  direct  a  major  account  sales  department.  National 
advertising  sales  or  local  retail  advertising  sales 
experience  are  applicable 

Ad  Director  $30,000 

A  group  held  small  daily.  (2  million  in  revenues,  staff 
of  fifteen.  T raditional  responsibilities  plus  commercial 
printing  and  major  advertising  account  sales.  Com¬ 
petitive  market  In  Sunbelt. 

Retail  Teieinarfceting  Manager  $30,000 

An  eastern  100,000  daily  is  seeking  someone  to 
direct  their  retail  advertising  telemarketing  depart¬ 
ment.  Must  have  track  record  especially  in  zoning 
and  retail  special  promotiofts  Directs  a  staff  of  four 

ClaceHiedAdvertleing  Manager  $30,000 

A  40,000  daily  desires  an  experienced  classified  ad 
manager  to  supervise  revenues  of  $2  million,  report¬ 
ing  to  the  ad  director  Candidate  must  have  strong 
communication  and  training  skills,  and  a  portfolio  ol 
sxcesstui  classified  special  promotions. 

(Note:  These  positions  indicate  maximum  base 
salary  Each  is  subject  to  M60  or  commissions  as 
part  of  total  compensation.) 

Contact  Andrew  A  Huntley 

AM  poeMoiM  fee  paid. 

Send  reaume  or  calk 

Gordon  Wabis 
Executive  Search 

610  East  Banimorw  Pike 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
West  Palm  Beach 

The  Miami  Herald  has  immediate  open¬ 
ing  for  an  experienced  retail  ad  sales 
manager  in  Palm  Beach.  College  degree 
plus  demonstrated  ability  to  manage 
and  motivate  a  small  sales  staff  in  a 
highly  competitive  market.  This  is  a 
hands-on  position  with  opportunity  for 
advancement  based  on  performance. 
Compensation  package  includes  base 
plus  bonus  and  employee  benefits  with 
relocation  assistance.  Send  resume 
with  salary  information  to:  The  Employ¬ 
ment  Manager,  The  Miami  Herald,  One 
Herald  Plaza,  Miami,  FL  33132.  EOE. 


CLASSIFIED  ADVERTISING  MANAGER 
Mid-size  daily  newspaper  zone  2  seek¬ 
ing  aggressive,  innovative,  promotional- 
mtnded  leader.  Strong  communications 
and  training  skills  a  must.  Newspaper 
management  experience  a  plus.  Send 
resume  and  salary  requirements  to-.  Box 
3551,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Large  14-year-old  New  Jersey  direct- 
mailed  TMC  Publication  seeks  take- 
charge  person  to  head  our  New  Classi¬ 
fied  Advertising  Department.  Must  be 
able  to  build  from  the  ground  up. 
Salary,  bonus  package  up  to  $75,000 
for  the  right  person.  Call  Dan  Holt, 
Personal  &  Confidential,  at  (718) 
769-4400. 


CLASSIFIED  ADVERTISING  MANAGER 
Central  New  Jersey's  leading  local 
newspaper  is  looking  for  a  sales- 
oriented  individual  to  manage,  instruct, 
train  and  motivate  its  classified  tele¬ 
phone  sales  staff. 

The  right  individual  will  have  at  least  2 
years  of  classified  management  experi¬ 
ence  and  possess  the  strong  organiza¬ 
tional  skills  and  leadership  qualities 
that  are  so  important  in  ensuring  the 
success  of  a  continuous  sales  program. 
Knowledge  of  VDT/CRT  systems  is 
desirable. 

We  offer  a  competitive  salary,  incentive 
bonus,  company  paid  benefits  package 
and  pleasant  working  environment.  This 
is  a  challenging  career  opportunity  with 
growth  potential. 

Please  send  resume  with  salary  require¬ 
ments  in  confidence  to: 

Mrs.  J.H.  Eichman,  VP/Personnel 
The  Central  New  Jersey  Home  News 
123  How  Lane 
New  Brunswick,  NJ  08903. 


CLASSIFIED  ADVERTISING  MANAGER 
Small  daily  with  bi-weekly  100,000 
plus  weekly  needs  an  aggressive,  crea¬ 
tive  motivator  and  trainer  to  mold  a 
leadership  staff  department  in  a  super 
competitive  market.  This  individual 
must  have  strong  sales  skills,  a  results- 
oriented  management  style  and  be  able 
to  cope  with  the  beautiful  Florida  lifes¬ 
tyle.  Contact  Karen  Crouse  at  Clearwa¬ 
ter  Newspapers  to  arrange  a  confiden¬ 
tial  phone  interview  (813)  462-2095. 


HELP  WANTED 

_ ADVERTISING _  | 

CO-OP  ADVERTISING  MANAGER 
South  Florida 

The  Miami  Herald  has  immediate  open¬ 
ing  for  an  experienced  manager  to  deve¬ 
lop  and  coordinate  a  new  co-op  depart¬ 
ment.  Should  have  three  to  five  years 
co-op  experience  with  proven  ability  to 
train  and  develop  co-op  sales  staff. 
Excellent  salary  and  benefits  including 
relocation  assistance.  An  opportunity  to 
work  in  a  dynamic  advertising  environ¬ 
ment.  Send  resume  to:  Employment 
Manager,  The  Miami  Herald,  One 
Herald  Plaza,  Miami,  FL  33132-1693. 

EOE. 


No  one  con  achieve 
serenity  until  the 
glare  of  passion  is 
past  the  meridian. 

Cyril  Connolly 


CO-OP  MANAGER 
The  Morning  News  Tribune  is  seeking 
an  energetic,  organized  Co-Op  Manager 
to  direct  and  plan  co-op  advertising 
sales.  Qualified  candidates  should  have 
several  years  experience  in  increasing 
co-op  advertising  revenue  via  direct 
sales  to  retailers.  This  position  requires 
a  self-starter  who  ensures  that  we 
maximize  the  use  of  co-op  opportunities 
to  increase  retail  sales  revenue. 

A  McClatchy  newspaper.  The  Morning 
News  Tribune  offers  an  excellent  array 
of  benefits  including:  competitive 
salary  and  incentives  plan,  company 
paid  medical/dental  benefits,  401(k) 
matching  contribution  plan,  stock 
purchase  plan,  company  paid  retire¬ 
ment  plan  and  vacation  schedule. 
Interested  applicants  should  send 
resume  to:  Mr.  Bob  Shuckhart,  General 
Advertising  Manager,  The  Morning 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411-0008;  or  fax  to  (206) 
597-8531.  Resumes  must  be  received 
by  February  10,  1989. 

CO-OP/NATIONAL 
ADVERTISING  COORDINATOR 
Looking  for  an  aggressive  self-starter 
with  broad-basedadvertising  experi¬ 
ence  and  good  people  and  leadership 
skills.  Will  be  responsible  for  develop¬ 
ing,  coordinating,  and  leading  the  sales 
effort  in  percent  of  co-op  and  national 
linage.  Potential  exists  for  further  retail 
management  responsibility  in  the  near 
future.  Previous  manager  promoted  to 
sister  newspaper.  Send  resume  to  Marty 
Hughes,  The  Daily  Item,  200  Market 
St.,  Sunbury,  PA  17801. 

Immediate  opening  for  an  experienced 
Display  Advertising  Manager  who  will 
direct  a  staff  of  18  for  a  30,000  circula¬ 
tion  southeast  Florida  daily.  Successful 
applicant  will  have  at  least  five  years 
newspaper  advertising  supervisory 
experience  and  demonstrated  leader¬ 
ship  skills.  Non-smoker.  Apply  to  Vero 
Beach  Press  Journal,  Box  1268,  Vero 
Beach,  FL  32961. 


ATTENTION  ADVERTISERS: 

E&P's  offices  will  be  closed  on 

Monday,  February  20th, 
Presidents’  Day. 

Please  note  this  when 


ADVERTISING  SALES  Rep  for  20-year 
old  entertainment  magazine.  Heavy 
outside  cold  call  selling.  $400/week 
draw.  Resume:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


Pott  Offic*  Box  905 
MMlia,  PA  19063 
(215)565-0600 
or  (600)  523-7112 


submitting  ad  copy  for 
the  February  25th  issue. 
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CLASSinED  AOVERnsmO 
OrdarBtmk 

Nam* .  - 

Company _ _ 

AAfci— 

CHy - 

SMI! _ Zip _ 

Ptwno.^ _ 

- -- 

Amhorizod  SIgntiuro _ 

Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1989 


UNE  AOS 

1  wMk  — $6.30  par  an* 

2  waakt— $6.50  par  Una,  par  isaua. 

3  laaaka— $4.80  par  Una,  par  iaaua. 

4  waaka  —  $4.10  par  Una,  par  iaaua. 

Add  $6.00  par  Inaartlon  for  box  aarvica. 


POSITIONS  WANTED 

1  waak  — $3.70  par  Kna 

2  waaka  — $3.05  par  Kna,  par  iaaua. 

3  aiaaka— $2.60  par  Kna,  par  iaaua. 

4  waaka  —  $2.40  par  Kna,  par  iaaua. 

Add  $4.00  par  inaartion  lor  box  aamica. 


Count  aa  an  additional  Kna  in  copy. 


Count  aa  an  additional  Kna  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tueeday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  dassified  ads 
charged  the  following  rates  per  column  inch  per  mertkin:  1  time,  $80;  2  to  5 
times,  $75;  8  to  12  times,  $70;  13  to  25  times  $85;  26  to  51  times  $60;  52 
timee,$65. 


DEADLINE:  8  days  prior  to  publication  data. 

Contnet  ratea  mnllM*  upon  roquoot 
Box  number  responses  are  mailed  each  day  as  they  are  received. 


Mtor  A  PuMIshar 

11  WM  ISth  StTMt,  NY,  NY  10011.  (212)  675-4360. 


HELP  WANTED 


ARTIGRAPHICS 


ARTIST  -  EDITORIAL 
to  do  daily  infographics,  maps,  charts, 
etc.  We  have  a  Mac  SE.  Mac  experi¬ 
ence,  color  work,  type  and  design  are  all 
a  plus.  Salary  based  on  experience.  Will 
consider  a  recent  graduate.  Send 
resume  and  samples  (self-addressed 
envelope  for  return)  to:  Frank  Cecala, 
Editorial  Art  Dept.,  Daily  Record,  629 
Parsippany  Rd.,  PO  Box  217,  Parsip- 
pany,  NJ  07054. 

STAFF  ARTIST/ILLUSTRATOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  190,000 
Sunday  circulation  in  Kansas's  largest 
city,  is  seeking  a  staff  artist  to  produce 
illustrations,  page  designs  and  dynamic 
informational  graphics.  Contribute  to 
our  major  redesign  now  underway,  and 
work  on  state-of-the-art  full-color 
Macintosh  lixs.  Are  you  a  talented, 
energetic  team  worker?  Send  a  detailed 
resume  and  clips  to  John  Baxter,  Art 
Director,  Wichita  Eagle-Beacon,  PO  Box 
820,  Wichita,  KS  67201. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Experienced  circulation  manager  for 
weekly  100,000  circulation  shopper  in 
zone  5.  Ideal  opportunity  to  advance 
your  career  with  a  rapidly  growing 
company.  Experience  with  youth 
carriers  a  must.  Tell  us  what  you've 
done  in  a  cover  letter  and  include  sala^ 
history.  Write  Box  3531,  Editor  & 
Publisher. 


CIRCULATION  PERSON  needed  for 
daily  sports  paper.  Immediate  opening. 
Benefits.  Call  Pamela  Sinn,  (212) 
966-6245. 


CIRCULATION  DIRECTOR 
Central  Florida  5-day  afternoon  daily 
with  Sunday  AM.  9,0(J0  circulatren  and 
growing.  Must  have  strong  organization¬ 
al  skills  plus  sales  and  marketing  know¬ 
how.  Should  be  comfortable  with 
computers  and  committed  to  growth. 
Carriers  are  adult  independent  contrac¬ 
tors.  Send  resume  to  Wayne  Doyle, 
Publisher,  Sanford  Herald,  PO  Box 
1657,  Sanford,  FL  32772. 


CITY  CIRCULATION  MANAGER  FOR 
mid-size  paper.  Zone  6.  Will  be  respon¬ 
sible  for  supervision  of  both  morning 
and  afternoon  departments.  Salary 
range  mid  $20’s.  Prefer  someone  with 
at  least  five  years  circulation  mid¬ 
management  experience.  Box  3542, 
Editor  &  Publisher. 


DIRECTOR  OF  CIRCULATION 
For  competitive,  medium-sized  daily  in 
Zone  5.  Minimum  of  10  to  15  years 
work  in  circulation,  including  experi¬ 
ence  at  first  or  second  level  in  manag- 
ment.  Excellent  compensation  package 
and  benefits.  Send  resume  to  Box 
3560,  Editor  &  Publisher. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  circulation  manage¬ 
ment.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 


HIGH  ENERGY,  innovative,  exper¬ 
ienced  manager  sought  for  home  deliv¬ 
ery  operations  of  circulation  depart¬ 
ment.  Two  daily  papers  plus  Sunday 
with  adult  independent  contractor  prog¬ 
ram.  Will  supervise  10  district  mana¬ 
gers  and  trainees  with  responsibili^  of 
25,000  average  daily  circulation. 
Experience  in  district  management, 
sales,  home  delivery  management, 
training  and  budgeting  desired.  Ideal 
candidate  is  upwardly  mobile  and 
desires  promotion  to  Home  Delivery 
Manager.  Send  resume  and  salary 
requirements  to  T.  McLeod,  PO  Box 
30222,  Shreveport,  LA  71130-0222. 
EOE. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Growing  90,000  circulation  Indiana 
newspaper  seeking  a  goal-oriented 
manager  who  possesses  strong  organi¬ 
zational  and  leadership  skills.  Good 
promotional,  sales  and  marketing  know¬ 
how  a  plus.  Candidates  should  be 
comfortable  with  computers,  good  with 
people  and  absolutely  committed  to 
growth.  Send  resume,  references  and 
salary  history  to  Jer^  Fuller,  Director  of 
Consumer  Marketing,  Post-Tribune, 
1065  Broadway,  Gary,  IN  4^02. 

HOME  DELIVERY  MANAGER 
The  rapid  growth  of  this  central  New 
Jersey  daily  newspaper  has  resulted  in 
the  addition  to  staff  of  a  home  delivery 
manager.  Reporting  to  the  circulation 
manager,  the  position  will  be  responsi¬ 
ble  for  the  coordination  of  all  home 
delivery  efforts.  Minimum  5  years 
experience  in  home  delivery  with  three 
years  supervisory  experience.  Must  be 
good  communicator  and  have  proven 
experience  motivating  others.  Generous 
compensation  and  benefits.  Send  letter 
and  resume  including  detailed  work  and 
salary  history  to  Box  3570,  Editor  & 
Publisher. 


Large  Metro  NYC  paid  weekly  group 
seeks  Circulation  Manager  with  sales 
and  marketing  background.  Must  be 
experienced  in  telemarketing  opera¬ 
tions.  Excellent  salary  benefits  based 
on  experience  with  heavy  emphasis  on 
pay-for-performance  bonuses.  Addition¬ 
al  growth  opportunities  within  corpora¬ 
tion  for  right  individual.  We  are  serious 
about  Circulation  Growth  and  view  this 
as  a  KEY  spot  on  our  management 
team.  Call  Jennifer  Stern  at  (718)  769- 
4400,  in  confidence. 

CIRCULATION  PROFESSIONALS 
National  Newspaper  seeking  exper¬ 
ienced  newspaper  professionals  for  the 
following  opportunities: 

1)  National  Circulation  Manager 

(Reference  SJW-6) 

2)  Regional  Circulation  Manager 

(Reference  SJW-7) 

3)  Fulfillment  Manager 

(Reference  SJW-8) 

If  you  are  results-oriented,  high-energy, 
hands-on  manager  who  possesses  a 
college  degree  and  a  minimum  of  8 
years  relevant  experience,  interested  in 
an  excellent  salary  coupled  with 
outstanding  growth  potential,  we  would 
be  interested  in  reviewing  your  resume 
and  salary  history.  Please  submit  (with 
Appropriate  reference  number)  to: 
Personnel  Dept.,  ODS,  2038  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  sen/ice; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


SALES  AND  MARKETING  MANAGER 
Seeking  experienced,  dynamic,  and 
results-oriented  circulation  sales  and 
marketing  manager.  A  strong  team  play¬ 
er,  candidate  will  be  responsible  for 
managing  telemarketing  and  outside 
sales  crew  operation,  NiC  and  develop¬ 
ing  marketing  plans.  If  you  have  a 
proven  track  record,  are  innovative  and 
desire  to  join  a  circulation  staff  with 
challenging  opportunities,  send  your 
resume,  salary  requirements  and 
samples  of  your  work  to  T.  McLeod,  PO 
Box  30222,  Shreveport,  LA 
71130-0222.  EOE. 
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HELP  WANTED 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Join  a  California  daily  newspaper  opera¬ 
tion  serving  the  fastest  growing  market 
in  the  San  Francisco  Bay  area. 

We  have  great  weather,  a  grovrth  envi¬ 
ronment  and  people  on  the  move! 

Our  group  of  four  daily  newspapers  is 
seeking  a  person  to  manage  the  opera¬ 
tion  of  two  HP3000  series  58  computer 
systems,  maintaining  financial  and 
circulation  applications,  and  supervis¬ 
ing  data  processing  staff.  Successful 
candidate  will  have  a  strong  HP3000 
background,  full  knowledge  of  HP  utili¬ 
ties,  programming  skills  a  plus.  Position 
involves  heavy  interaction  with  the 
system  users  and  involvement  in  all 
facets  of  the  hardware  and  software. 
Send  your  letter  and  resume  to:  Ginny 
Bull,  Human  Resources  Dept.,  Alameda 
Newspapers,  PO  Box  5050,  Hayward, 
CA  94540. 


_ EDITORIAL _ 

ALASKAN  WEEKLY  seeks  experienced 
2nd  reporter  to  join  our  award-winning 
staff.  Send  resume,  clips  and  cover 
letter  to:  Ron  Loesch,  Publisher,  PO 
Box  930,  Petersburg,  AK  99833. 


ASSISTANT  CITY  EDITOR 
Largest  PM  paper  in  the  Carolina’s  has 
opening  for  assistant  city  editor.  Excel¬ 
lent  editing  and  staff  leadership  skills 
required.  Salary  commensurate  with 
experience,  5  years  desired  and  must 
include  time  as  supen/isor.  Work  sche¬ 
dule  includes  some  Saturdays  for 
Sunday  AM  paper.  Send  resume  and 
references  to  Robert  S.  Wilson,  Manag¬ 
ing  Editor,  The  Fayetteville  Observer, 
PO  Box  849,  Fayetteville,  NC  28302. 


HELP  WANTED 


_ EDITORIAL _ 

Assistant  Managing  Editor/Graphics 
The  Milwaukee  Journal  is  looking  for  a 
creative  professional  who  can  design, 
implement,  and  supervise  a  graphics 
operation  for  Wisconsin’s  largest  daily. 
We're  looking  for  a  solid  journalist  with 
a  graphics  art  background  and  mana¬ 
gerial  experience.  Strong  communica¬ 
tion,  coordination  and  interpersonal 
skills  are  required,  as  is  a  track  record 
in  daily  newspaper  journalism  and 
design.  Please  send  a  resume,  portfolio, 
and  salary  history  to  Stephen  Hanna, 
Managing  Editor,  Milwaukee  Journal, 
Box  661,  Milwaukee,  Wl  53201. 


ASSISTANT  MANAGING  EDITOR 
Experienced,  community-oriented 
editor  needed  to  help  manage  multi¬ 
location  editorial  staff  in  an  expanding 
suburban  weekly  group.  Strong  writing, 
editing  and  graphics  ability  with  good 
people  skills  are  important  for  this  posi¬ 
tion.  We  need  a  talented  person  who 
can  improve  editorial  standards  in  well 
established  paid  community  newspap¬ 
ers.  Send  resume,  salary  history  and 
samples  of  your  current  product  to  Box 
3564,  Editor  &  Publisher. 


ASSISTANT  NATIONAL  EDITOR 
Northern  California’s  best  newspaper 
offers  an  opportunity  for  an  aggressive 
editor  to  work  with  our  foreign,  national 
and  Washington  reporters  on  major 
news,  trend,  enterprise  and  investiga¬ 
tive  stories.  We  are  looking  for  someone 
who  can  help  make  things  happen,  with 
a  track  record  of  translating  fresh  ideas 
into  strong  stories,  written  with  flair.  At 
least  6  years  of  combined  editing  and 
reporting  experience  required.  Write  to 
Chuck  Buxton,  National/Foreign  Editor, 
San  Jose  Mercury  News,  750  Ridder 
Park  Dr.,  San  Jose,  CA  95190. 


HELP  WANTED 


EDITORIAL 


AWARD-WINNING  Zone  5  daily  PM 
seeks  literate  arts  &  entertainment 
writer  who  is  comfortable  writing  about 
Bach  and  the  Boss.  Also  seeking  hard- 
news  reporter  with  breaking  news  and 
governmental-reporting  experience. 
Circulation  65,000  daily,  75,000 
Sunday.  Good  pay  &  benefits.  Equal 
opportunity/affirmative  action  employ¬ 
er.  Send  clips,  resume  to  Mary  Kramer, 
Metro  Editor,  The  Kalamazoo  Gazette, 
401  S.  Burdick,  Kalamazoo,  Ml 
49003. 


BUSINESS  REPORTER 
The  Flint  (Ml)  Journal  is  seeking  an 
experienced,  aggressive  business  writer 
who  can  handle  wide  ranging  assign¬ 
ments.  Send  resume,  clips,  to  Carl 
Stoddard,  Business  Editor,  The  Flint 
Journal,  200  East  First  Street,  Flint,  Ml 
48502.  EOE. 


BUSINESS  NEWS  EDITOR 
This  is  the  no.  2  position  in  the  depart¬ 
ment.  We’re  looking  for  an  assigning 
editor  with  a  minimum  of  3  to  5  years 
experience,  including  some  experience 
in  business  coverage,  though  the  ideal 
candidate  is  running  a  business  depart¬ 
ment  at  a  smaller  paper  or  as  a  top  busi¬ 
ness  editor  at  a  metro  paper.  The  person 
we  hire  will  help  direct  a  staff  of  22  as 
we  revitalize  our  coverage  of  Silicon 
Valley  and  will  be  heavily  involved  in 
working  with  reprters.  Experience  and 
coverage  of  high  technology  highly 
desirable.  Write  to  Bill  Roberts,  Execu¬ 
tive  Business  Editor,  San  Jose  Mercury 
News,  750  Ridder  Park  Dr.,  San  Jose, 
CA  95190. 


CITY  EDITOR  needed  for  small  inde¬ 
pendent  daily  in  beautiful  zone  8. 
Would  prefer  someone  who  knows  the 
southwest  and  has  great  editing  capa¬ 
bilities  and  can  move  up  into  Managing 
Editor  position  in  the  future.  Good  pay 
and  benefits.  Box  3552,  Editor  & 
Publisher. 


CITY  EDITOR 

Southern  Ohio  six-day  daily  seeks 
hands-on  person  to  shape  and  direct 
local  news  coverage  by  keeping  the  fire 
in  the  staff  of  four  reporters.  We’ve  won 
two  straight  statewide  general  excel¬ 
lence  awards  and  want  to  keep  the 
string  going.  Perfect  job  for  the  frus¬ 
trated  copy  editor  or  seasoned  reporter 
who  wants  to  be  a  leader  and  move  into 
management  in  the  Gannett  group.  This 
is  the  No. 2  spot  in  the  newsroom.  Reply 
to  3ox  3569,  Editor  &  Publisher,  with 
resume,  salary  requirements  and  cover 
letter  explaining  why  you’re  the  person 
for  this  opportunity. 


CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Sena  resume,  clips,  to  Box  3573, 
Editor  &  Publisher. 


COPY  EDITORS 

New  Hampshire’s  statewide  AM  paper 
has  night  desk  openings.  Starting  pay 
$37,000,  with  excellent  benefits.  2 
years  experience,  proven  editing  and 
layout  ability  under  tight  deadlines 
essential.  Previous  applicants  need  not 
reapply.  Send  resume  and  clips  to  C. 
Perkins,  ME,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. 


COPY  EDITOR 

Copy  editor  tor  sports.  Must  have  mini¬ 
mum  5  years  experience  on  major  daily. 
Layout  skills.  Slot/rewrite  background 
preferred. 

Apply  Greg  Gallo,  New  York  Post,  210 
South  St.,  New  York,  NY  10002. 

The  Post  is  an  Equal  Opportunity 
Employer. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Waterloo  Courier  is  seeking  an 
assistant  wire  editor  to  edit  and  layout 
some  weekday  inside  pages  and  the 
Sunday  front  section.  The  Courier  is  a 
50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to 
Saul  Shapiro,  Waterloo  Courier,  PO  Box 
540  Waterloo,  lA  50704. 


COPY  EDITOR 

The  Delaware  County  Daily  and  Sunday 
Times,  daily  circulation  62,000  has  an 
opening  on  the  night  news  desk  for  a 
copy  editor  who  enjoys  every  aspect  of 
editing  a  newspaper.  We  want  someone 
with  at  least  two  years  experience  who 
can  edit  local  and  wire  copy  tightly, 
write  compelling  headlines  and  layout 
attractive  tabloid  pages  for  occassional 
slot  duties.  Send  resume  and  clips  to 
Linda  Demeglio,  Managing  Editor,  500 
Mildred  Avenue,  Primes,  PA  19018. 


COPY  EDITORS 

If  you’d  like  to  work  in  a  stimulating, 
professional  atmosphere  that  offers 
daytime  hours  and  Sundays  off  in  a 
medium-sized  midwestern  city  with 
affordable  housing,  beautiful  parks  and 
good  schools,  we’d  like  to  hear  from 
you.  Starting  pay  is  about  $20,000  for 
two  to  three  years  experience  and  fringe 
benefits  are  competitive.  Write  to  Patti 
Tims,  Copy  Desk  Chief,  The  News 
Sentinel,  600  West  Main  Street,  Fort 
Wayne,  IN  46802.  An  Equal  Opportuni¬ 
ty  Employer. 


DEPUTY  NEWS  EDITOR 
Assists  News  Editor,  responsible  for  slot 
direction  of  11-person  universal  copy 
desk.  Graphics/design  strong!  Monitors 
page  productions,  schedules  personnel, 
hands-on  layout/design  direction  of 
65,000  daily,  80,000  Sunday  paper  in 
Zone  5.  Good  management/people 
skills.  Excellent  pay,  benefits.  Equal 
opportunity/affirmative  action  employ¬ 
er.  Box  3565,  Editor  &  Publisher. 


EDITOR  for  established  specialty  news¬ 
paper.  Challenging  executive  position 
with  variety,  action,  occassional  nation¬ 
wide  travel.  Send-  resume,  career  goals, 
hobbies  to:  Publisher,  PO  Box  706, 
Albany,  OR  97321.  EOE. _ 

EDITORIAL  WRITER 
for  moderate-to-conservative  S.E.  dail¬ 
ies  with  combined  editorial  board  of 
four  reporting  to  executive  editor. 
Combined  circulation  73,570. 
Editorial-writing  experience  required. 
Prior  experience  in  reporting  helpful. 
Send  resume,  samples  and  acceptable 
salary  range  to:  Wallace  M.  Davis, 
Executive  Editor,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 


EDITORIAL  WRITER  sought  by  The 
Press  Democrat,  a  New  York  Times 
Regional  Newspaper,  circulation 
90,000.  Two  years  of  editorial  writing 
experience  for  a  daily  newspaper  is 
required.  Editing  experience  is 
preferred.  The  successful  applicant  will 
be  able  to  write  tight,  lively  and  persua¬ 
sive  editorials  for  an  independent  news¬ 
paper.  The  successful  applicant  will 
demonstrate  knowledge  of  a  wide  range 
of  subjects,  particularly  political  and 
social  trends  in  California,  and  demons¬ 
trate  the  versatility  necessary  to  work  on 
a  small  staff.  Excellent  benefits,  $735 
per  week.  Please  send  writing  samples 
and  resume  to  Peter  Golis,  Editorial 
Director,  The  Press  Democrat,  PO  Box 
569,  Santa  Rosa,  CA  95402. 


EDITOR 

METRO  NYC  WEEKLIES 
OUTSTANDING  OPPORTUNITY 
Send  resume,  work  sample  and  a  letter 
describing  your  professional  back¬ 
ground,  goals  and  news  philosophy  to 
Box  3580,  Editor  &  Publisher. 


MINORITY  COLLEGE  STUDENTS 


AND  RECENT  GRADS 


Come  to  the  sixth  annual  Newsday 
Job  Opportunity  Conference  for  Minorities 


Queens  College,  Flushing,  N.Y. 
February  24  and  25,  1989 

For  interviews  with  recruiters  from  major  newspapers,  news  services  and 
newspaper  groups  for  current  and  future  entry-level  jobs  and 
internships  as  reporters,  photographers,  copy  editors  and  news 
assistants  Last  year’s  recruiters  included  Newsday,  The  New  York 
Times,  New  York  Daily  News,  Chicago  Tribune.  The  Wall  Street  Journal, 
The  Washington  Post,  Los  Angeles  Times,  The  Miami  Herald,  Baltimore 
Evening  Sun,  Capital  Cities  Communications  and  many  more  large  and 
small  dailies  from  the  eastern  U  S. 

Journalism  major  not  required.  No  charge.  Housing  information  provided. 
Free  parking  Free  lunch  both  days.  REGISTRATION  DEADLINE: 
February  15,  1989. 


Registration  Information:  JOC,  Community  Affairs  Dept.,  Newsday, 
Long  Island,  NY  11747.  (516)  454-2186 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EXPERIENCED  WRITER  with  excellent 
research  skills  needed  to  do  research/ 
writing  in  area  of  hate  violence  and  civil 
rights.  Send  resume  and  writing 
samples  by  March  1  to:  Pat  Clark, 
Southern  Poverty  Law  Center,  PO  Box 
548,  Montgomery,  AL  36195-5101. 

Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  -  editors,  sub-editors,  and 
general  assignment  reporters.  Reply  to 
Western  Newspapers,  PO  Box  1271, 
Yuma,  AZ  85366-1271. 


FEATURE  EDITOR 

Editor  to  head  3-person  desk  at 
25-35,000  circ.  daily  with  large 
Sunday  paper.  Editor  will  do  some 
column  and  feature  writing,  but  will 
concentrate  on  generating  ideas,  direct¬ 
ing  staff,  editing  copy  and  designing 
pages.  Some  experience  required. 
Midwest  residents  preferred.  Salary: 
$325-345/week.  Send  samples  of  writ¬ 
ing,  layout  and  current  paper  to  Box 
3546,  Editor  &  Publisher. 


FEATURES  EDITOR 
12,000  AM  daily  in  upstate  New  York. 
Competitive  market.  Good  idea  person 
and  strong  editor.  Flair  for  layout  a 
must.  Send  resume  and  samples  to  Box 
3545,  Editor  &  Publisher. 


FEATURES  EDITOR 
Experienced  editor/manager  needed  to 
produce  daily  feature  section  and  direct 
staff  of  12  at  large  Midwest  daily. 
Content  is  geared  to  giving  readers  of 
diverse  ages  and  backgrounds  informa¬ 
tion  to  help  them  deal  with  and  enjoy 
the  daily  challenge  of  living.  Lifestyles 
emphasis  has  a  hard-news  edge:  issues 
stories,  the  family,  trends,  giving  read¬ 
ers  background  on  the  news  and  telling 
them  how  to  cope  with  it.  Entertainment 
coverage  includes  symphony  orchestra, 
ballet,  opera,  top  museums,  lively 
music  scene.  If  you  are  a  talented 
observer  of  the  contemporary  scene  and 
if  you  are  a  talented  editor  adept  at 
getting  the  best  from  writers  and  copy 
editors,  reply  to  Box  3567,  Editor  & 
Publisher. 


FEATURE  WRITER 

If  you  have  strong  writing  AND  reporting 
skills,  with  a  good  human  interest 
touch,  you're  the  one  we  want  for  our 
Features  Department,  which  just  added 
a  Penney-Missouri  award  to  its  growing 
list  of  honors.  Our  109,000  circulation 
dailies  can  showcase  your  writing  talent 
in  daily  and  weekend  sections  known  for 
their  striking  design  and  generous  use 
of  color.  At  least  two  years  experience 
with  a  daily  newspaper  required.  Send 
resume  and  six  clips  to  Carolyn  West, 
Assistant  Managing  Editor  for  Features, 
Daily  Press,  PO  Box  746,  Newport 
News,  VA  23607. 


FOOD/FEATURES 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  southeastern  North 
Carolina,  needs  a  food/features  writer. 
Send  clips,  resume  and  salary 
requiremetns  to  John  Holmes,  Person¬ 
nel  Director,  The  Fayetteville  Observer- 
Times,  PO  Box  849,  Fayetteville,  NC 
28302. 


GENERAL  ASSIGNMENT  BEAT 
REPORTER  -  For  5,000  circulation 
P.M.  daily  one  hour  Southeast  of  San 
Jose,  California.  College  degree,  one 
year  on  a  weekly  or  strong  internship 
preferred.  Send  resume,  clips,  refer¬ 
ences  to:  Mark  Paxton,  Elxecutive 
Editor,  The  Free  Lance,  PO  Box  1417, 
Hollister,  CA  95023.  (408)  637-5566. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-60Q0  Ext.  R-42bl  for  current 
federal  list.  (Fee  required). 

EDITOR  &  PUBLISHER  for  Febri 


GRAPHICS/PHOTO  EDITOR 
Needs  pro-active,  super-creative 
graphics/photo  expert  for  65,000  daily, 
80,000  Sunday  paper  in  Zone  5. 
Macintosh  whiz.  Assist  News  Editor  in 
directing/coordinating  graphics  and 
operation  of  five-person  photo  staff. 
Color  expertise  crucial.  Equal 
opportunity/affirmative  action  employ¬ 
er.  Send  examples  of  work,  resume  to 
Box  3566,  Editor  &  Publisher. 


HEALTHCARE  BUSINESS  REPORTER 
The  Philadelphia  Business  Journal 
needs  an  enterprising  reporter  to  cover 
medical,  healthcare  and  health  insur¬ 
ance  issues  in  an  active  market.  Candi¬ 
dates  should  have  3  to  5  years  experi¬ 
ence  with  daily  newspapers.  This  is  not 
a  soft-features  beat.  Send  resumes  to 
Dominic  Cappa,  718  Arch  St.,  Suite 
6N,  Philadelphia,  PA  19106. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
Statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University's  one-year  MA 
Public  Affairs  Reporting  Program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition  waivers/ 
$2,640  stipend  during  internship. 
Applications  due  by  April  1.  Contact 
Mary  Bohlen,  PAC  429a,  SSU,  Spring- 
field,  IL  62794-9243.  (217) 
786-6535. 


INVESTIGATIVE  REPORTER 
We're  looking  for  a  veteran  investigative 
reporter  who  will  help  us  chronicle  the 
cleanup  of  an  area  heavy  with  political 
corruption  and  influenced  by  organized 
crime.  In-depth  reporting  backed  by 
resources  of  an  award-winning  metro 
suburban  daily.  Highly  competitive 
market.  Good  ^y  and  benefits.  Send 
resume  with  references  to  Box  3539, 
Editor  &  Publisher. 


JOBS  FOR  WRITERS,  EDITORS.  News¬ 
letter  lists  job  openings  in  Northeast. 
Send  SASE  for  free  sample  to  Commu¬ 
nications  Career  Bulletin,  PO  Box 
1078,  West  Hartford,  CT  06107. 


LIFESTYLES  EDITOR 
Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive.  Lifes¬ 
tyles  section  should  be  fun,  touching, 
contempiative  and  more.  Skilled  photo¬ 
graphers,  coeditors  and  writers  await 
your  arrival  at  one  of  the  best  small  daily 
newspapers  in  California.  Send  resume, 
clips  and  references  to  Mark  Derry, 
Executive  Editor,  The  Dispatch,  PO  Box 
22365,  Gilroy,  CA  95021-2365, 
(408)842-6411. 


SECTIONS  EDITOR, 

FEATURE  WRITER 

The  Times-News,  a  22,000,  7-day 
morning  daily  in  Southern  Idaho,  is 
looking  for  two  individuals  to  advance 
its  alrea(^-strong  features  reporting  and 
editing.  The  sections  editor  has  respon¬ 
sibility  for  food/home,  entertainment, 
lifestyles  and  heath/fitness  sections, 
managing  both  correspondents  and 
directing  staff  coverage.  You  wili  need 
strong  editing  skills,  some  management 
experience  and  an  ability  to  see  the 
human  side  of  news  issues.  The  writing 
positions  which  will  come  open  in  June 
due  to  a  retirement,  is  a  chance  for  a 
young  writer  or  a  seasoned  pro  to  stretch 
and  grow  in  features  reporting  on  a  wide 
range  of  subjects  and  issues.  The 
Times-News  is  part  of  Howard  Publica¬ 
tion,  a  group  of  19  small  and  mid-sized 
dailies  in  11  states.  Twin  Falls  is  a 
small,  clean  and  safe  western  city, 
close  to  Sun  Valley,  and  numerous  other 
recreational  activities  which  the  west 
offers.  Send  resume,  work  samples  and 
names  of  references  to  Stephen  Hart- 
gen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83303. 

iry  4,  1989 


Los  Angeles  based.  Financial  Broad¬ 
casting  Network,  the  nation's  fastest 
growing  financial  news  network,  has 
immediate  openings  for  an  editor,  a 
graphics  editor  and  reporters/writers  for 
a  new  consumer-oriented  personal 
finance  weekly  publication.  Daily  news¬ 
paper  and/or  Macintosh  experience  a 
plus.  Send  resume  and  salary  require¬ 
ments  to  FBN,  Suite  4370,  2049 
Century  Park  East,  Los  Angeles,  CA 
90067. 


MANAGING  EDITOR 
Soon-to-be-AM  29,000  daily  seeks  a 
hands-on  professional  to  fill  no.2  slot  in 
our  newsroom.  Will  work  nights. 
Expected  to  blend  layout  and  editing 
talents  with  solid  news  and  manage¬ 
ment  judgment.  Right  candidate  has 
experience  in  reporting,  editing,  layout 
and  design  and  supervision.  Send 
resume  and  salary  requirements  to:  Bob 
Zaltsberg,  Editor,  The  Herald- 
Telephone,  PO  Box  909,  Bloomington, 
IN  47402. 


MANAGING  EDITOR  for  20-year  old 
music/entertainment  magazine,  adding 
news.  Strong  writer,  coordinator. 
$23,000  salary.  Resume,  writing 
samples:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


NEAR  WASHINGTON,  DC  -  Two  posi¬ 
tions  on  PM:  Copy  Editor,  Features 
Writer.  Box  3563,  Editor  &  Publisher. 

NEWS  EDITOR 

Hard-hitting  people  person  to  motivate 
staff  of  nine  editors  and  reporters  at 
twice-weekly  newspaper  that's  on  the 
move.  Send  resume  to  Jeanne  Tempest, 
Editor,  Derry  News,  PO  Box  307,  Derry, 
NH  03038. 


REPORTERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  Mich,  applicants  preferred.  Start¬ 
ing  salary  $265/week. 


SEEKS  SCIENCE  WRITERS/ 
PRESS  VETERANS 

for  its 

Research  Division  Headquarters 
in  Yorktown  Heights,  NY 

IBM  is  seeking  four  seasoned  science  jour¬ 
nalists/scientific  press  relations  veterans  for 
challenging  publicity  positions  at  its 
Research  headquarters  in  the  New  York 
Metropolitan  area. 

This  is  an  excellent  opportunity  for  talented 
writers  who  can  transform  complex  technical 
ideas  into  lucid  English  prose  and  who  have 
the  ability  to  formulate  and  execute  suc¬ 
cessful,  national-scale  publicity  plans.  You 
will  enjoy  a  stimulating  working  relationship 
with  a  world-class  scientific  staff,  and  have 
the  opportunity  to  deliver  the  first  word  of  their 
discoveries  to  the  public. 

These  are  career  positions  with  a  firm  that 
promotes  from  within  and  offer  a  range  of 
career  possibilities  in  the  U.S.  and  abroad. 
Travel  is  involved.  We  offer  good  salaries, 
commensurate  with  experience  and  ability, 
and  excellent  benefits.  Interested  persons 
should  send  a  resume  with  references  to: 
Joyce  Rescigno,  Sr.  Recruiter,  IBM 
Research  Division,  RO.  Box  218,  Dept.  ER 
Yorktown  Heights,  NY  10598. 

An  equal  opportunity  employer 
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REAL  ESTATE  REPORTER  needed  for 
Washington,  DC,  business  newspaper. 
Opportunity  to  experience  first-hand  the 
world's  leading  market  for  real  estate 
and  commercial  construction.  Must  be 
experienced,  bright,  self-motivated, 
with  strong  investigative  desire.  Compe¬ 
titive  salary.  Send  cover  letter,  resume, 
clips  to  Mark  Pawlosky,  Editor, 
Washington  Business  Journal,  82O0 
Greenstraro  Dr.,  Suite  930,  McLean,  VA 
22102. 


REPORTER 

Reporter  with  experience  in  hard  news 
and  features  needed  for  fast-growing 
monthly  newspaper  on  professional  and 
amateur  woodworking.  Cover  furniture¬ 
making,  cabinet  shops,  boat-building 
from  our  waterfront  headquarters  in 
Essex,  CT.  Business  reporting  experi¬ 
ence,  woodworking  knowledge  helpful. 
Competitive  salary  and  benefits.  Some 
travel  required.  Send  resume  and  best 
clips  to;  Ian  C.  Bowen,  Editor,  Wood- 
shop  News,  Soundings  Publications 
Inc.,  Pratt  Street,  Essex,  CT  06426. 


SENSITIVE,  PRINCIPLED,  indepen¬ 
dent  daily,  circulation  28,000  in  a 
growing  town  (urban  amenities,  small 
town  feel)  is  adding  staff  for  a  new 
Sunday  edition.  Looking  for  1)  exper¬ 
ienced  (lopy  Desk  Chief/Wire  Editor 
with  strong  supervisory  and  training 
skills  and  a  drive  for  excellence  in  edit¬ 
ing  and  displaying  the  news;  2.)  Assis¬ 
tant  City  Editor  with  some  supervisory 
experience,  excellent  copy  editing  and 
strong  people  skills;  3.)  General  Assign¬ 
ment  Reporter,  experienced  preferred. 
Minority  applications  welcome.  To 
apply,  send  letter,  resume  and  exam¬ 
ples  of  your  work  (clips,  pages  or 
sections  edited,  projects  directed)  to 
Roy  Hamlin,  Managing  Editor,  Monroe 
Evening  News,  PO  Box  1176,  Monroe, 
Ml  48161. 


SPORTS  ASSISTANT 
For  national  sports  publication.  College 
degree  required.  Minimum  two  years 
experience.  Must  be  good  writer  and  be 
detail-minded.  Good  salary  and  benefit 
program.  Midwest  location.  Send 
resume  to  Box  3555,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
Mid-south  PM  daily  looking  for  a  sports 
nut  ready  to  move  inside.  Layout,  edit¬ 
ing  and  headwriting  will  be  your  main 
responsibilities.  Your  ambition  will 
determine  the  amount  of  outside  writ¬ 
ing.  Send  letter  and  resume  to:  Box 
3583,  Editor  &  Publisher. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 

In  Califomia:  408-296-73S3 


SPORTS  EDITOR  12,000  AM  daily  in 
upstate  New  York.  3-person  staff. 
Summer  thoroughbreds,  winter  AHL 
hockey,  emphasis  on  preps.  Send 
resume  and  samples  to  Box  3544, 
Editor  &  Publisher. 


SPORTS  LAYOUT  EDITOR 
We’re  looking  for  an  aggressive  editor 
who  can  brighten  a  section  with  good 
ideas  and  make  a  routine  page  into  an 
exceptional  one.  We  want  an  editor  who 
is  eager  to  work  the  slot  4  to  5  days 
during  the  week,  being  responsible  for 
laying  out  and  packaging  the  section, 
working  with  graphics  editors  to  select 
and  display  pictures  and  exercising 
news  judgment.  We  also  want  an  editor 
who  is  good  at  handling  copy  and  can 
assess  what  a  stoiy  is  worth.  If  you  have 
3  to  5  years  experience  as  a  layout/news 
editor  -  preferably  with  some  time  in  the 
sports  department  -  send  your  resume 
and  tearsheets  to  John  Rawlings, 
Executive  Sports  Editor,  San  J^e 
Mercury  News,  750  Ridder  Park  Dr., 
San  Jose,  CA  95190. 


SPORTS  WRITER/COPY  EDITOR 
The  Idaho  Falls  Post-Register,  a 
25,000  circulation  6-day  daily,  has 
created  a  position  for  a  sports  writer/ 
copy  editor.  Coverage  area  includes 

Greps,  Ricks  junior  college,  Idaho  State 
niversity  and  Pioneer  League  base¬ 
ball.  Will  consider  entry-level  applicant, 
but  some  daily  experience  preferred. 
Send  writing  and  layout  examples  to 
Bob  MeserolT,  Sports  Editor,  The  Post- 
Register,  PO  Box  1800,  Idaho  Falls,  ID 
83401. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC, 
seeks  Graduate  Assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master’s  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information  write  to: 
School  of  Communication,  Graduate 
Journalism  Committee,  The  American 
University,  4400  Massachusetts  Ave., 
NW,  Washington,  DC  20016.  An  EEO/ 
AA  university. 

THE  LACROSSE  (Wl)  TRIBUNE,  a  Lee 
newspaper  with  competitive  salaries 
and  benefits,  is  looking  for  a  News 
Editor  to  manage  a  staff  of  6  copy 
editors.  The  Tribune  is  a  leading  edge, 
paginated,  full-color  newspaper  voted 
the  best  sub-50,000  circulation  in 
Wisconsin  in  the  recent  APME  study. 
Send  a  resume  and  a  two-page  letter 
explaining  your  vision  of  the  ideal 
40,000  circulation  newspaper  to: 
Meribeth  Catania,  Human  Resources 
Manager,  LaCrosse  Tribune,  401  N. 
Third  St.,  LaCrosse,  Wl  54601.  Appli¬ 
cation  deadline:  February  17,  1989. 

THE  MODESTO  BEE 
A  McCLATCHY  NEWSPAPER 
The  Modesto  Bee,  an  80,000  circula¬ 
tion  Northern  CA  daily  is  seeking  copy 
editors  for  future  openings  on  the  copy 
desk.  Ideal  candidates  should  have 
between  one  and  three  years  copy  edit¬ 
ing  experience,  preferably  on  a  daily. 
Imagination,  good  hustle,  a  penchant 
for  accuracy  and  an  eye  for  graphics  and 
design  are  essential.  We  offer  a  compe¬ 
titive  salary  and  an  excellent  benefits 
package.  Night  and  weekend  work  is 
required.  Send  resume  to  Personnel 
Department,  The  Modesto  Bee,  PO  Box 
3928,  Modesto,  CA  95352. 

EOE. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


THE  MERIDIAN  STAR,  Mississippi’s 
general  excellence  award-winner,  is 
looking  for  2  copy  desk  people  with  the 
language  and  design  strengths  we 
require.  We  offer  competitive  salary,  the 
Sunbelt  and  a  challenge  to  excellence 
on  a  25,000  circulation  daily.  Send 
resume,  references  and  layout  samples 
to  Burl  Denson,  News  Editor,  The  Meri¬ 
dian  Star,  PO  Box  1591,  Meridian,  MS 
39301.  (601)693-1551. 


THE  MILWAUKEE  JOURNAL,  Wiscon¬ 
sin’s  largest  newspaper,  seeks  a  sports 
copy  editor.  Some  experience  preferred. 
Send  resume,  clips  and  salary  history  to 
Terry  Galvin,  Sports  Editor,  The  Milwau¬ 
kee  Journal,  PO  Box  661,  Milwaukee, 
Wl  53201. 


The  American  Banker,  a  daily  newspap¬ 
er  covering  the  banking  and  thrift  indus¬ 
tries,  is  seeking  a  southeastern  bureau 
chief  to  be  based  in  Atlanta.  Must  be 
self-starter  willing  to  work  in  one-person 
operation.  Minimum  of  four  years  jour¬ 
nalism  experience  required.  Competi¬ 
tive  salary.  Please  send  resume  and 
clips  to  Bart  Fraust,  News  Editor,  The 
American  Banker,  1  State  Street  Plaza, 
New  York,  NY  10004. 


The  Bradenton  Herald,  a  daily  Knight- 
Ridder  newspaper  on  the  west  coast  of 
Florida,  is  looking  for  an  experienced 
business  reporter  to  join  an  aggressive 
business  department.  We’re  on  a  dead¬ 
line.  Send  clips,  and  resumes  to  Steve 
Gitt,  Business  Editor,  The  Bradenton 
Heriad,  102  Manatee  Avenue  West, 
Bradenton,  FL  34205. 

EOE 


THE  CHARLOTTE  LEADER,  a  growing 
award-winning  weekly  newspaper  of 
120,000  circulation  serving  the  largest 
metropolitan  area  in  N.C.,  is  seeking 
experienced  reporters,  copy  editors  and 
photographers.  Journalism  degree 
preferred.  Competitive  salary  and  bene¬ 
fits.  If  you’re  qualified,  want  to  live  in 
an  attractive  southern  city  near  beaches 
and  mountain  skiing,  send  resume, 
clips  and  layout  samples  to  Julie  Britt 
Burgess,  Editor,  PO  Box  30486,  Char¬ 
lotte,  NC  28230. 


The  Master  of  International  Journalism 
Program  of  Baylor  University  announces 
a  $12,000  scholarship  awarded  by  the 
Frank  W.  Mayborn  Scholar  Program  for 
outstanding  graduates  in  the  liberal  arts 
interested  in  foreign  correspondence 
and/or  foreign  news  analysis.  Applic¬ 
ants  must  have  a  spoken  fluency  in  at 
least  one  foreign  language.  Admission 
is  competitive  and  is  based  on  applic¬ 
ant’s  undergraduate  record,  scores  on 
the  Graduate  Record  Examination  and 
commitment  to  newspaper  journalism. 
Contact  Loyal  Gould,  Department  of 
Journalism,  Baylor  University,  BU  Box 
7353,  Waco,  Texas  76798-7353, 
(817)  755-3261.  The  Frank  W. 
Mayborn  Scholar  will  be  selected  by 
A?nf  1,  1989. 


THE  SAN  ANTONIO  LIGHT  seeks  crea¬ 
tive  editor  for  weekly  consumer  maga¬ 
zine,  Money  Matters.  Applicants  need 
background  in  business  reporting  or 
editing  and  strong  interest  in  personal 
finance.  Send  clips,  resume  to  Mark 
Hester,  Business  News  Editor,  San 
Antonio  Light,  PO  Box  161,  San  Anto¬ 
nio,  TX  78291. 


WE’RE  looking  for  an  experienced 
managing  editor  who  likes  the  challenge 
of  competition  and  knows  what  it  takes 
to  produce  a  solid  local  news  product. 
Non-metro  market.  Should  be  strong  on 
newsroom  organization  and  staff  train¬ 
ing  abilities.  Send  two  copies  of  news¬ 
paper  with  your  resume  and  salary 
requirements  to  Box  3559,  Editor  & 
Publisher. 


DIRECTOR  OF  MARKETING 
Morris  Communications  Corporation,  of 
Augusta,  GA  is  in  search  of  a  director  of 
marketing.  This  is  a  staff  position  with 
responsibility  for  developing  marketing 
plans,  sales  materials,  and  presenta¬ 
tions  for  all  of  our  divisions  including 
newspapers  and  outdoor  advertising. 
This  highly  visible  position  requires  a 
professional  with  technical  experience 
in  all  phases  of  marketing  especially 
sales,  research  and  promotions. 

Apply  in  confidence  to: 

Director  of  Recruiting 
Morris  Communications  Corporation 
PO  Box  936 
Augusta,  GA  30913 


Classified  Advertising 
(212)  675-4380 


PRODUCTION 


ASSISTANT  TECHNICIAN 
For  repair  and  preventive  maintenance 
of  computer,  typesetter  and  related 
electronic  equipment.  Requires  mini¬ 
mum  equivalent  of  two  years  college 
electronics  plus  one  year  related  work 
experiece,  preferably  with  a  newspaper. 
Send  your  resume  to  Personnel  Direc¬ 
tor,  Lesher  Newspapers  Inc.,  PO  Box 
739,  Merced,  CA  95341. 


EXCELLENT  OPPORTUNITY  for  hands- 
on,  team-oriented  operations  manager 
in  brand  new  plant  in  expanding  noith- 
ern  California  coastal  community. 
Direct  responsibilities  for  press, 
composing,  computers,  cameras  and 
distribution.  3  to  5  years  experience 
preferred.  People  management  and 
leadership  skills  a  must.  Good  pay  and 
even  better  fringe  benefits.  Send  your 
resume,  references  and  professional 
goals  to  Box  3561,  Editor  &  Publisher. 

Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  for  press  operators  and  press 
foremen.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 

Have  15-unit  Goss  Urbanite.  Need  head 
pressman  experienced  with  USA  Today 
to  assume  foreman  responsibilites. 
Send  resume  to  Kyle  Dantzler,  Box 
5546,  Arlington,  TX  76005. 


Need  night  camera  room  foreman. 
Experienced  with  USA  Today.  Some 
commercial  work.  Send  resume  to  Kyle 
Dantzler,  Box  5546,  Arlington,  TX 
76005. 


CAM/Zone  1 

To  $65K 

AD/Zone  4 

To  $45K 

AD/Zone  2 

To  $35K 

■  AM/Zone  5 

To  $35K 

PM/Zone  2 

To  $50K 

PM/Zone3 

To  $30K 

PM/Zone  6 

To  $30K 

CM/Zone  9 

To  $45K 

CD/Zone  2 

To  $40K 

CM/Zone  5 

To  $35K 

Prs  Supv/Zone  1 

To  $45K 

Prs  Mgr/Zone  2 

To  $35K 

Prs  Mgr/Zone  5 

To  $30K 

Prs  Frmn/Zone  3 

To  $25K 

Prs  Mgr/Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $22  K 

Maiirm  Mgr/Zone  2 

To  $30K 

GRAPHIC  SEARCH 


ASSOCIATES 

Post  OlTice  Bo*  373 
NewtOAn  Square  PA  19073 

215  359  1234 
800  342  1777 
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PRODUCTION 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


NEW  PLANT,  with  Goss  headliner  press 
located  in  Annapolis,  Maryland,  is  look¬ 
ing  for  an  experienced  press  operator. 
Must  have  experience  on  double-width 
presses  and  skills  in  process  color.  We 
are  looking  for  an  individual  who  is 
seeking  a  challenge  with  a  growing 
quality  newspaper.  We  offer  competi¬ 
tive  wages  and  benefits.  Call  Bill  Hope, 
(301)  268-5000.  Confidentiality 
respected. 


NIGHTSIDE  ASSISTANT 
MAILROOM  SUPERVISOR 
The  Charlotte  Observer,  the  largest 
newspaper  in  the  Carolina’s,  is  seeking 
an  experienced  assistant  mailroom 
supervisor. 

We  are  an  AM  newspaper  with  circula¬ 
tion  of  250,000  daily  and  300,000 
Sunday.  Responsibilities  include:  train¬ 
ing,  scheduling  and  general  supervision 
of  the  nightside  operations  in  our 
mailroom. 

Applicants  must  have  prior  newspaper 
mailroom  supervisory  experience. 
Attractive  salary  and  benefits,  excellent 
working  conditions.  State-of-the-art 
mailroom  equipment  plus  Muller- 
Martini  375  inserters.  Hours  8:30PM  to 
4:30AM  includes  weekend  work.  Send 
resume  and  salary  history  to  Paul 
Connelly,  Personnel  Services  Manager, 
Knight  Publishing  Co.,  PO  Box  32188, 
Charlotte,  NC  28232.  EOE,  M/F. 


PRODUCTION  MANAGER 
Are  you  ready  to  step  up  to  the  chal¬ 
lenge  of  a  280,000  daily/350,000 
Sunday  operation?  In  New  Orleans,  The 
Times-Picayune  is  searching  for  an  indi¬ 
vidual  thoroughly  grounded  in  contem¬ 
porary  newspaper  production  problems 
and  solutions.  The  successful  candi¬ 
date  will,  among  other  things,  be  an 
experienced  production  manager  and 
will  have  demonstrated  proven  ability  in 
managing  daily  operations,  controlling 
quality,  employee  relations,  project 
management  and  cost  containment. 
Submit  resume  including  salary  history 
and  requirements  to  Linda  Dennery, 
General  Manager,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employ¬ 
er,  M/F. 


TECHNICAL  FIELD  SUPPORT 
A  major  manufacturer  of  printing  press 
ancillary  equipment  is  seeking  a  techni¬ 
cal  field  support  person  to  be  responsi¬ 
ble  for  after  sales  support  among  our 
nationwide  customer  base. 

The  preferred  candidate  will  have  had 
considerable  hands-on  experience  in 
the  pre-press  and  pressroom  areas  of  a 
daily  letterpress  newspaper  production 
environment  and  will  have  extensive 
knowledge  of  achieving  high  quality 
newspaper  reproduction.  Offset  experi¬ 
ence  would  be  an  asset  but  is  not 
essential. 

The  person  we  seek  will  be  a  good 
communicator  and  will  be  comfortable 
dealing  with  people  at  all  levels  in  a 
newspaper  in  order  to  optimize  the 
benefits  of  using  our  products. 
Extensive  travel  within  North  America 
and  occassional  travel  to  Europe  will  be 
required  for  this  position.  Compensa¬ 
tion  includes  salary  commensurate  with 
experience  plus  expenses  and  a  full 
benefits  package. 

If  you  are  interested  in  pursuing  this 
exciting  opportunity,  please  send  your 
resume  and  salary  history  in  complete 
confidence  to  Box  3349,  Editor  & 
Publisher. 


HELP  WANTED 


PROMOTION 


PROMOTION/RESEARCH  DIRECTOR 
Mid-sized  morning  newspaper  has 
immediate  opening  for  experienced 
promotion/research  director.  Must  have 
BA  in  marketing,  advertising  or  equiva¬ 
lent,  with  five  years  research/promotion 
experience  and  have  the  ability  to 
supervise,  create,  plan,  handle 
community  affairs,  etc.  Strong  verbal 
and  written  communications  skills  a 
must.  Excellent  compensation  and 
fringe  benefits  package.  Send  resume 
and  salary  requirement  to  Akron  Beacon 
Journal,  44  E.  Exchange  St.,  Akron,  OH 
44328,  Attn:  B.  Dean.  An  Equal  Oppor¬ 
tunity  Employer. 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listing  tracks 
current  California  openings  in  PR.  $30 
for  3  months.  For  free  sample,  mail 
SASE  to  California  Communications 
Connection,  PO  Box  186,  Carmichael, 
CA  95609. 


Ad  Director's  Position  Opening  Soon! 
We  seek  an  experienced  community- 
minded  sales  manager.  Must  have 
excellent  communication,  organization 
and  training  skills  and  be  capable  of 
working  with  a  variety  of  people.  We 
offfer  a  fine  salary,  commission  and 
fringe  benefits  package  including  125 
Cafeteria  Plan  and  40 IK  Plan.  Located 
in  a  beautiful  area  of  South  Central, 
Wisconsin.  We  are  part  of  a  small,  new 
and  growing  media  group.  Send  resume 
and  references  to  Publisher,  Daily 
Register,  309  DeWitt  Street,  Portage, 
Wl  53901. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CEO/GM/ADV.  DIR.  with  over  18  years 
experience  in  small-  to  medium-sized 
dailies,  paid  and  free  weeklies,  shop¬ 
pers  and  T.M.C.  products  seeks  a  new 
challenge  in  Zones  1  or  2.  Extensive 
marketing  and  advertising  background. 
Currently  employed.  Dave  Ruscetta, 
(203)  877-8727. 

PUBLISHER/GM  -  Proven  leader  who 
produces  excellent  profits  and  fine 
newspapers.  Available,  will  relocate. 
Box  3571,  Editor  &  Publisher. 

Publisher/GM/COO  with  solid  track 
record  of  success  seeks  relocation  to 
medium  or  small  market.  I  am  an 
aggressive  hands-on  manager  who  can 
motivate,  lead  &  train  your  staff  to  new 
levels  of  success.  A  common  sense, 
stable,  community  involved  executive. 
Box  3575,  Editor  &  Publisher. 

_ ADVERTISING _ 

AD  REP  with  own  office  currently  sell¬ 
ing  for  2  national  trade  books.  No.  1 
producer.  We  cover  all  expenses.  Can 
accept  1  new  book.  Expert  in  telemark¬ 
eting.  Draw  us  commission  or  retainer. 
Reply  Box  3513,  Editor  &  Publisher. 

_ CARTOONIST _ 

EDITORIAL  CARTOONIST 
Nationally  syndicated,  award-winner  on 
metro  daily  looking  for  change  of  scene. 
Box  3512,  Editor  &  Publisher. 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  MANAGER,  seeks  NEW 
job.  Ready  to  relocate.  Experience  with 
40,000  Kansas  daily,  8,000  North 
Dakota  daily,  12,000  Oklahoma  daily. 
Gene  Ellis  Springer  (701)  572-3119. 


PROVEN  CIRCULATOR,  budget,  ABC, 
CIS,  Sales,  and  promotion-oriented. 
Prefer  company  where  hard  work  and 
good  management  is  recognized.  I  am 
motivated  and  ready  to  manage.  Box 
3574,  Editor  &  Publisher. 


CONSULTING 


FINANCIAL  CONSULTANT 
Twenty  years  top-level  financial 
management  experience  major  metro 
dailies,  broadcasting.  Available  short' 
long  term  assignment.  Box  3554, 
Editor  &  Publisher. 


BUSINESS  WRITER  with  3  years  daily 
experience  seeks  job  on  mid-sized  or 
metro  daily.  Strong  finance  and  utility 
coverage.  Box  3577,  Editor  & 
Publisher. 


CHALLENGE/CHANCE  to  grow  in  high- 
level  newsroom  post  (bOM/larger) 
sought  by  top  gun  last  20  years  with  two 
consistent,  medium-sized  award¬ 
winning  dailies.  Excellent  planning 
organizing,  leadership,  budgeting,  writ¬ 
ing,  editing,  design,  training  skills. 
Energetic,  innovative.  Box  3558,  Editor 
&  Publisher. 


ENTERTAINMENT  WRITER  with  small 
daily  seeks  job  on  larger  paper.  TV,  film 
and  music  beat  experience.  Have  done 
my  share  of  celebrity  interviews.  Job 
must  let  me  reach  for  the  stars.  Box 
3581,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  seeks  key 
newsroom  position  with  mid  or  large 
size  daily.  Strong  news  judgment, 
excelllent  layout  skills.  Box  3526, 
Editor  &  Publisher. 


FOR  SALE  OR  LEASE 
Prime  property.  Greater  Chicago  area; 
12  years  news,  editing  foundation. 
Move  up!  Reply:  PO  Box  243,  Forest 
Park,  IL  60130. 


GOVERNMENT  and  political  reporter 
with  20  years  experience  seeks  a  politi¬ 
cal  or  general  assignment  reporting 
position  in  an  urban  area  or  overseas. 
Prefer  zones  1,  2,  5  and  9.  Speaks 
German  fluently;  reads  and  writes  it 
modestly.  Reply  to  Box  3579,  Editor  & 
Publisher. 


GRADUATE  STUDENT  finishing 
master's  degree  in  journalism,  willing  to 
work  anywhere  if  it’s  on  a  good  daily 
that  challenges  writing  and  reporting 
skills.  Box  3487,  Editor  &  Publisher. 


POSITIONS  WANTED 


HAVE  IT  ALL.  Writer  and  editor.  Clips 
on  theatre,  books,  jx)litics,  sports,  busi¬ 
ness,  art,  people.  Extensive  background 
in  national  politics,  public  issues. 
Actor.  Playwright.  Box  3568,  Editor  & 
Publisher. 


I  love  local  news  and  can  make  your 
reporters  dig  it,  too.  Female,  minority 
news  editor  at  small  daily  wants  to  win 
readers  in  OH,  PA,  NY.  Box  3553, 
Editor  &  Publisher. 


NATIONAL  AWARD-winning  sports 
writer  seeks  change  after  18  years  on 
same  200,000  AM,  major  league  beats, 
columns,  proficient  copy  editor.  Box 
3549,  Editor  &  Publisher. 


NEED  AN  IN-HOUSE  DAVE  BARRY? 
Humorist/Features  Writer,  Nat’l  Mag. 
clips,  seeks  somber  Community  to 
entertain  with  patented  light  touch. 
Hard-working,  good-looking;  bondable. 
Box  3535,  Editor  &  Publisher. 


SPORTS  REPORTER 
Hard-working  writer  with  three  years  of 
top-level  undergraduate  experience 
covering  Pistons,  Mich.  St.  football  and 
basketball  with  investigative  experience 
looking  for  work  in  Zones  1,  2,  3,  5. 
Background  includes  two  professional 
internships,  magazine  writing  and  16 
months  at  80,000  daily.  BA  in  Journal¬ 
ism.  B.  Kourtakis  7113  M-78  #A4  E. 
Lansing,  Ml  48823. 


VETERAN  REPORTER,  foreign  corres¬ 
pondent  for  top  national  daily  wants 
time  to  do  fiction,  seeks  halftime  DC- 
based  news  job.  Offers  16  years  in  fore¬ 
ign  policy,  financial,  environment/ 
ener^  reporting  and  analysis.  Fluent 
Spanish.  Full-time  six  months  on/off 
possible.  Box  3534,  Editor  &  Publisher. 


YOUR  FLORIDA  CONTACT 
Award-winning  writer;  native  Floridian; 
30  years'  experience;  journalism, 
corporate,  magazines;  nearly  any  style, 
topic;  raw  data  or  sparkling  copy; 
35mm  photography;  M.G.  Jameson, 
(813)  634-8652. 


PROOFREADING 


PROOFREADING:  full-time  wanted  by 
English  teacher  with  newspaper 
proofreading  experience.  Gilbert  Bout- 
roix,  129  N.  8th  St.,  #108,  Las  Vegas, 
NV  89101. 


PUBUC  RELATIONS 


EXPERIENCED  reporter  seeks  a  posi¬ 
tion  as  a  public  information  officer  in 
government  or  in  the  private  sector.  A 
veteran  bureau  newsman  who  was  a 
statehouse  reporter  for  more  than  six 
years.  Will  also  consider  public  rela¬ 
tions  positions.  Reply  to  Box  3578, 
Editor  &  Publisher. 
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Covering  Taiwan:  Foreign  newspapers  showing  more  interest 


By  Peter  Gross 

When  Andrew  Browne,  senior  cor¬ 
respondent  for  the  Reuter  News 
Agency,  arrived  at  his  new  post  in  the 
Republic  of  China  (ROC)  on  Taiwan 
three  years  ago,  he  found  himself  in 
one  of  the  backwaters  of  foreign  news 
venues. 

His  colleagues  were  few  in  number 
and  they  remember  an  ROC  govern¬ 
ment  not  overly  open  to  foreign  jour¬ 
nalists  and  a  (jovemment  Information 
Office  (GIO)  which  was  unhelpful, 
manipulative,  and  controlling. 

They  also  remember  a  local  press, 
an  institution  which  traditionally  pro- 
vides  foreign  correspondents 
throughout  the  world  with  leads  and 
quotables,  lacking  in  diversity  and, 
together  with  the  entire  Taiwanese 
society,  being  tightly  controlled. 

Things  have  changed  in  the  last  14 
months.  Today,  the  30-year-old 
Browne  finds  himself  assigned  to  one 
of  the  hottest  Asian  newsmaking 
beats.  The  sudden  social  and  political 
liberalization  of  Taiwanese  society 
has  altered  working  conditions  for  the 
small  foreign  press  corps  in  Taipei, 
and  may  continue  to  do  so. 

Moreover,  the  importance  of  the 
story,  with  its  focus  on  ongoing  socio¬ 
political  reforms,  evolving  relations 
with  mainland  China,  and  a  booming 
economy  guarantees  Taiwan  con- 


(Gross  is  an  associate  professor  in 
the  College  of  Communications,  Cali¬ 
fornia  State  University  at  Chico.) 
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Get  your  copy  of 
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-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  _ 

To:  Ad  News,  17-21  Bellevue  Street, 
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tinued  foreign  media  attention. 

“Taiwan  was  not  a  serious  stoiy 
when  I  was  assigned  here.  It  is  a  more 
interesting  story  now.  Things  have 
changed,”  Hong  Kong-born  Browne 
has  noted. 

Jonathan  Moore,  who  arrived  at  his 
Far  Eastern  Economic  Review 
bureau  post  only  about  four  months 
ago,  echoes  those  sentiments:  “The 
story  is  not  only  the  economy  and  the 
socio-political  reforms  but  the  con¬ 
tinuing  evolution  of  both.  There  is 
now  an  environmental  movement, 
farmer  and  labor  movements,  a 
growing  experience  on  the  part  of 
opposition  parties.  There  is  also  the 
independence  question  and  there  are 
social  pressures  on  government  to 
continue  the  reforms.  Taiwan  will, 
therefore,  stay  in  the  news.” 


of  stories  filed  about  developments  on 
the  island-nation. 

“In  the  last  year  we  have  had  a  25% 
increase  in  the  number  of  correspon¬ 
dents  who  came  here  for  short  visits. 
Fourteen  hundred  correspondents 
traveled  through  Taiwan  in  the  last 
year,”  reported  Chung  Chen-hung, 
GIO  deputy  director-general. 

What  foreign  correspondents  find 
is,  as  Chinese-speaking  Browne 
points  out,  “  .  .  .  a  process  of  liber¬ 
alization  and  internationalization. 
They  [the  ROC  government  and  its 
information  agency]  are  starting  to 
realize  they  need  the  foreign  press, 
that  they  are  part  of  the  world.” 

There  may  be  no  stronger  symbol 
of  a  change  in  direction  than  the  break 
with  tradition  which  occurred  when 
the  new  ROC  president,  Lee  Teng- 


“You  can’t  trust  what’s  in  the  local  papers,  and  you 
never  print  a  story  from  the  local  press,  ”  McGregor 
remarked.  "The  facts  don’t  get  in  the  way  of  a  good 
story  here.’’ 


As  if  to  confirm  that  conclusion,  the 
Taiwan  bureaus  of  the  Associated 
Press,  Agence  France-Presse,  United 
Press  International,  Reuters,  and  the 
Far  East  Economic  Review  each 
added  full-  or  part-time  reporters.  The 
Reuters  staff  is  about  to  move  to  a 
larger  suite  of  offices  to  accommodate 
further  anticipated  expansion. 

The  Far  East  Economic  Review’s 
Shin  Jaehoon,  a  Korean  national  who 
together  with  Moore  replaced  Carl 
Goldstein,  now  reassigned  to  Hong 
Kong,  believes  that  the  upgrading  of 
his  Taiwan  bureau  from  one  to  two 
reporters  is  a  “decision  which  reflects 
the  weight  of  change  —  economic 
development  and  political  reform.” 

Demand  for  stories  from  Taiwan  is 
apparently  growing.  Paul  Mooney, 
until  recently  a  stringer  for  Newsweek 
magazine  and  Visnews  news  service, 
observed,  “There  is  more  demand 
now  for  stories  on  Taiwan.  For  exam¬ 
ple,  two  years  ago  the  San  Francisco 
Chronicle  and  the  Boston  Globe  were 
not  interested  in  my  offer  to  file  sto¬ 
ries.  Now  they  are.” 

Significantly,  there  has  also  been  a 
dramatic  increase  in  the  number  of 
correspondents  who  periodically 
travel  through  Taiwan,  as  has  the  fre¬ 
quency  of  their  visits  and  the  number 


hui,  assuming  office  after  Chiang 
Ching-kuo’s  death  on  Jan.  13,  1988, 
held  the  first-ever  press  conference 
for  an  ROC  head  of  state  on  Jan.  22, 
1988. 

Most  of  the  17  American,  British, 
German,  Scandinavian,  Korean,  and 
Japanese  correspondents  who, 
together  with  a  handful  of  Taiwanese 
press  corps,  find  that  while  changes 
are  most  obviously  occurring,  they 
are  slow  and  complicated. 

“They  have  held  back  for  so  long, 
now  everything  seems  to  explode. 
Things  have  changed  overnight.  The 
government  still  does  not  even  know 
what  is  happening.  It  is  way  behind 
society  today,”  according  to  the 
Asian  Wall  Street  correspondent 
James  McGregor. 

Furthermore,  as  Browne  points 
out,  the  government,  whether  on  a 
national  or  international  level,  “has 
not  had  to  deal  with  public  opinion” 
until  recently,  and  “it  is  racing  away 
from  them.” 

The  adversary  relationship 
between  the  government  and  the  cor¬ 
respondents,  in  evidence  in  many  if 
not  all  foreign  capitals,  is  exemplified 
in  Taiwan  by  a  series  of  charges  and 
countercharges.  The  government 
(Continued  on  page  33) 


EDITOR  &  PUBLISHER  for  February  4,  1989 


New^papers-drive  your 
Automotive  lineage  upj 

with,  your  ad  in  E&P’s  special  Automotive 
Advertising  section,  March  18, 1989! 

Here  is  an  editorial  package  that  provides  a  strong  and 
moving  vehicle  to  carry  your  market/medium  message  to 
realistic  automotive  advertising  prospects  —  both  national 
and  local!* 

•  Interview  with  a  top  executive  •An  analysis  of  Birch/Scarborough 

of  advertising  services  at  Data  on  Automotive  Ownership 

General  Motors.  patterns. 

•  Interview  with  the  president  of 
an  advertising  agency  who 
has  specialized  very  successfully 
in  developing  regional 
advertising  strategies. 

•  Interview  with  the  president 
of  NADA  (National  Automobile 
Dealers  Assoc.)  and  with  successful 
dealers  using  newspaper  ads. 

Names  from  lists  supplied  by  respected  associations  and  representatives 
of  newspapers,  plus  those  already  on  E&P’s  circulation  roll,  will  combine 
to  assure  complete  distribution  of  the  section  throughout  the  Automotive 
Advertising  field. 

The  meter  is  running  —  space  reservation  deadline  is  March  1st 
and  for  advertising  material,  March  8th. 

Call  your  local  advertising  representative  or  Don  Parvin  at  (212)  675-4380 

New  York  Chicago  Los  Angeles  San  Francisco  Toronto 

1 1  West  1 9lh  Street  303  East  Ohio  Street  Ste.  801,  3250  wilshire  Blvd.  Ste.  1420, 450  Sansome  Street  148  King  Road  E. 

New  York,  NY  1 001 1  Chicago,  IL  6061 1  Los  Angeles,  C A  9001 0  San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1 KO 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950  (416)833-6200 

Fax:  (212)  929-1259  Fax:(213)382-1108  Fax:(415)398-4156  Fax:(416)833-2116 

*extra  copies  of  this  section  will 
be  available  for  your  local  use. 
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•  An  analysis  by  Claritas  of 
R.L.  Polk  automotive  data. 

•  Round-up  of  consumer  trends  as 
seen  by  newspaper  automotive 
writers  around  the  country. 

•  A  feature  on  the  automotive  parts 
and  service  industry  from  the 
standpoint  of  its  marketing  potential. 


THEGlMiDIAN 

Stephanie  Hall  fills  a  dual  role  in  Denver  She’s  “It’s  a  very  trusting  relationship’’  says  one 

an  advertising  sales  manager  at  the  Rocky  Moun-  merchant  “She  goes  above  and  bevond.  I  just  like 
tain  News,  but  also  a  watchdog  for  her  clients.  the  way  she  does  business— period!’ 

“You  never  sell  ad  space  Slat’s  not  good  for  During  15  years  at  the  Rocky  Mountain 

the  client!’  she  says.  “You  have  to  keep  them  in  News,  doing  business  the  right  way  has  been  the 

mind — not  just  what’s  good  for  the  papeif  ’  only  way  for  Hall.  She  expects  and  demands 

Denver  advertisers  are  looking  for  the  best  excellence  from  her  sales  team  and  delivers  the 

use  of  their  dollars  in  a  highly  competitive  market  same  to  her  clients. 

Along  with  her  advertising  expertise.  Hall  offers  Stephanie  Hall.  Conscientious.  Concerned, 

news  on  business  conditions,  ^rsonal  attention  A  trusted  guardian.  One  of  more  than  8,000 

and  no  baloney.  people  at  Scripps  Howard  Newspapers. 
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